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Indicator В.3. Habilitation work – monograph 

3.1. Vladev, I., M. Stoyanova, R., Vladeva. (2020). Geotourist destinations of the 

European Union. Konstantin Preslavsky Publishing House, Shumen, 331 p. ISBN 978-619- 

201-457-5. 

The monograph "Geotourist Destinations of the European Union" has a theoretical and 

practical application. It consists of a main text of 331 pages, 6 tables, 3 figures and 5 annexes, 

which help to better illustrate the exhibition and provide information analysis in geotourist 

destinations. 

The research topic is motivated by the objective needs of the theory and practice of 

modern tourism development, public education in a number of professional fields, as well as 

institutional practice in the field of regional development. The idea of the authors is to study 

the specifics of modern processes and trends in the field of tourism in the member states of 

the European Union and to analyze the leading geotourist destinations in it. 

The study follows the established scientific approach of historical chronology in the 

development of processes and phenomena. The spatial logic is clearly evident in the above 

examples at global and European level, which corresponds to the national, regional and local 

specificities that characterize the development of geotourist destinations. 

The scope of the monograph is the geospace of the European Union with its diversity 

of territories and populations formed as a result of the interaction of local cultural landscapes. 

In this aspect, it examines tourist locations in selected countries of different EU regions and 
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sub-regions. Science is enhanced by up-to-date statistics provided in applications for 

demographic, socio-economic indicators, as well as those related to the tourism sector. 

The structure and content of the monograph is divided into five chapters. The first 

chapter provides a historical overview of tourism, traces the emergence and functioning of the 

European Union, tourism policy and the modern dimensions of international tourism, the 

impact of the COVID-19 crisis on the European economy and tourism. The remaining 

chapters cover the leading countries of the European Union in terms of tourist arrivals, 

receipts from and expenditure on international tourism, which are representatives of the 

various tourist sub-regions. In Northern Europe - Sweden and Finland, Western Europe - 

France, Germany and Austria, Central and Eastern Europe - Poland and Hungary, Southern 

Europe and the Mediterranean - Spain and Italy. 

Each topic focuses on the geographical location, borders, size of the territory, state and 

administrative-political structure, the necessary tourist information that every tourist should 

know, natural resource potential, current problems and trends in population development as a 

factor determining the volume and structure of the tourist flows, characteristic of the 

distribution of the production in sectoral and territorial sections, determining the level of the 

tourist needs and the tourist demand. There is a tendency in the study of countries to 

emphasize the tourist sites and attractions in different regions, which are different in size and 

appearance. As a modern and dynamically developing branch of the service (tertiary) sector 

of the world and European economy, tourism and in particular tourism policy is part of the 

socio-economic policy of each country. Therefore, in terms of content, the tourism policy of 

the EU countries covers all measures and activities that are mainly, mainly or entirely related 

to and arising from tourism or directly related to it. 

To analyze and evaluate EU tourism policy, two types can be distinguished: direct and 

indirect. The reason for this is the fact that a large part of the EU policy measures in the field 

of tourism are still implemented through other border policies - transport, environmental, 

agricultural, consumer protection and others. Therefore, in this study, a managerial 

perspective on the development processes of geotourist destinations in the context of the 

spatial development of Europe is used. It is argued that the geotourist destination in all its 

dimensions needs to be managed effectively, efficiently, modernly and efficiently with 

appropriate spatial techniques. 

The study proves the idea that geotourist destinations themselves in many cases need 

to establish themselves in order to achieve an acceptable equilibrium. The monograph 

highlights the role and importance of natural resource potential, population and economy in 

the development of geotourist destinations. The peculiarities of tourism development in 

territorial terms of leading European countries with their imposition as geotourist destinations 

are also considered. 
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5. Published monograph, which is not presented as a major 

habilitation work 

5.1. Stoyanova, M. (2019). Tour operator, travel agency and transport activity. 

Konstantin Preslavsky Publishing House, Shumen, 267 p., ISBN 978-619-201-283-0. 

The monograph is intended for stakeholders from the business and scientific 

community in the field of tourism. It deals with the theoretical and methodological problems 

of tour operator, travel agent and transport activities in the context of modern tourism 

development. The old and known information is reduced and compressed, and the new one is 

semantically processed by the author through description, definition, analysis-synthesis and 

summary. The main issues concerning the content and development of the conceptual 

apparatus are considered, the historical aspects are sufficiently presented and the problems for 

the regulation and management of the tour operator and travel agency activity in the Republic 

of Bulgaria and the world are didactically covered. The important issues of the significance of 

reservation systems have not been neglected, but the detailed presentation and description of 

the technical and technological aspects of the activity of the travel agencies is quite 

scholastically avoided. 

The structure and content of the monograph is divided into 9 topics, and includes 

tables, figures, references and 7 annexes, which provide useful information for the 

operationalization of tour operators and travel agents in Bulgaria. It begins with the historical 

development of tour and transport activities. The beginning of this type of activity and its 

subsequent development "within the scope" of the tourism industry is historically indicated. 

The diversity of the tour operator, tour agent and transport activities in tourism 

requires the creation and functioning of specialized professional organizations with global, 

regional and national scope. Therefore, a separate topic discusses the main organizations 

regulating these activities and their objectives: 

- Defining and unifying professional terminology; 

- Cooperation and coordination of the actions of their members; 

- Holding congresses and conferences for exchange of experience; 

- Elaboration of codes, directories, documents, information materials; 

- Providing legal, financial and economic assistance to its members, etc. 

Appropriate place is given to the legal framework of this type of activity and in 

particular in Bulgaria. The main normative documents, licensing regimes, etc. regulating the 

tour operator and travel agent activity are mentioned. Reservation systems are the "backbone" 

of practice-oriented tourism. 

In a separate topic, attention is paid to the reservation systems, which are the 

"backbone" of the practically oriented tourist activity. Through them the communication 

between the participants in the tourist market is carried out, supports their financial relations 
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and administers the system related to the security of information and transactions. Some of 

them also affect innovations in tourism. 

Some of them also affect innovations in tourism activity. Global Distribution Systems 

(GDS) are computer networks / platforms that centralize services and provide travel-related 

transactions. They cover everything from airline tickets, car rentals, to hotel rooms and more. 

Knowledge and application of different types of reservation systems facilitates the research 

industry and gives its "orderliness" and "situation" over time. 

International tourism involves the movement of people from one destination to 

another. The impossibility of carrying out this activity without the involvement of means of 

transport defines transport services as a highly significant element of the overall tourism 

service. The passenger transport industry plays an important role in the functioning of the 

tourism industry and the world economy in general. Tourism is totally dependent on transport, 

its safety, speed and the facilities provided to tourists during their journey. Therefore, 

attention has been paid to transport service as a major structural element of any tourist 

journey. For the first time, the monograph examines the modes of transport in tourism in such 

detail, discusses their historical development, provides up-to-date statistics and draws 

attention to their advantages and disadvantages. 

 
5.2. Stoyanova, M. (2019). Consumer behavior in tourism. Konstantin Preslavsky 

Publishing House, Shumen, 279 p., ISBN 978-619-201-303-5. 

Consumer behavior is woven into the fabric of our lives in different ways every day. 

At the same time, each of us faces very serious problems that require a decision to determine. 

No matter what product or service will be purchased, actions are taken that are the subject to 

consumer behavior research. 

The reason for choosing the subject of the book is the desire to systematize the 

mechanisms, laws and patterns of product selection by a person, as well as interest in the 

problem of the characteristics of the motivational and desired area of the consumer. Consumer 

behavior aims to study the purpose of people to buy the product and how to make that 

decision. Before looking at the definitions and models depicted in the tourism sector, it is 

important to clarify the general definitions that have been developed with the study of 

consumer behavior in general. 

The monograph has a total volume of 279 pages. Thematically, it is structured in the 

preface, 10 separate topics and a list of figures. Finally, thematically related bibliography 

content is attached. The introduction emphasizes the topical relevance of the book to 

adequately mark its theoretical framework. The choice made and the proposed logical 

sequence of topics in the monograph define its general educational and reference character, 

making it necessary and valuable for students, researchers, specialists and individuals 

interested in the field of tourism. 
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The study of consumer preferences, factors influencing consumer behavior in the 

tourism industry, is of great practical importance, which implies their constant research and 

analysis. In today's hypercompetitive business environment, customer satisfaction is 

necessary to keep an organization competitive, regardless of its size or business. Some of the 

most successful companies tend to put the consumer in the center of attention, focusing on the 

customer. It means that every action of the organization is based on the needs and behavior of 

the main consumers. 

On the other hand, consumer behavior is a process in which individuals and groups 

choose, buy or use products, ideas, services or experiences to satisfy their needs and desires, 

i.e. consumers can make purchasing decisions in groups, not just as individuals. This process 

is very complex and for this reason in this book consumer behavior is illustrated as a process 

with models, not as a definition. Understanding consumer behavior is a key to marketing 

activities, which are very important for the effectiveness of any tourism organization. 

Special attention is paid to the image as a public, positive, favorable image, as a 

complex of perceptions, attitudes, characteristics, attitudes and opinions that the destination 

and consumers build in them in the process of communicating with each other. It is the 

audiences that are of key importance in the overall communication process, where awareness, 

trust and competent dialogue with them build the positive image of the destination. 

The book draws attention to the opportunity that the process of market segmentation 

provides to support and service tourism marketing objectives, helping to more effectively 

meet the well-defined needs of target segments so that consumer benefits translate into 

economic benefits for companies and the destination as a whole. Therefore, segmentation is 

not considered only as dividing consumers in different categories, but as identifying broad 

groups of consumers with homogeneous needs, exhibiting similar tastes, desires and 

expectations. 

Models of the user's decision-making process are considered, which includes a 

decision-making stage and describes the variables that affect the course of these stages. The 

models show how consumers buy products to solve their problems and describe the actions 

that precede, accompany and follow the purchase of a product. The post-purchase stages of 

the decision-making process are explored: consumption and evaluation of the product based 

on the results of its use. It is noted that decision-making does not end with consumption, as 

evaluation is likely to occur after the purchase of the product or service, which will determine 

the satisfaction or dissatisfaction so important to consumer retention. 

 
5.3. Stoyanova, M., I. Vladev. (2020). Guide to accessible tourism (for people with 

disabilities). INCOMA Publishing House, Shumen, 203 p., ISBN 978-954-452-066-3. 

