KONSTANTIN  [koncranTuH

PRESLAVSKY |§ 3 IYMEHCKH YHUBEPCHTET
UNIVERSITY E E “EITHCKOII KOHCTAHTHH IIPECIABCKH”
SHUMEN s

OHUI
3A CHEYEJIEH BbTPEIIHOYHUBEPCUTETCKH ITPOEKT

Tonwvisa ce om pvrogooumenume/k0opouUHamopume Ha npoekmu, 6 cpox om 10 pabommuu OHu c1ed 8v31a2anemo Ha NPoeKmd.

Oo0ma undopmaius 3a NpPoeKTa

Newma - p08-57/27.01.2026 . Qnobpena CTOMHOCT HA 679 31 eppg
npoexTa MPOoeKTa
HaumenoBaHue Ha mpoeKTa: “EBOJIOIUSI HA UKOHOMMYECKOTO MojieIUpaHe U 00y4eHHETO MO

HKOHOMHKA: OT KJACHYECKH NapagurMH KbM HMHTEJIUTeHTHA
JUTMTAJHA TpaHchopmanus”

“Evolution of Economic Modeling and Economics Education:
From Classical Paradigms to Intelligent Digital
Transformation”

Hayuna obsact:

3. ConuaaHu, CTONAHCKHU U MPABHU HAYKH
1. [legarornyecku HayKn

Kpartko onucaHue Ha MpoeKTa: OcHoBHATa HeJ Ha NPOEKTa € Ja ce NpoydyaT METOIUYECKUTE
(c ne noseve om 3-4 uspeuenus, nocousam ce yen npobieMyu Ha O0YYEHHETO 110 MKOHOMHMYECKH IUCHUHUIUIMHU M Ja Ce
U 3a0a4u Ha NPOeKma)

u3cnenBa M OODOCHOBE NPEXOABT OT KIACHYECKH WKOHOMHYECKU
((puHaHCOBM) M MAPKETHHIOBH MOJENU KbM WHTEIUTCHTHH AUTUTAIIHA
MOJZENM, KOWTO IOAIIOMAraT YCTOMYMBOTO pa3BUTHE M HaMHUpar

e()eKTUBHO MPHIOKEHHE KAKTO B 00pa30BaHUETO, TAKA U B [IPAKTHKATA.
3agaun:

a/ n3cnenBaHe Ha CbBPEMEHHUTE WHTEIUICHTHU IUTHTAIHU TOAXOIN
332 MKOHOMHMYECKO W MAapKETHHIOBO MOJIENIUpaHe, BKJIIOYUTEIHO
U3IOJI3BAHETO HA TOJEMHU JaHHW, WU3KYCTBEH WHTEIEKT, MAIlIWHHO
00ydeHHe 1 CUMYJIallMOHHU MOJEIY;

0/ aHanmM3MpaHe BIMSHUETO Ha IWTUTANHATa TpaHC(OpMAIus BBPXY
MKOHOMHYECKOTO ¥ MapKeTHHIOBOTO 00pa3oBaHME, C aKIEHT BBPXY
HOBHUTE II€IarOTHYECKH MOJENH, IUIUTAIHUTE IUIATGOpMU |
WMHTEPAaKTUBHUTE O0YUNTEITHN HHCTPYMEHTH;

B/uneHTnUUEpaHEe Ha BB3MOXKHOCTHTE 32 HHTCIPHPAHE Ha
MIPUHOMIONTE HAa YCTOHYMBOTO pAa3BUTHE B WKOHOMHYECKHTE W
MapKETHHIOBUTE MOJIEH, BKJIIOYUTETHO YCTOHYMBO IOTpebIeHNE,
3eJICHH WHOBAIMHU 1 COMAIHO OTTOBOPEH MapKETHHT;

T/ W3clenBaHe MMOBEJCHUETO Ha MOTPEOUTEINTE B TUTHTANTHA Cpela U
HEroBaTa BpB3Ka C YCTOWYMBATE MAPKETHHI'OBH CTPATeTHd U
WKOHOMHUYECKUTE PE3YITATH.

The primary objective of the project is to examine the
methodological challenges in teaching economic disciplines and to
investigate and substantiate the transition from classical economic
(financial) and marketing models to intelligent digital models that
support sustainable development and find effective application in
both education and professional practice.




KarouoBu gymmn:

Kparko onucanue Ha O4aKBaHHUTE
pe3yJraru:

Tasks:

a) To explore contemporary intelligent digital approaches to
economic and marketing modeling, including the use of big data,
artificial intelligence, machine learning, and simulation models;

b) To analyze the impact of digital transformation on economic and
marketing education, with an emphasis on new pedagogical models,
digital platforms, and interactive learning tools;

c) To identify opportunities for integrating the principles of
sustainable development into economic and marketing models,
including sustainable consumption, green innovation, and socially
responsible marketing;

d) To investigate consumer behavior in a digital environment and its
relationship to sustainable marketing strategies and economic
performance.