The idea of the guide is that access for all to tourism facilities, products and services 

should be a central part of any responsible and sustainable tourism policy. People with 

disabilities are also an emerging segment in terms of tourism demand. There is a broad 
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consensus that this demand is growing, involving different types of clients, as every person 

with a disability must be accompanied; it enhances the image of the destination; it is non- 

seasonal, especially in terms of cultural tourism and can generate higher incomes than the 

average for mass tourism. 

The structure and content of this monograph are divided into five chapters. The first 

chapter is theoretical in nature and clarifies the regulatory framework for creating an 

accessible tourist environment for people with disabilities. The other three chapters focus on 

tourist sites with potential opportunities for accessible tourism, which are offered in the 

municipalities of Shumen, Vidin, Samokov and Devin. The geographical location, the borders 

and the territorial scope of each municipality, the categorization of the settlements, the natural 

and anthropogenic tourist resources, the potential of the tourist routes, specialized for people 

with motor disabilities, are consistently analyzed. 

The monograph assumes that "person with a disability" means any person whose full 

and effective participation in society on an equal footing with others in travel, accommodation 

and other tourist services is hindered mainly by barriers in the environment in which they find 

themselves, also from behavioral barriers. The question may be how societies create barriers 

for people with disabilities and how these barriers can be removed. In this context, the UN 

Convention on the Rights of Persons with Disabilities recognizes disability as a human rights 

issue and defines it as a social construct rather than an inherent quality of the individual. It 

focuses on the removal of social barriers, whether architectural, legal, organizational or 

simply prejudice and hostility. In addition, the proportional increase in the aging population is 

beginning to blur the clear distinction between people with or without disabilities. 

People with disabilities make up a significant part of the world's population. Their 

number is increasing due to the aging trend observed in certain regions and the concomitant 

increased spread of diseases. According to the World Health Organization (WHO), 15% of 

the world's population (1 billion people) lives with some form of disability. The World 

Tourism Organization (UNWTO) is convinced that everyone's access to tourism facilities, 

products and services must be a central part of any responsible and sustainable tourism policy. 

They also represent an emerging segment in terms of tourism demand. Accessibility is 

considered a parameter for the quality and usability of tourist attractions and is therefore a key 

determinant of customer satisfaction and loyalty. Also, it should not be forgotten that 

disability is often directly related to older people, and they "gradually increase with age, 

disability or disability." 

People with disabilities have the right to equal access to the physical environment of 

living, working and leisure, personal mobility, transport, including information and 

communication systems and technologies, as well as all other amenities and services for 

public services in urban areas. Therefore, accessibility must be present throughout the tourist 

chain, the connections between all sites, services and activities must be well planned and 

tested. 
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The development of accessible tourism in Bulgaria is hampered by inaccessible 

environment for the disabled, not enough is being done to improve tourist bases, transport, 

tour operator and travel agency services to be designed for all people, according to their 

specifics and differences. Other problems that stand out for people with special needs are the 

lack of information about available accessible tourist sites, their small number, and the lack of 

discussion in public space. 

In order to solve these problems, detailed studies are needed to outline the missing 

levels and the need to develop accessible tourism in order to develop strategies and action 

plans based on staff training and the inclusion of services needed for the specifics and needs 

of all. In this context, the possibilities available to destinations and companies to take 

practical steps to meet the specific needs of people with disabilities and the elderly, in 

particular those with specific access requirements are noted. 

 

5.4. Vladev, I., M. Stoyanova. (2021). Tourist guide for football fans of EURO 

2020 (Part One). Konstantin Preslavsky Publishing House, Shumen, 201 p., ISBN 978-619- 

201-491-9. 

5.5. Vladev, I., M. Stoyanova. (2021). Tourist guide for football fans of EURO 

2020 (Part Two). Konstantin Preslavsky Publishing House, Shumen, 206 p., ISBN 978-619- 

201-490-2. 

The "Tourist Guide for Football Fans at EURO 2020" consists of two monographic 

parts. It is intended for fans of the game of football and for all those who like to travel and, 

through the staging of a major sporting event, to get to know the culture, customs, traditions 

and tourist attractions of European nations. The traveler perceives cultures and customs, 

habits and habits, but he also spreads his model of cultural construction and emotional 

existence. The Bulgarian, heading for football Europe in the summer of 2021 and beyond, has 

many chances to cheer up, get rich, to satisfy his football and tourist curiosity in the most 

exciting way. 

The structure and content of the two parts of the tourist guide are divided into 7 

chapters. The guide is accompanied by tables, photos of stadiums and the most important 

tourist sites, names of host cities in some European languages and literature. The 11 European 

cities finally designated to host the final phase and the two cities that have given up hosting 

EURO 2020, which due to the COVID-19 pandemic took place with a one-year delay from 11 

June to 11 July 2021, are covered. 

The first part lists the finalist teams of the XVI European Football Championship, the 

general ranking of European football teams in the 15 championships held so far, the 

regulations for participants in the final phase. Each topic of the other three chapters of the first 

part focuses on the geographical location, historical development, population, the necessary 

tourist information for the host cities and stadiums of EURO 2020. 
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The structure and content of the second part of the tourist guide are divided into 3 

chapters. The guide is accompanied by tables, literature and names of the host cities in some 

European languages. Efforts were made to characterize the six host cities of Group A (Rome 

and Baku), B (Copenhagen and St. Petersburg) and C (Amsterdam and Bucharest) in the first 

part and the five host cities in the second part (London, Glasgow, Seville, Munich and 

Budapest) to emphasize the tourist sites and attractions, the differences in size and specific 

appearance, including how to travel, where to stay and eat. This is dictated by the fact that 

today tourism is a modern and dynamically developing sector of the service sector of each 

European country, despite its increased sensitivity to various negative changes, which makes 

it particularly endangered and prone to crises. 

The general educational and reference character of the guidebook makes it necessary 

and valuable for students majoring in "Tourism", "Geography and Regional Policy", 

"Geography and Biology", "History and Geography" at Konstantin Preslavsky University of 

Shumen, for specialists in tourism and regional geography, as well as for individuals with 

interests in this scientific field. This gives it a strong applied, scientific-cognitive and 

encyclopedic value. 

 

Indicator 7. Scientific publications that are referenced and indexed in 

world-top databases of scientific information (Web of Science and Scopus) 

7.1. Stoyanova, M. (2019). Managing the Recognition of Bulgaria as a Spa and 

Wellness Destination. In: 4rd International Thematic Monograph “Modern Management 

Tools and Economy Of Tourism Sector In Present Era”, Belgrade, 2019, ISBN 978-86-80194- 

29-5 (chapter of collective monograph). pp. 91-107. DOI: 

https://doi.org/10.31410/tmt.2019.91 Web of Science Book Citation Index, Social Sciences & 

Humanities. 

Developing a positive distinctive image of the destination should start with the people 

who live and work there. Local culture, traditions and beliefs, the organic image, should be a 

base for development and advertisement of the tourist destination. In addition to that, the 

managers of the destination should be aware that the models of intercultural communication 

can totally differ from each other and in some cases, they might not be understood in terms of 

contents or appearance (facial expressions, body language) which is owed to the lack of 

intercultural knowledge. That way the branding of the destination in reality leads to 

developing a brand by people who live or work in the said destination. These people are 

responsible for creating the image of the tourist destination and symbolize that. It is not about 

where the destination is geographically located but is more about the local people who make 

the difference and highlight the uniqueness of their own country and the tourist place. That 

way the cultural environment of the country plays a vital role in developing a branding 

strategy and creating an image of the destination. 

https://doi.org/10.31410/tmt.2019.91
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Bulgaria as a tourist destination and its promotional values often do not succeed to 

uniquely represent its strengths, for example, mineral springs, rich culture or positive lifestyle. 

Therefore, the coordinated advertisement and marketing activities that include materials and 

additional advertisement activities for the destination are important for developing and 

maintaining not only for the attractive image but also for reaching stronger positions of the 

tourist market. 

The development of a successful and attractive distinctive image of the destination has 

three stages: 

- Image of the destination as a whole – it’s a construction which consists of 

subjective and personal information about it, which is different for each person; 

- Branding of the destination – it plays a vital role in the building of the emotional 

side of the image of the destination and can be categorized as unavoidable; 

- Individuality of the brand – the human part of the process. This step is the main 

drive of the created image of the destination as different characteristics such as uniquenessor 

excitement are being used or the destination being positioned as a family-friendly destination. 

- Based on this procedure and on the results from the analysis and the assessment of 

the image of Bulgaria as a spa and wellness destination a plan for organizing the activities for 

building and maintaining its distinctive image has been developed. This includes: 

1. Carrying out an active campaign for introducing the unique natural resources and 

specialized infrastructure for spa a wellness tourism. 

2. Coordination between the stakeholders in spa and wellness tourism and improving 

the communication policies for popularizing Bulgaria as a destination with a distinctive image 

for spa and wellness tourism. 

3. Expansion of tourist supply by introducing cultural events that influence the choice 

of Bulgarian spa and wellness tourist product by creating destination networks with 

thematically connected with MICE events. 

4. Building and maintaining a distinctive image of Bulgaria through launching PR 

campaigns. 

In order to be a successful spa and wellness destination, Bulgaria should know what 

exactly to offer on the market and should be clear with the expectations and the requirements 

of the individual tourists. The successful image of the destination should not only be liked as 

truthful but also to be suitable for the local conditions in the country. That’s why there is a 

need from carrying out a monitoring, the main goals of which are to ensure the 

synchronization and the mutual help during realizing the activities. The goal is to set up 

management results that affect the promotion and the positioning of the tourist destination. 

One of the most important challenges of promoting is to recognize their strengths and 

weaknesses. 

For Bulgaria as a spa and wellness destination these certain actions can be applied to 

improve the recognition of its image: 

- First, new elements can be added to the image. 

- Second, the structure of the existing aspects of the image can be organized again. 

- Third, the message might help clarify some of the dimensions of the image. 
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Sticking with the chosen strategy for spa and wellness tourism will lead to increasing 

the competitiveness of Bulgaria as a tourist destination. This means not only increasing the 

number of tourists in limited number of resorts but balancing the visits in all spa and wellness 

centers in the country and throughout the whole year, increasing the average stay of tourists 

and increasing the revenues from tourist visits in the country. Bulgaria will become more 

competitive on the tourist market not by offering the lowest prices for a part of the tourist 

industry but through using suitable prices in terms of the quality of spa and wellness tourism 

which include smart profit and allow investment in the development of tourism in the country. 

The increasing of the competitiveness of Bulgaria as a tourist destination means achieving 

economic growth through tourism aimed towards improving the quality of life in the country, 

preserving the natural and cultural diversity for the future generations. 

 

Indicator 8. Articles published in non-referred journals with peer- 

reviewed or in edited collective volumes 

8.1. Stoyanova, M., E. Keremidarska. (2022). Opportunities for cultural tourism 

development along the River Struma valley. Fourth Scientific Conference with 

International Participation "Geography, Regional Development and Tourism" December 3-5, 

2021, Shumen, INTERNATIONAL SCIENTIFIC REFEREED ONLINE JOURNAL WITH 

IMPACT      FACTOR,      ISSUE 90, FEBRUARY 2022, pp. 349-356, 

http://sociobrains.com/website/w1465/file/repository/14._Milena_Stoyanova_Ekaterina_Kere 

midarska.pdf, Publisher: SMART IDEAS – WISE DECISIONS, Ltd., Sofia, Bulgaria, ISSN 

2367-5721 (online). 

Cultural tourism is not only the basis of our national self-confidence, but it is also part 

of a profitable business that we continue to underestimate. This requires its stakeholders in 

Bulgaria to work seriously and in coordination to form an effective marketing mix, through 

which to establish our country on the international market as an attractive destination for 

cultural and cognitive tourist visits. This also applies to the municipalities along the Struma 

River valley. Some of the small villages are almost entirely dependent on the development of 

tourism. This determines our interest in the problem and the motives to look for opportunities 

for the development of cultural tourism. Based on the modern achievements in the theory and 

practice of tourism in our country, the aim is to analyze the opportunities for development of 

cultural tourism in this region in order to reveal opportunities for its development in the 

future. 

All tourists interested in the listed monuments in the region can easily organize one 

and two-day itineraries to their designated sites without worrying about accommodation and 

housekeeping. The listed cultural tourism sites are located in uninhabited areas. They are all 

located close to town centers that offer hotels and guesthouses in a pleasant, traditional style. 

http://sociobrains.com/website/w1465/file/repository/14._Milena_Stoyanova_Ekaterina_Keremidarska.pdf
http://sociobrains.com/website/w1465/file/repository/14._Milena_Stoyanova_Ekaterina_Keremidarska.pdf
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It is necessary to explore the potential for the development of cultural tourism along 

the Struma River valley, focusing on four areas: archaeology and history; architectural 

monuments; cultural monuments; ethnology. The results of the development of cultural 

tourism will bring economic benefits. And cultural resources, when properly managed, can be 

a generator of lasting economic growth in the target area. Tourism must, of course, be planned 

so as not to negatively affect the authenticity and physical appearance of cultural heritage. In 

general, the trend is to build a national and international network of festival managers, 

animators, hoteliers, restaurateurs, etc., and accordingly to build a sustainable interest of 

young people (as participants and consumers) in Bulgarian cultural tourism, and in particular 

that nuance of it which is based on traditions and sacred places. At the same time, their 

uniqueness will be preserved and the need for cultural tourism will be realized by local people 

as an opportunity to raise incomes and create jobs. 

The factors that hinder the development of cultural tourism in the settlements are still 

the cumbersome centralized management and financing of cultural events, as well as the 

problematic establishment of a clear strategy and policy for sustainable development of 

tourism (in particular cultural tourism) in the local areas. Access to international fairs and 

exhibitions and to current information is difficult. Funding programmes for marketing and 

management training are also inaccessible. Cultural tourism requires specific infrastructure 

and business logistics. These are influenced by the nature of ownership and national and 

municipal policy. 

 
8.2. Hristova, S., M. Stoyanova. (2022). Advantages and disadvantages of 

implementing the information and communication technologies in MICE tourism. 

Fourth Scientific Conference with International Participation "Geography, Regional 

Development and Tourism" December 3-5, 2021, Shumen, INTERNATIONAL SCIENTIFIC 

REFEREED ONLINE JOURNAL WITH IMPACT FACTOR, ISSUE 90, FEBRUARY 

2022, pp. 434-438, 

http://sociobrains.com/website/w1465/file/repository/19._Stefka_Hristova_Milena_Stoyanova 

.pdf, Publisher: SMART IDEAS – WISE DECISIONS, Ltd., Sofia, Bulgaria, ISSN 2367- 

5721 (online). 

In the 21st century and the era of the fourth industrial revolution, making MICE 

tourism is far from a monotonous activity, but a dynamic process that requires daily 

adaptation to new market conditions. The continuous development of the information and 

communication technology (ICT) provides new products and trends that lead to original and 

endless opportunities to improve the organization and conduct of MICE events. This study 

aims to examine and analyze the advantages and disadvantages of integrating digital 

streaming and virtual technologies in the modern MICE tourism industry, revealing the use of 

the global system and information resources. 

http://sociobrains.com/website/w1465/file/repository/19._Stefka_Hristova_Milena_Stoyanova.pdf
http://sociobrains.com/website/w1465/file/repository/19._Stefka_Hristova_Milena_Stoyanova.pdf
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Information and communication technologies are at a revolutionary stage of 

development. They are an indispensable part of our everyday life, so what the advantages and 

what are the disadvantages of ICT development in the tourism industry are? 

Advantages of ICT adoption: 

- In the MICE sector - the ability to host meetings and events; 

- Technology allows users to operate more functions, at a time and place that is 

convenient for them; 

- Electronic travel intermediaries offer greater flexibility, rich and extensive choice of 

services; 

- ICT advances in the travel industry and in direct dependence on air transport (e.g. 

electronic ticketing; direct flights; limiting airline commissions; loyalty schemes), have 

facilitated the disintermediation of travel; 

- In many cases, regular business travellers are better informed than employees in 

travel agencies and bureaux; 

- Staff in travel agencies and bureaux are often insufficiently trained and experienced; 

- Commissions to travel agencies ultimately increase the total cost of the travel 

product; 

- Visiting travel agencies and bureaus is inconvenient, time consuming and limited to 

office hours; 

- Many travel agencies only manage information and make reservations. 

Disadvantages of ICT implementation: 

- Travel agencies offer free advisory services and add value by giving advice; 

- Electronic intermediaries mainly serve the business market and are more expensive; 

- Travel agencies can achieve better prices through the right channels and transactions; 

- Travel agencies offer a human touch and human interface with the industry; 

- Travel agencies reduce travel uncertainty as they are responsible for the travel 

products offered; 

- Travel agencies leverage expertise and save consumers time; 

- In many cases, travel agencies can offer better prices by buying in bulk or by 

consolidating with business partners; 

- Internet transactions are not secure and reliable; 

- Much of the market is computer illiterate. 

The speed at which ICT is evolving in the sector will inevitably lead to the creation of 

new services in MICE tourism and radically change the way organisations and businesses 

operate in the competitive environment by region. Information is a source of power for both 

providers and consumers of tourism services. The Covid-19 pandemic has put the MICE 

industry in a position of psychologically rethinking opportunities to improve its economic 

position and development through the implementation and modernisation of ICT in tourism. 
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8.3. Vladeva, R., I. Vladev, M. Stoyanova, V. Petkov. Methodological aspects of 

regional researches. Revista inclusions, Vladeva, Rositsa; Vladev, Ivaylo; Stoyanova, 

Milena y Petkov, Veselin. Methodological aspects of regional researches. Revista Inclusiones 

Vol: 8 num Especial (2021): 01-12., Publicado: 2020-12-17, ISSN 0719-4706, WoS Web of 

Sciences, ESCI of WoS, Emerging Sources Citation Index. 

In this study, it’s tried to make the connection between the regional paradigm, the 

spatial approach, localization studies and regional researches clear. It accentuates on the 

theoretical basis of contemporary methodological aspects and concepts. The authors focused 

on the principles and the methods for realizing geographical analysis and terrain researches. 

If we start with the geographers of antiquity who studied the individual “horos” and 

come to modern regional researches, we will take into account the long journey that 

geography has taken to explore near and far away territories. There, the scientifical researches 

transform from descriptive regionalism to regional analysis. In this process, we note 

searching, finding and development of different research paradigms, approaches and methods, 

which have built the methodological base of regional studies. 

In connection with the statement above, the main goal of a study is a try to enrich the 

methodology of regional researches by accentuation on the connection of the following main 

categories: regional paradigm – spatial approach – localization theories – contemporary 

regional researches, as well as an analysis of the main methodological approaches and 

concepts of regional studies, of the principles and the methods from realizing a regional 

geographical analysis. 

 
8.4. Vladev, Ivaylo y Stoyanova, Milena. European Green Capitals. Symbol of 

environmental protection and model for sustainable urban development. Revista 

Inclusiones Vol: 8 num Especial (2021): 223-233, Publicado: 2020-12-17, ISSN 0719-4706, 

WoS Web of Sciences, ESCI of WoS, Emerging Sources Citation Index. 

In a world facing many challenges and conflicts, Europe’s Green Belt Spaces have 

enormous potential for overcoming divisions, strengthening vulnerable societies and 

improving international relations. Today there is a growing emphasis on the need to achieve 

social, economic, cultural, environmental and technological attractiveness and its impact on 

regional and local development. European green capitals are a major contributor in order to 

create socio-economic well-being, to preserve the civilization diversity and environmentally 

friendly way of life. 

The aim of this study is to analyze the European cities that have been awarded by the 

European Commission for nearly a decade in Europe for their overall commitment to 

sustainable urban development, their ability to act as a role model for other cities and their 

strategy of communicating and engaging with their citizens. Proof of their “green credentials” 

demonstrates how we can make cities more livable and healthier. Another important condition 
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is that each European Green Capital has shown high environmental standards to engage in 

ambitious future sustainable development goals, which should inspire and stimulate best 

practices in other European cities. 

Strengthening the cooperation on natural and cultural heritage in the European Green 

Belt spaces will contribute for further development of international communication, the 

strengthening of peace, and the opportunities for education and science research should be 

used as a means of dialogue and exchange. These actions will contribute to making Europe a 

stronger factor for sustainable growth, peace and mutual understanding. 