I/IKOHOMI/IKa, O6yquHe, IoAXO0AH, UHTCIIMI'CHTHU JUTUTAJTHAU
MOACIN

Economics, education, approaches, intelligent digital models

Al/meopemuunu  pesynimamu - KOHLENTyaleH MOZEN 3a
HHTEIMTEHTHO HWKOHOMHYECKO M MApKETHHTOBO MOJEIHUPaHe,
OpHEHTUpPaHO KbM ycToiuuBocT. [logpoben Teoperuuen 0630p Ha
arpoceKTopa M akLEeHTHPaHe BbPXY MPOOJIEMHHUTE O0IACTH.

b/memooonozuunu pesynmamu:

- IIpe/Iarane Ha HHOBAaTUBHH METOMH 32 00y4EHHUE 10 HKOHOMHKA
¥ MapKETHHT Ype3 IUTHTATIHH M UHTEIUT €HTHU CHCTEMU;

- HHTETpHpaHe Ha YCTOWYMBOTO Pa3BUTHE KATO KITFOUOB EIEMEHT B
MKOHOMUYECKUTE U MaPKETUHI OBUTE MOJIEIIH;

- JMCEeMUHMpAaHE Ha  MPOYYEHM/CH3NAJCHH  OOYYHTEIHHU
HPaKTHKH, MPeIU3BUKBAHE HA 3aNHTEPECOBAHU CTPAHHU [1a OOMEHSIT
OIIHUT;

- peanu3upaHe Ha KOJNMYECTBEH aHauW3 Ha 0a3a peajHu
(DMHAHCOBM JaHHH B CEJICKOTO CTOIAHCTBO.

A) Theoretical results — A conceptual model for intelligent
economic and marketing modeling oriented toward sustainability.
A comprehensive theoretical review of the agricultural sector, with
emphasis on its key problem areas.

B) Methodological results:

- Proposing innovative methods for teaching economics and
marketing through digital and intelligent systems; Integrating
sustainable development as a key element in economic and
marketing models;

- Disseminating researched/developed educational practices and
encouraging stakeholders to exchange experience;

- Conducting a quantitative analysis based on real financial data in
the agricultural sector.




HNndopmanus 3a yyacTHULIIITE

PnkoBoauTe1 Ha MpoeKTa | gou. a-p Ilasauna IlerkoBa JnumMuTpoBa

YyactHunu (ot cheraBa Ha TY) 1. louent, Pymsina CroiikoBa 3naTteBa, TOKTOp Ha Haykute, DMU,
Karenpa ,, IKoHOMHKa 1 MaTeMaTH4eCKO MOJIeIUpaHe*;

2. louent, Kopuenus Llonesa Tonopoa, nokrop, ®MMU, kateapa
,,/IKOHOMHKa 1 MAaTEMaTUYECKO MOJIEIUpaHe*;

3.I'naBen acuctent, Panuia Beiuesa SueBa, gokrop, ®MU, kateapa
,,/IKOHOMHKa 1 MaTeMaTHIECKO MOJIeUpaHe*

YuactHunu (npusjiedenu ot aApyru BY) 1.Jouent, Pocunia Henkosa MBanosa, gokrop, YHCC, ®unancoBo-
CYETOBOJICH (paKynTeT, Kareapa ,,CUeTOBOICTBO U aHAIHU3 ",

2. louent, Pagocseta MopnanoBa KpbcreBa-Xpuctosa, C.A.“/l. A.
IenoB* -Curos, @akynret “CTOnaHcka OTYETHOCT®, KaTeapa
,,CUETOBOHA OTYETHOCT .

YyacTHUIM (CTYACHTH U IOKTOPAHTH) 1.5Ina MapunueBa Bacunesa , crynenrt II kype, OKC Bakanassp, ci.
[Tenaroruka Ha 00y4EeHHETO 110 HKOHOMHUKA M MaTeMartuka, ¢.Ne
2430140004

2. Pagka VlopnaHOBa VlopnaHOBa , cryaeHT I kypc, OKC bakanassp,
cr. Ilenaroruka Ha 0Oy4€HHETO 10 UKOHOMUKA U MaTeMaTHKa,
(.Ne2430140002; 3.I'eprana BanenrunoBa Criacosa, cryneHnt II kypc,
OKC Bakanaesp, ci. MikoHomuka, ¢.Ne2430071009;

4.Jlnana PocenoBa Tomoposa cryneHt Il kypc, OKC bakanassp, cri.
[Nenaroruka Ha 00y4eHHETO 110 MKOHOMHKA U MaTeMaTHKa,
$.Ne2430140012, .

5.Emen MexmenoBa Mexwmen, cryaenrt 111 kypc, OKC Bbakanassp, ci.
Hxonomuka, ¢.Ne2330071005,

6.Menek CesrunoBa Axmenosa, cryneHt Il kype, OKC bakanassp,
cr. konomuka, ¢.Ne2330071007..

Hudopmanus 3a npoxbIKUTETHOCTTA

HauajuHa qara Ha 05/03/2026 Kpaiina gata ma : | 04/03/2027 | Ipoabaxku- : Exna roquua
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