The success of Europe on the way to a green economy will lead to improvement in 

man’s well-being and social equality as it significantly decreases the risks for the environment 

and the ecological scarcity. In order for this to work, every town needs different projects 

including key fields as water, waste, transportation, air and so on which mostly contribute to 

oppression and influences on the environment and different social groups. As whole, the 

green town is characterized by the thing that it has a vision for development, it’s open to 

innovations, uses a strategic approach and achieves the same or higher economical value with 

less and renewable resources and less waste. The green town absolutely doesn’t compromise 

with any of the three key components of steady development: economic, social and natural 

What makes the city’s value is the part that it’s an inspiration and creates a new way 

of thinking for what the attitude towards urban spaces should be. It helps with investments 

and that way it can stimulate a certain city not only though building a town’s self-confidence 

but also through new economic activities. 

 
8.5. Petrov, Kamen y Stoyanova, Milena. Problems of regional development and 

regional economy of Bulgaria. Features and applied aspects. Revista Inclusiones Vol: 8 num 

Especial (2021): 32-54, Publicado: 2020-12-17, ISSN 0719-4706, WoS Web of Sciences, 

ESCI of WoS, Emerging Sources Citation Index. 

The object of the study is regional development planning. In this territory, smaller 

administrative units of different ranks have formed; we study their structure and behavior as a 

prerequisite to understand the core of their vital activity designed mainly through their 

development and regional development. These distinct areas in our country are the subject of 

our research as well as ensuing problems with their administrative spatial planning and overall 

implementation of policies for regional development. In this direction, the purpose of our 

study is to highlight those processes of regionalization that could promote regional 

development policies and, secondly, to show deficits accumulated by the tradition of the 

structure and the management of regional communities in Bulgaria. 

The aim of conducting regional policy is related to finding opportunities for 

purposeful impact on the territory through tools and activities that should highlight regional 

development as a national priority of the contemporary modern state. Practically, regional 

development means a balance between the priorities of municipalities, districts and planning 
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regions and looking to solve the most important issues, related to national priorities and 

understandings of development regions as separate territorial communities. In practically, the 

creation of conditions for a balanced development of different regions of the country and 

supporting territorial bodies and activities through financial, credit and investment policy 

means that regional development must be the foundation of regional economy and outlines its 

contours through effective policies for regional development. This can be a sufficient 

condition for our country to be suitable for foreign companies, along with stable tax policy 

and lowest corporate tax rate of 10% in Europe. 

As a positive fact, it can be mentioned that there are 600 million euros invested in 

production facilities, but good infrastructure is also necessary to facilitate investors. It is 

expected to simplify the bureaucratic procedures for large investors and long-term programs 

bringing Bulgarian specialists back to the country. Therefore, conducting the policy of 

regional development is an important strategic task of the government, especially villages and 

small towns (in terms of population) that remain outside the national definition for rural areas 

that should enjoy the same rights and opportunities for social, economic and financial 

programs. This should be done through constant and quality zoning and modeling of spatial 

development of the various territorial communities. The combination of sustainable 

development models, based on the potential for modernization and efficiency of their 

development poles, providing a high level of competitiveness; it is a prerequisite for a long- 

term growth and prosperity. In practice, applying the agglomeration policy, a new model of 

spatial assessment of territorial systems must be introduced. An important model for the 

development of the regional centers and the capital is their zoning and construction of a new 

public environment for their optimal functioning. Practically, poles of development play an 

important role in the relationship with their wider ambient areas, covering suburban and rural 

areas and they are a subject to appropriate management and administration. Poles create 

development impulses that transmit through their environment and, thus, have an effect on its 

development. 

Another important measure is to overcome the adverse developments for the 

backwardness of rural areas. Thus, the policy for regional development must motivate the 

implementation of targeted and targeted programs that will develop the available demographic 

potential in the individual settlements. A differentiated approach to the population at the level 

of towns and villages is needed in order to improve the level of public works and communal 

services. On the other hand, it is necessary to preserve and preserve their territorial 

appearance taking into account the peculiarities of urban systems and the available resource 

potential of rural areas. 

 
8.6. Hristova, Stefka y Stoyanova, Milena. The “silent” war for future of the 

tourism & travel industry, the competition of the artificial versus the natural 

intelligence. Revista Inclusiones Vol: 8 num 1 (2021): 67-73. Publicado: 2020-12-16, ISSN 

0719-4706, WoS Web of Sciences, ESCI of WoS, Emerging Sources Citation Index. 
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Annually, the tour industry increases its income, and with that comes up a main 

objective which interests everyone - the human resources problem. The competitive 

environment puts everyone up in front of need for actions of satisfying the primar necessities 

of the common user. All kinds of industries and economical sectors are paying attention to the 

IT management, which is in hyper dynamic bloom. They keep coming with innovations that 

to the common human nature still seem like science fiction. The automotation was the 

creation of the 20th century, which has transformed into daily routine to us, and the 

roboticization is the creation of the 21st century – artificial intelligence is already a fact. The 

science is exponentially developing, and now there is a visible threat in the face of the human 

labor. 

The time when machines will surpass people in almost every task and will do the most 

part of the activities people do is not too far away. The positions that will remain for humans 

are the ones that require higher education and making decisions – managers, engineers, 

scientists and teachers. It’s still not clear how we will go through this fourth stage. Humanity 

should prepare to participate in this process. All the parties interested from the governmental, 

the public and the private sector as well as the academic circles and the civil society. Robots 

will reach a level of development as high as us – Homo sapiens allow them. 

 
8.7. Petrov, Kamen y Stoyanova, Milena. Geo-economic aspects of tourism 

development in the mountain regions and resorts in Bulgaria. Revista Inclusiones Vol: 8 

num Especial (2021): 127-135. ISSN 0719-4706, WoS Web of Sciences, ESCI of WoS, 

Emerging Sources Citation Index. 

The growing importance and the role of spatial development of mountain regions as a 

commitment of the European Union for the implementation of a common regional policy on 

the continent as a whole, has put forward the need for a new approach and analysis of these 

areas. This analysis stems from the diversity and scale of the resource potential which the 

mountain regions have. The differentiation of the geo-urban development models  of the 

mountain regions, which are a natural result of the impact of multiple factors, leads to the 

formation of a number of spatial features in the distribution of the population in the different 

in size mountain areas and types of mountain communities. This in a large extent sets out the 

possible aspects of tourism development in the semi-urbanized territories outside the major 

tourist spots. Defining the contemporary geo-urban realities in these areas through active 

research activities and objective analysis will make the formulation of clear objectives and 

priorities for a possible future policy for the development of the mountains. 

Tourism policy as well as the tools for promotion of tourism development takes an 

important place among the policies and the tools for the development of the mountain regions 

because of the great contemporary economic importance of tourism for their economies as 

well as the limited economic alternatives. The extent of economic and tourist absorption in 

Bulgarian mountain regions is relatively low compared to other European mountain areas and 

this is their major advantage, which should be carefully used. 
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The trend for shrinking and reducing the public space in resorts is detrimental and all 

the potential and means of the planning should be used in order to resist to this trend and 

protect the general public free spaces. Bulgarian architecture in the mountain resorts 

nowadays, in spite of some successful examples, is still in demand and rambling as a whole 

and unfortunately, it is not very well-oriented in the nature and the correct image of mountain 

architecture. For this reason, in the Bulgarian mountain resorts you can find domes and 

illustrations, as well as materials, which are not suitable for the mountain conditions, and also 

downright false imitation of architectural models from the past. That’s why, although small in 

number, the serious and successful implementations in the mountain resorts bring us delight 

and give us real hope that the architecture will overcome this period of contagious childhood 

disease and will be able to shift to a more serious approach to the creation of the architectural 

environment and the architectural image of the mountains and mountain resorts. 

 
8.8. Stoyanova, М. (2020). Current State and Trends in Viticulture and Wine 

Production Development in Bulgaria. Journal of the Bulgarian Geographical Society, 43 

(2020) 43–49, ISSN 2682-986X (On-line) 

http://geography.bg/images/Izv_BGD/tom%2043/JBGS_vol43_2020_Stoyanova_M.pdf, 

(Indexed: CrossRef, Google Scholar, Open Citations, Publons, Scibey, НАЦИД ID № 3157). 

The wine sector is a traditional industry for Bulgaria, which is of particular 

importance in rural areas, as it creates employment, generates income for local people, solves 

some of the demographic problems, promotes sustainable agriculture, diversifies the local 

economy. Nationwide, the sector has huge export potential and expanding markets 

worldwide, increasing competitiveness and earnings in the overall economy, improve its 

image abroad, promotes the development of other economic sectors such as tourism and food 

industry. The aim of the paper is to make a general overview of wine production in the XXI 

century based on analyzes of statistical data on the wine industry in Bulgaria for the research 

period. 

Viticulture is an important sector for Bulgarian agriculture, as Bulgarian producers 

have experience and traditions in both vine growing and grape production, as well as in wine 

production. However, current socio-economic conditions present the Bulgarian wine sector 

with a number of challenges, complemented by difficulties related to the organic nature of 

grape production. The dependence on climatic conditions and attacks by diseases and pests 

often make production unpredictable. Changing consumer attitudes and their ability to pay 

also affect wine production, requiring changes in both the varietal composition of plantations 

and the technologies used in production (National Support Programme for the Wine Sector 

2019-2023). 

In addition to its natural and cultural-historical assets, Bulgaria is also known for its 

quality wines. Based on the assessment  of the state of the wine  sector and the current 

http://geography.bg/images/Izv_BGD/tom%2043/JBGS_vol43_2020_Stoyanova_M.pdf
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development of potential competitors, the achievement of the vision should be realized in the 

following main directions: 

- Building a modern sector structure; 

- Expansion of the wine sector; 

- Establishment of an authentic image of Bulgarian wine on the national and 

international market; 

- Development of wine tourism through: 

- Capitalizing on the opportunities of wine tourism by stimulating it to improve the 

profitability of wineries; 

- A joint advertising campaign with tour operators to promote wine tourism supported 

by appropriate infrastructure and well organized wine tasting and holiday resorts. 

Bulgarian wine is distinguished by very good taste qualities. The development of the 

sector by 2025 should make it, on the one hand, a leading sector for the national economy 

and, on the other hand, ensure an authentic place for Bulgaria on the international wine 

markets and, above all, on the common European market. At the same time, according to the 

National Strategy for the Development of the Wine Industry in the Republic of Bulgaria 2015 

- 2025, the wine sector in Bulgaria has deep roots and great potential with its characteristics to 

fit into the model of a sector producing a product meeting the challenges of the 21st century. 

Wine meets the future requirements for an environmentally friendly, healthy and safe 

commodity. The development of the wine sector up to 2025 should make it, on the one hand, 

a leading sector for the national economy and, on the other, ensure an authentic place for 

Bulgaria on the international wine markets and, above all, on the common European market 

(National Strategy for the Development of Viticulture and Wine Production 2005-2025). 

Bulgaria can rank among the world's leading wine destinations. The prerequisite for 

this is the well-developed wine-growing industry in the country, and the dozens of small and 

large wineries, combined with the natural and cultural features of the different regions, can 

welcome guests from home and abroad all year round. Wine production is traditional and 

sufficiently developed to be a major prerequisite for the development of wine tourism. This 

makes it possible to develop wine tourism and combine it with other types of tourism. 

Additional prerequisites for the development of wine tourism are modern and specialized 

infrastructure in line with the most modern requirements, relatively good transport 

accessibility to wineries, developed accommodation facilities close to traditional wine 

production destinations. Ecotourism creates jobs for specialists and highly qualified 

personnel, and accelerates the process of introducing new technologies. Last but not least, 

there is the possibility of combining it with various wine-related events - festivals, fairs, 

wineries, as well as with festivals, customs and rituals linked to the lifestyle of local people. 

Developing additional routes will increase the number of visits to each of the sites and 

Bulgaria will be increasingly sought after as a country that offers quality. 
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8.9. Stoyanova, M., S. Hristova. (2021). Impact of accidental events such as the 

COVID-19 pandemic on Black Sea tourism in Bulgaria. Third Scientific Conference with 

International  Participation "Geography, Regional  Development  and Tourism" 27-29 

November 2020,  Shumen,  INTERNATIONAL SCIENTIFIC  REFEREED ONLINE 

JOURNAL   WITH   IMPACT  FACTOR, ISSUE    78, 

http://sociobrains.com/website/w1465/file/repository/7._Milena_Stoyanova_Stefka_Hristova. 

pdf, pp. 412-420, ISSN 2367-5721. 

On a global scale, the tourism industry is a unique phenomenon. It accumulated over 

1.5 billion travels in 2019 globally and a growth of revenues of 4% since 2016. Accidental 

events create interruptions and lead to changes on the global economic markets. These 

phenomena lead to changes and advantages in the position of the competitor. According to the 

American economist M. Porter, accidental events have both a political and an economical 

nature. The report the pandemic is viewed as an accidental phenomenon and the consequences 

of it in tourism at the Black Sea region. The diversification is an opportunity for the 

appearance of new economical subjects on the market. In a moment when the world is facing 

events it's not prepared for, there is an unavoidable need of quick measures and adequate 

actions for creative and innovative actions. The aim of the report is to present the need of a 

system for control and defense that is suggested by WHO in terms of world tourism and those 

who participate in it. The analysis is intact with the World Economic Forum (WEF) and RCI 

for the condition and the competitiveness of the Black Sea region in Bulgaria as a direct and 

interested participant in the consequences of the accidental events. 

The tourism industry has been severely disrupted by Codid-19 and some market 

segments may be out of action. As a result of the global crisis, the UNWTO unites the sector 

with a clear opportunity and perspective for planning the future in the tourism industry. The 

trend is to rethink market segmentation based on early market indicators, such as travel search 

data (or travel intention) in one's own destinations. This adequate strategy comes at a time of 

clear follow-up appeals by the WHO (World Health Organization) to global government 

agencies to curb global tourism. As a result of the recommendations and preventive measures 

of the internal health authorities, chaos of confusion and uncertainty in cross-border travel has 

occurred in Europe. This has led to refused and postponed international reservations with 

various tourist thematic destinations. 

This economic crisis has its direct impact on the national and regional level of the 

Bulgarian tourism sector and in particular on the Black Sea tourist region. The airports of 

Varna and Burgas for 2020 report a drop in traffic by 80% compared to 2019. Air transport is 

one of the main means of moving tourist traffic from Western Europe and the world. In this 

unstable environment, the Bulgarian Black Sea coast has reported an outflow of foreign 

tourists for understandable reasons, banning entry and exit from a number of European 

countries. 

http://sociobrains.com/website/w1465/file/repository/7._Milena_Stoyanova_Stefka_Hristova.pdf
http://sociobrains.com/website/w1465/file/repository/7._Milena_Stoyanova_Stefka_Hristova.pdf
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Analyzing the data for the first quarter of 2020, we can see that the number of nights 

spent is similar to that in 2019. In the second quarter we see a sharp decline, which is due to 

the global lockdown. Following the "loosening" of measures, the third quarter saw an increase 

in domestic travel in Bulgaria compared to 2019. This is a trend of increasing demand for 

domestic travel, which is increasing both in Bulgaria as a whole and in the Black Sea region. 

This is an opportunity for the hotel industry which has been severely disrupted as a result of 

COVID-19 and some market segmentations may not last beyond this economic crisis. 

Marketers should aim at domestic markets and rely on domestic tourism. Revenue 

management professionals need to quickly identify which micro-market segments demand 

growth is coming from - for example local stays and attractions. 

 
8.10. Stoyanova, М., S. Hristova, S. Georgiev. (2020). Evaluation of the wine and 

culinary tourism development in Northeast Bulgaria. Second Scientific Conference with 

International Participation "Geography, Regional Development and Tourism" 25 - 26 October 

2019 Shumen, INTERNATIONAL SCIENTIFIC REFEREED ONLINE JOURNAL WITH 

IMPACT FACTOR, ISSUE 66, 

http://sociobrains.com/MANUAL_DIR/SocioBrains/Issue%2066,%20February%202020/Hu 

man%20Georgaphy/5_%20Milena%20Stoyanova,%20Stefka%20Hristova,%20Stoyan%20Ge 

orgiev.pdf, pp. 267-278, ISSN 2367-5721. 

The current trends in the development of tourism bring to the fore the requirement for 

its sustainable development, i.e. for such a development, which maximally satisfy the needs 

and requirements of tourists, while at the high reserves and maintain balance in the ecological 

and social systems. The country offers unique opportunities for practicing different types of 

tourism, except sea and mountain, which include wine and culinary tourism. For this reason, 

the Strategy for the Development of Tourism in the Republic of Bulgaria aims at a more 

rational use of the natural, cultural, historical and geographical resources in the country, while 

focusing on the attractiveness of the regions with tourist potential and the opportunities they 

offer for the development of specialized forms of tourism. Therefore, the main objective of 

the report is to carry out expert analysis and evaluation of the development of wine and 

culinary tourism in Northeast Bulgaria. 

Many tourists make their trips motivated by opportunities to learn more about wine 

and food, to meet new or taste favorite wines, to get acquainted with moments of viticulture 

and winemaking in a particular region, to meet the local population producing famous wines 

and its traditions in this regard, to get acquainted with the holidays and customs associated 

with wine and local cuisine. The growing desire of people to practice non-traditional tourism 

also contributes to this. In addition, there are many lovers of good wines and authentic 

cuisine, who are more interested in them and tend to satisfy him. This, as well as other socio- 

economic reasons have forced in recent years in Northeastern Bulgaria to appear and quickly 

begin to develop wine and culinary tourism. 

http://sociobrains.com/MANUAL_DIR/SocioBrains/Issue%2066%2C%20February%202020/Human%20Georgaphy/5_%20Milena%20Stoyanova%2C%20Stefka%20Hristova%2C%20Stoyan%20Georgiev.pdf
http://sociobrains.com/MANUAL_DIR/SocioBrains/Issue%2066%2C%20February%202020/Human%20Georgaphy/5_%20Milena%20Stoyanova%2C%20Stefka%20Hristova%2C%20Stoyan%20Georgiev.pdf
http://sociobrains.com/MANUAL_DIR/SocioBrains/Issue%2066%2C%20February%202020/Human%20Georgaphy/5_%20Milena%20Stoyanova%2C%20Stefka%20Hristova%2C%20Stoyan%20Georgiev.pdf
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Wine tourism is still not popular in Northeastern Bulgaria and is practiced in a limited 

way. Reasons for this are: 

- Wine producers and tour operators still lack understanding and willingness to 

organize it; 

- Tourist flow is relatively limited, and most wineries do not put much effort into 

welcoming guests; 

- Profit of wineries is relatively low, mainly due to low attendance and low prices of 

offers;  
- Attractive or dedicated tasting rooms/locations are lacking in places; 

- The seasonality of this type of tourism is reflected; 

- There are few and insufficiently active agencies and tour operators specialized in 

wine tourism and, consequently, insufficiently active joint activities between tourism and 

wine producing enterprises; 

- The offers for special tourist packages are not attractive and diverse enough; 

- There is a lack of specialists specially trained and appointed to organize wine 

tourism; 

- There is no or advertising for this type of tourism is insufficient. 

When reviewing the current state of wine tourism in Northeastern Bulgaria, it is 

noticeable the lack of some components of the trends presented above, namely: a regional 

website and brochures to serve as information to tourists; a map of wine routes and a 

description of wine events to attract tourists. This can be defined as a lack of policy to attract 

tourists (in peak season and out of season). 

According to wine industry experts, the following priorities for the development and 

promotion of wine and culinary tourism in North-Eastern Bulgaria can be proposed (in 

planning order) to achieve the main objective: 

- Positioning the region of Northeast Bulgaria as a tourist destination in a higher class 

on the Bulgarian and European tourism market, based on a quality tourist product and added 

value; 

- The state to tolerate the production and sale of local wines. 

- Restrictive measures and protection of Bulgarian wine on the European and world 

market map. 

- Assistance of the State with a strong brand for participation in prestigious European 

exhibitions (such as Milan-Italy, Dortmund-Germany, etc.). 

- Creation of conditions conducive to the implementation of near year-round (outside 

the active summer season) more intense regional tourism, which in turn will lead to an 

increase in the share of tourism (wine and culinary tourism) in the structure of the economy of 

Varna, Dobrich, Shumen, Targovishte, Ruse and Silistra regions. 
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8.11. Stoyanova, М., S. Hristova, I. Dimitrov. (2020). Priorities for the 

development of cultural tourism in Razgrad municipality. Second Scientific Conference 

with International Participation "Geography, Regional Development and Tourism" 25 - 26 

October 2019 Shumen, INTERNATIONAL SCIENTIFIC REFEREED ONLINE JOURNAL 

WITH IMPACT FACTOR, ISSUE 66, 

http://sociobrains.com/MANUAL_DIR/SocioBrains/Issue66,February2020/HumanGeorgaph 

y/13_MilenaStoyanova,StefkaHristova,IvanDimitrov.pdf, pp. 338-349, ISSN 2367-5721. 

Cultural tourism is a type of tourism that uses heritage as a resource - the cultural and 

natural values of the environment that preserve the collective memory of society. Creating 

preconditions for tourism development in Razgrad municipality is tied to the utilization of the 

full tourist potential: natural resources, cultural heritage, standard and lifestyle of the local 

population, etc., with a significant condition for their conservation and reproduction, in order 

to promote the development of sustainable tourism in the destination. This publication lists 

and systemizes the priorities for cultural tourism growth in Razgrad municipality. 

After the SWOT analysis of Razgrad municipality and the region, it is found that the 

conditions for the development of cultural tourism in the municipality are positioned between 

weaknesses and opportunities. Characteristic are available opportunities and strongly 

pronounced weaknesses that "stifle" the influence of strengths. This necessitates the need to 

undertake a diversification strategy that aims to exploit existing favorable opportunities and 

develop the potential of strengths, while reducing and limiting the negative influences of 

weaknesses. The latter should be oriented towards the development of activities that respond 

to the available capacities of the municipality of Razgrad and the region, or means and 

activities that make the most of the positive opportunities of the environment. 

It is necessary to improve the infrastructure, strengthen marketing and advertising 

activities to promote the cultural, historical and natural assets of the region. There is a need to 

create a better and more valuable cultural awareness of the population, and this in turn will 

provoke a demand for ways to improve, modernize, develop and preserve cultural assets. 

There is also a need to improve the methods of applying for national and international 

programmes funding various activities to improve the state of the region's 'calling card' and 

economy. 

The main objective of the process of improving the development of cultural tourism 

and respectively - the tourist infrastructure in Razgrad Municipality. In order to achieve it the 

following development priorities are proposed: 

- Positioning Razgrad Municipality as a tourist destination in a higher class on the 

Bulgarian and European tourist market, in terms of quality of the offered tourist product and 

added value; 

- Creation of conditions conducive to the realization of a near year-round more 

intensive regional tourism, which in turn will lead to an increase in the share of cultural 

tourism in the structure of the economy of the Municipality of Razgrad. 

http://sociobrains.com/MANUAL_DIR/SocioBrains/Issue66%2CFebruary2020/HumanGeorgaphy/13_MilenaStoyanova%2CStefkaHristova%2CIvanDimitrov.pdf
http://sociobrains.com/MANUAL_DIR/SocioBrains/Issue66%2CFebruary2020/HumanGeorgaphy/13_MilenaStoyanova%2CStefkaHristova%2CIvanDimitrov.pdf
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- Stimulating integrated regional tourism development through the formation of 

appropriate organisational structures, coordination of supply and implementation of a 

regionally differentiated state and municipal tourism policy, by promoting cooperation 

between institutions at central and local level. 

The main development guidelines for the development of cultural tourism relate to the 

need to create region-specific tourism products and provide employment for local people, as 

well as the development of tourism infrastructure and tourist attractions in places suitable for 

alternative tourism, again with the participation of local people. 

 
8.12. Hristova, S., M. Stoyanova.   (2020). Bulgaria’s tourist competitiveness and 

its effect of MICE tourism in the North-East region. In: Proceedings of the Jubilee 

International Scientific Conference "Economic Science, Education and the Real Economy: 

Development and Interactions in the Digital Age" May 11-12, 2020. Science and Economics 

Publishing House - University of Economics - Varna, pp. 301-308. ISBN 978-954-21-1039-2. 

Competitiveness of countries is a phenomenon that depends on multiple factors, which 

play a basic role at economy markets and depends on the market segments that cater it and the 

developing industrial man. The European model for examining competitiveness accentuates 

on the link between the process of creating riches and the life standard and prosperity of a 

certain nation. At the beginning of the 21st century the concept of competitiveness means it 

being viewed as a way of improvement which doesn’t lead to winners and losers, as a model 

of two sides that compete and the idea of the prosperity of both means both of them becoming 

stronger. Preparing yearly global reports about the competitiveness of countries is starting to 

play a bigger role as it presents their economical state and their positioning on the world 

markets. As a branch of economy, tourism is one of the means for improving competitiveness. 

The goal of this report is to analyze the conditions for the development of the offered MICE. 

For its economic development and prosperity, Europe has set up the European 

Regional Development Fund, which aims to strengthen economic and social inclusion by 

improving the vitality of EU regions. At the regional level, according to the European 

Commission's Regional Competitiveness Index (RCI), the Northeast region is ranked 240th 

out of 268 regions in the 28 EU member states. In the 2019 report, the Competitiveness Index 

is represented by 3 sub-indices, 11 pillars and 74 indicators (ec.europa.eu/regional_policy). 

These global statistics present the general framework of an economic country, which is a 

collaboration of many other global indices that are specific to a particular industry. 

With the data provided by the World Economic Forum, one can analyze the 

competitiveness of the MICE industry in Bulgaria at the national level and derive a theoretical 

framework at the regional level. The Northeast region, as part of the economic and political 

framework of Bulgaria, represents strengths - a sustainable macro environment with a 

favorable business environment, political security and safety, health security of the 

population. The tourism sector has high priority in terms of price competitiveness, 
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ecologically clean environment. The region has a well-developed superstructure and 

additional services for the needs of the MICE sector. The cluster Black Sea area is oriented 

towards small and medium business events and meetings with up to 500 participants, which 

are emerging as priorities in the global aspect. Seasonal high-class hotels have at least one 

meeting and event room, and year-round hotels with two or more rooms with multifunctional 

capacity and equipment meeting the requirements of the information and communication 

technology sector. Mineral springs as part of the national wealth, provide an opportunity for 

additional tourist services such as Spa and Wellness, are one of the resources that gives the 

region an advantage in the competition. The factors listed so far are the competitive constants 

in the given period, which has the Northeast region. Attention needs to be paid to improving 

land, road and air infrastructure, which is directly related to business travel in MICE tourism 

and requires direct state involvement. 

In the context of criticism, an important factor is "bad advertising is better than 

nothing", set in the priority framework of the Ministry of Tourism (2013-2020). Our country 

has many natural and cultural attractions that are included under the auspices of UNESCO. 

With the pace of development of digitalization, resources can be presented in a distinctive and 

memorable model, in order to meet the growing needs of tourists and business travelers. In a 

long-term economic perspective, the private business environment would contribute to 

European statistics in the Northeast regional framework for regional competitiveness in the 

MICE industry with the participation of the executive. 

 
8.13. Tzankov, Tz, Sv. Stankova, M. Stoyanova. (2020). New Ideas about the 

Balkan Peninsula East Part Morphotectonics. International Scientific Conference 

GEOBALCANICA 2020, pp. 13-22, DOI: http://dx.doi.org/10.18509/GBP.2020.02, UDC: 

551.43:551.248(292.464), ISSN 1857-7636. 

The article introduces the results of the author’s new investigations about the origin, 

Quaternary morphotectonic evolution and the modern morphostructure of the Bulgarian 

Continental Microplate from the eastern part of Balkan Peninsula. 

The research was realized on a base of the contemporary Plate tectonic study principia 

by means of the morphostructural analysis apply. It was provided the principal relief building 

role of the regional mosaic pattern and the listric faulting in the Balkan Peninsula East Part. 

The contemporary relief of the Balkan Peninsula East Part was formed during the Late 

Pleistocene–Holocene Deformations. Their relicts composed the modern regional 

morphostructure. The first rare role for those morphostructural processes is playing the listric 

tectonic effects. 

The Balkan Peninsula east Part Morphogenesis was and is controlled by the current 

transcontinental collision between the New Europe Mosaic Continental Massif and Gondwana 

Continental Massif. The last one predetermined the contemporary tendency toward the 

positive different intensive regional movements of the earth superficia. 

http://dx.doi.org/10.18509/GBP.2020.02
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8.14. Stefka Hristova and Milena Stoyanova. The role of innovations in tourism 

after the restart of the world economy. Anniversary Scientific Conference with 

International Participation Tourism and Connectivity 2020, 2020, issue 1, 229-232. Export 

reference: BibTeX RIS (EndNote, ProCite, RefMan) HTML/Text. Persistent link: 

https://econpapers.repec.org/article/vrapr2010/y_3a2020_3ai_3a1_3ap_3a229-232.htm 

DOI:10.36997/TC2020.229. 

Nowadays global economic and high-tech development is progressing. Human society 

is facing a health pandemic that is leading to economic stagnation and financial losses 

globally. Tourism industry with its accompanying cluster environment is one of the most 

economically affected. However, the industry that continues to develop and present its 

achievements and innovations is in the field of information technology. High-tech industry 

offers resources and services that are unique. In the field of tourist services, the most popular 

innovations are chatbots and kiosks. The aim of the paper is to present the attitudes of the 

stakeholders for the implementation of innovations at the local level and the trends after the 

restart of the world economy. 

For the purpose of this report, a non-governmental micro-level survey was conducted 

to present the attitudes and views of the management team on the implementation of 

technological innovations in the tourism sector. Experts, employers and skilled personnel of 

different gender, age and social status participated in the survey. The survey was carried out 

in the territory of Varna region in the period May - July 2020 and 35 people participated. 

At the local level, the industries with the highest conversion rates as an industry 

segment are in marketing and advertising, travel and tourism agencies, reservation and 

information systems, housekeeping, and the restaurant sector adjacent to hotels with meals. 

The awareness and cognitive abilities of machines open up limitless opportunities for 

companies to completely rethink when and what to sell, what staff is needed and how to run a 

business, how to anticipate and exceed consumer expectations. 

In reality, the travel industry will become a business of technology. In a period of 

global economic collapse, we have seen bankruptcies that world-renowned travel companies, 

as well as medium and smaller organizations, have not been able to get through .Collecting, 

indexing and interpreting this information and how we use it to improve the quality of travel 

is leading to real innovation in the travel industry. 

 
8.15. Stoyanova, М., I. Vladev. (2019). Analysis and evaluation of resource 

potential for tourism development in Shumen municipality. In: Proceedings of the 

International Scientific Conference "Bulgaria of the Regions" on "Socio-economic zoning - 

traditions, current situation and problems", 19 - 21 October 2018, UARD, Plovdiv, pp. 155- 

164, ISBN 978-619-203-229-6 (on-line). 

http://uard.bg/files/custom_files/files/Conference_2018/Conference_19- 

21_10_18_Book_of_Abstracts_publishing.pdf 

https://econpapers.repec.org/article/vrapr2010/y_3a2020_3ai_3a1_3ap_3a229-232.htm
http://uard.bg/files/custom_files/files/Conference_2018/Conference_19-21_10_18_Book_of_Abstracts_publishing.pdf
http://uard.bg/files/custom_files/files/Conference_2018/Conference_19-21_10_18_Book_of_Abstracts_publishing.pdf
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http://regions.uard.bg/index.php/regions2018/regions2018/paper/viewFile/260/375 

http://science.uard.bg/index.php/regions/article/view/451/387 

This article aims to characterize the resource potential of Shumen Municipality as a 

tourist destination. On the basis of the surveys carried out in the spring and summer of 2018, a 

quantified SWOT analysis was made to assess the baseline situation for tourism development 

in Shumen Municipality, outlining its strengths and weaknesses, threats and competitive 

advantages. It should contribute to taking adequate steps to preserve current tourists and to 

expand the opportunities for attracting new users to the tourist product in the municipality. On 

the other hand, it will be the basis for the preparation of a professional and competent strategy 

aimed at creating a competitive advantage and achieving the satisfaction of the visitors. 

A positioning of the municipality according to the quadrant in which it occupies the 

largest area has been carried out. It falls in Quadrant I and is based on strengths and 

opportunities i.e. it has the most favorable strategic position. This strategy is called aggressive 

where each site seeks to occupy maximum area between strengths and opportunities. The 

development strategy should be constructed in such a way that the area occupied only 

increases. 

The relationship between opportunities and strengths also provides insight into the 

levers of development. This is an extremely important dependency when constructing future 

tourism development strategies. On this basis, it is assessed which opportunities can be 

exploited so that new strengths are developed within the horizon of the strategy. The results of 

the quantified SWOT-analysis show that the most appropriate strategy for the municipality of 

Shumen is the aggressive one, which is expressed in the expansion and improvement of 

current activities and projects, target groups, as well as in entering new areas of action. 

 
8.16. Stoyanova, M., S. Hristova. (2019). Sea cruises in European tourist region. 

Scientific Conference with International Participation "Geography, Regional Development 

and Tourism", November 23-24, 2018, Konstantin Preslavsky University of Shumen, 

Shumen, 

http://sociobrains.com/MANUAL_DIR/SocioBrains/Issue%2054,%20February%202019/Sect 

ion%20_Human%20Geography,%20Regional%20Development%20and%20Tourism_/32_% 

20MILENA%20STOYANOVA,%20STEFKA%20HRISTOVA.pdf, pp. 628-642, ISSN 

2367-5721. 

The tourism sector, as one of the most dynamic developing sectors which offers 

consumers many opportunities for leisure and comfort. In the last decades the cruise industry 

has significantly contributed to this expansion, which, thanks to its innovative approach to 

travel, is able to satisfy all the wishes of the customers. Cruises today are among the most 

modern ways to rest, and cruise companies have an even more important role in the expansion 

of the tourism industry worldwide. The main benefit of cruise trips is the unbeaten 

combination of price, leisure and entertainment in conditions of high comfort and safety. 

http://regions.uard.bg/index.php/regions2018/regions2018/paper/viewFile/260/375
http://science.uard.bg/index.php/regions/article/view/451/387
http://sociobrains.com/MANUAL_DIR/SocioBrains/Issue%2054%2C%20February%202019/Section%20_Human%20Geography%2C%20Regional%20Development%20and%20Tourism_/32_%20MILENA%20STOYANOVA%2C%20STEFKA%20HRISTOVA.pdf
http://sociobrains.com/MANUAL_DIR/SocioBrains/Issue%2054%2C%20February%202019/Section%20_Human%20Geography%2C%20Regional%20Development%20and%20Tourism_/32_%20MILENA%20STOYANOVA%2C%20STEFKA%20HRISTOVA.pdf
http://sociobrains.com/MANUAL_DIR/SocioBrains/Issue%2054%2C%20February%202019/Section%20_Human%20Geography%2C%20Regional%20Development%20and%20Tourism_/32_%20MILENA%20STOYANOVA%2C%20STEFKA%20HRISTOVA.pdf
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The object of research under development is modern maritime cruise tourism in 

Europe, and the subject of research are the features, trends and prospects for the development 

of maritime cruise tourism in Europe. The aim of the study is to analyze current trends in 

maritime cruise tourism in the European region. 

As far as the chosen destinations are concerned, traditional routes such as the 

Mediterranean and Northern Europe remain equal and still account for approximately 85% of 

all traffic. New and alternative programmes grew by 38%, from 48,000 to 66,000 passengers, 

with Atlantic/Caribbean and transatlantic cruises showing the largest growth. This proves not 

only the sustainability of the classic destinations, but also the growing desire of Spaniards to 

start longer/more expensive cruises when the economic situation improves. This has been 

further facilitated by the cruise lines' commitment to improving air travel from Spain to more 

remote homeports and the opening of exciting new cruise destinations for many Spanish 

people such as Cuba. 

All this data proves that the Mediterranean and Northern Europe are the regions that 

make Europe one of the leading destinations for cruise tourism. Many of the leading ports are 

considered 'must see' and 'must mark' destinations by cruise passengers when planning their 

itineraries. Other ports, some of which are also self-contained, have the advantages of a 

strategic position - access to major airport hubs and adequate berthing facilities, enabling 

them to occupy an important position for ship registrations. 

To increase the competitiveness of the Black Sea basin as a cruise destination in the 

European tourism region, it is not only up to us and the improved infrastructure of Bulgarian 

ports, but also to promote the Black Sea region, which has the prerequisites for development. 

The seaports on the North-Western Black Sea coast have an opportunity for a common 

maritime cluster - Varna, Burgas, Constanta and Odessa. This tourism cluster in Bulgaria still 

represents a niche where there is opportunity and potential for economic development with 

economic importance. Our country needs to join efforts with its Black Sea neighbors Romania 

and Ukraine and raise the issue at intergovernmental level to reach agreements and 

preferential conditions for passenger ships or to establish partnership relations with 

Mediterranean countries for the development of the cruise sector in the European tourist 

region. 

 

8.17. Stoyanova, М., I. Vladev, I. Stoyanova-Koseva. (2019). Priorities for the 

development of tourism in Shumen municipality (2018 - 2021). Scientific Conference with 

International Participation "Geography, Regional Development and Tourism", November 23- 

24, 2018, Konstantin Preslavsky University of Shumen, Shumen, 

http://sociobrains.com/MANUAL_DIR/SocioBrains/Issue%2054,%20February%202019/Sect 

ion%20_Human%20Geography,%20Regional%20Development%20and%20Tourism_/31_% 

20M_STOYANOVA,%20I_%20VLADEV,%20I_%20STOYANOVA-KOSEVA.pdf, pp. 

496-503, ISSN 2367-5721. 

http://sociobrains.com/MANUAL_DIR/SocioBrains/Issue%2054%2C%20February%202019/Section%20_Human%20Geography%2C%20Regional%20Development%20and%20Tourism_/31_%20M_STOYANOVA%2C%20I_%20VLADEV%2C%20I_%20STOYANOVA-KOSEVA.pdf
http://sociobrains.com/MANUAL_DIR/SocioBrains/Issue%2054%2C%20February%202019/Section%20_Human%20Geography%2C%20Regional%20Development%20and%20Tourism_/31_%20M_STOYANOVA%2C%20I_%20VLADEV%2C%20I_%20STOYANOVA-KOSEVA.pdf
http://sociobrains.com/MANUAL_DIR/SocioBrains/Issue%2054%2C%20February%202019/Section%20_Human%20Geography%2C%20Regional%20Development%20and%20Tourism_/31_%20M_STOYANOVA%2C%20I_%20VLADEV%2C%20I_%20STOYANOVA-KOSEVA.pdf
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The competitive nature of the tourism industry through the efficient use of available 

natural, anthropogenic and human resources in accordance with the principles of sustainable 

tourism development is a key factor for economic growth. In this article, the authors evaluate 

the main priorities for tourism in the municipality of Shumen, as assessed in the Charter of the 

Conference on Sustainable Tourism Issues in 1995. The publication lists and systematizes the 

measures for the sustainable growth of Shumen as a tourist destination. 

The municipality of Shumen possesses a great diversity of tourist resources, but there 

is a poorly organized tourist offer, concentrated mainly in the town of Shumen. It is 

concentrated in Shumen and its surroundings. It occupies a special place in Bulgarian national 

history and has a rich cultural and historical heritage with unique cultural facts of national 

importance. It has a good potential for the creation of alternative tourism products based on 

the natural park, protected areas and anthropogenic tourist resources of high cognitive value 

and attractiveness. 

For the realization of the main objective of the Tourism Development Programme in 

Shumen Municipality the following priorities have been formulated: 

- Priority 1. Improving the coordination of all stakeholders in order to effectively use 

the tourism potential to create a sustainable tourism product. 

- Priority 2. Improving the professional skills and competences of the staff in the 

tourism industry. 

- Priority 3. Integrated development of the territory of the municipality of Shumen as 

a tourist destination through improvement of tourism-related infrastructure. 

- Priority 4: Improving the visibility of Shumen Municipality as a tourist destination 

- Priority 5. Increasing the number of tourists and extending their stay in Shumen 

Municipality. 

- Priority 6. Joint creation of a common tourist product with other municipalities. 

These principles and measures are intended to direct the motivation of all participants 

in tourism, to open opportunities for the development of alternative forms of tourism in the 

specific destination. This can only be achieved by tracking the past development of tourism in 

a given territory and by setting objectives and appropriate actions to ensure the principle 

requirements for tourism sustainability. 

 
8.18. Stoyanova, M., S. Hristova. (2019). Assessment of the factors influencing the 

attractiveness of Varna as a destination for conference tourism. 6th SWS International 

Conference on Social Sciences 26 August – 1 September, Albena, Bulgaria, Conference 

proceedings Volume 6, Issue 2, Economics & Finance, Business & Management, pp. 25 – 32. 

ISBN 978-619-7408-92-8; ISSN 2682-9959; DOI: 10.5593/SWS.ISCSS.2019.2. 

Varna may have great potential but the city could not still attract enough conference 

tourists. The aim of the study is to estimate the factors influencing the attractiveness of Varna 

as a destination for conference tourism. 
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The aim of the study is to estimate the factors influencing the attractiveness of Varna 

as a destination for conference tourism. In order to achieve this goal, the following tasks need 

to be solved: 

(i) Researching and identifying the existence of an objective link between the 

studied factors; 

(ii) Selection of a suitable model for the presentation of the relationship; and 

(iii) Defining quantitative assessment of the strength of the relationship. 

The sampling group of the study comprises a total of 53 experts and specialists in the 

field of tourism. For the purpose of the study, a questionnaire has been designed to gather 

primary information about experts’ perceptions of Varna as a conference tourist destination. 

To assess the potential, 13 criteria are used, which are related to the theoretical aspects and 

their respective indicators. For determining the quantitative assessment of the strength of 

correlation between the most important criteria about destination, a Regression analysis is 

used. 

The regression analysis is used to define how important the factors are for the 

attractiveness of Varna as a destination for conference tourism as one-linear regression is used 

for every single factor. 

The ANOVA table gives the generalized results of the dispersion analysis, based on 

which a conclusion about the adequacy of the model is made. 

The noted in the current development that is based on a survey conducted among 

experts and professionals in tourism gives us a reason to highlight the following main factors 

on which should be worked on for Varna to become an attractive and successful destination 

for conference tourism: 

- Transport Infrastructure in destination Varna (β=0.947); 

- The contribution of Varna Municipality to stimulate the development of conference 

tourism in the destination (β=0.861); 

- Social infrastructure destination in Varna (β=0.847); 

- Coordination of stakeholders for the development of conference tourism in 

destination Varna (β=0.761); 

- Accommodation in Varna destination for the needs of conference tourism 

(β=0.760); 

- Specialized infrastructure in destination Varna for conference tourism (β=0.715). 

The survey shows that Varna has some distinguishing characteristics which allow 

conference tourism here to formulate advertisement slogans with clearly expressed unique 

selling proposal (USP). In order to change the attitudes of outsiders, constant efforts are 

required while at the same time the context is being changed and the communication field in 

the destination itself is being modified. 



KONSTANTIN PRESLAVSKY UNIVERSITY OF SHUMEN 

DEPARTMENT OF GEOGRAPHY, REGIONAL DEVELOPMENT AND TOURISM 

Abstracts of scientific publications for participation in a competition for the academic position of full professor 
in the field of higher education: 4. Natural Sciences, Mathematics and Informatics, professional field 4.4. Earth 
Sciences (Geography and Regional Development) Announced in State Gazette No 21 of 15.III.2022. of Assoc. 
Prof. Dr. Milena Petrova Stoyanova (after acquiring the academic position of associate professor) 

 

 

8.19. Stoyanova, M. (2019). Evaluating the structural relationships between 

image components, overall image and destination loyalty of Bulgaria as a spa and 

wellness destination. 6th SWS International Conference on Social Sciences 26 August – 1 

September, Albena, Bulgaria, Conference proceedings Volume 6, Issue 2, Economics & 

Finance, Business & Management, pp. 107 - 114. ISBN 978-619-7408-92-8; ISSN 2682- 

9959; DOI: 10.5593/SWS.ISCSS.2019.2. 

The aim of this study is to establish the moderator effect that cognitive and affective 

components have over the whole image and its relationship with the destination loyalty. 

In order to achieve the aim of the study, four objectives have been addressed: 

- To identify constructs about the cognitive aspect, about the affective aspect, about 

the overall image of Bulgaria as a spa and wellness destination, and about destination loyalty, 

which is connected to the conative aspect of the image; 

- To establish how the cognitive component affects the overall image; 

- To establish how the affective image affects the overall image; 

- To establish the impact of destination image on destination loyalty of spa and 

wellness tourists. 

The literature review leads to the following hypotheses: 

H1: The cognitive component has a direct and positive impact on the image of 

Bulgaria as a spa and wellness destination 

H2: The affective component has a direct and positive impact on the image of 

Bulgaria as a spa and wellness destination 

H3: The overall image of Bulgaria as a spa and wellness destination has a significant 

positive impact on tourists’ loyalty. 

For the purpose of this study, a questionnaire has been designed to gather primary 

information about tourists’ perceptions of Bulgaria as a tourist destination. Twenty-four 

separate constructs are identified: five of them are for the cognitive aspect, eleven are for the 

affective aspect, and five are for the overall image of Bulgaria as a spa and wellness 

destination, and two for destination loyalty, which in turn is associated with the conation 

aspect of the image. The researched target group includes 562 tourists who visited Bulgaria 

between the summer and the autumn in 2016 and 2017. 

The data are analyzed using Structural Equation Modeling (SEM) for testing three 

hypotheses. The results supported the proposed model: 1. The cognitive image has a direct 

and positive effect on the overall image; 2. The affective image has a direct and positive effect 

on the overall image; 3. The overall image has a direct and positive influence on the 

destination loyalty. 

The structural analysis of the relationship between the overall image of the destination 

and loyalty to it shows that the image has the greatest impact on the future behavior of 

tourists. Efforts to build or improve the image of the destination make it easier for loyal 
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visitors to decide to visit it again or to recommend it to other potential tourists, thus being 

crucial for its further successful development. 

 
8.20. Stankova, Tz. Tzankov, M. Stoyanova. (2019). New ideas about the 

neotectonıcs and geomorphology of the Black Sea west margın. 1st Istanbul International 

Geography Congress, 20-22 June 2019, Istanbul, pp. 717-726, e-ISBN: 978-605-07-0714-4, 

DOI: 10.26650/PB/PS12.2019.002.070. 

The article presents the modern author results for the morphotectonic evolution and 

contemporary pattern of the Balkan Peninsula East Part. The realized investigations are based 

on the modern mobility plate tectonic concept. The principal investigation method is the 

morphostructural analysis. 

The Balkan Peninsula is the contemporary most south east part of the New Europe 

Continental Massif. The last one was formed from the Gondwana Continental Fragments in 

the subduction zone of the Tethys Ocean West End Closing before 72 million years. The new 

formed New Europe Continental Massif has a mosaic pattern and orthoplane superficial 

character. The last one is in process of the step by step destruction during the transcontinental 

collision between the New Europe and Gondwana Continental Massifs. It is provoked the 

intensive mountain building in this part of the Balkan Peninsula. 

 

8.21. Hristova, S., M. Stoyanova. (2019). Assessment of the factors influencing the 

attractiveness of Varna as a destination for conference MICE tourism. International 

Scientific Conference: "MICE Tourism: Festivals, Incentives, Conferences, Exhibitions". 

Black Sea Tourism Forum - 2019, Ed. Slavena, Varna, рр. 198 – 207, ІSBN 978-619-190- 

149-4. 
 

Globally, MICE tourism has a growing potential for positioning, maintaining 

consumer interest and a major generator of economic prosperity. Bulgaria and in particular 

the city of Varna as a representative in the sector of MICE tourism is developing more and 

more intensively. That is why a modern concrete practical program for gradual development 

and stimulation of this type of tourism in the destination is of utmost importance. Active 

promotion of the development of MICE tourism is necessary given its place and prospects in 

the economy and the nature of the tourism industry itself. 

The purpose of the report is to present the competitive advantage of the municipality 

related to the specialized tourist infrastructure, superstructure and cultural and historical 

heritage, determining the favorable impact on the image of the city of Varna as a destination 

for MICE tourism. An important task of statistical analysis is to study the quantitative 

relationships between influencing factors and results. The study of relationships and 

dependencies provides an opportunity to learn about the patterns of development of 
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phenomena and processes, to measure the impact of factors influencing them and to rank them 

in order of importance. 

A quantified SWOT analysis is then applied, quantifying the identified strengths and 

weaknesses, opportunities and threats or ranking them by importance. For this purpose, the 

method of scoring is used, and at each position in the four fields of the matrix is placed a 

score from 10 (maximum) to 0 (minimum). The rule is that the greater the influence of the 

factor, the greater its assessment. 

In order to ensure greater reliability and to avoid subjectivity in assessing the 

individual factors, an anonymous survey was conducted with 13 experts and specialists in the 

field of tourism for MICE destination Varna. After summing the scores for strengths and 

weaknesses, opportunities and threats, their arithmetic mean is derived. This is done to avoid 

the effect of different numbers of factors in the quadrants. 

The results show that in order to increase the competitiveness of Varna as a 

destination for MICE tourism, an aggressive strategy must be implemented, which is based on 

strengths and capabilities, as it falls in the first quadrant and has the most favorable strategic 

position. The aggressive strategy consists in expanding and improving the current activities 

and projects, the target groups, as well as entering new areas of action. 

Therefore, the development of MICE tourism in Varna, based on the latest information 

technologies, the latest world achievements in this industry, can become one of the effective 

resources for the development of local companies and their integration into the regional 

economic process. The competent development of this resource will allow in the near future 

having a noticeable impact on the entire economy of the municipality. 

 
8.22. Vladev, I., M. Stoyanova. (2019). The rock monasteries in Northeastern 

Bulgaria as tourist sites for the development of cultural and religious tourism. In the 

Proceedings of “Tourism in the new millennium – state and prospects”, International 

scientific-practical conference dedicated to the 10th anniversary of Economics of Tourism 

specialty at D.A. Tsenov Academy of Economics - Svishtov, 11-12 October 2019., pp. 597 – 

604, ISBN 978-954-23-1764-7. 

The aim of this study is to analyze the rock monasteries in Bulgaria as tourist sites and 

to point out opportunities for their effective use and exploitation for the development of 

cultural and religious tourism. The beautiful scenery combined with the historical and 

mythological symbolism create good opportunities for building an integrated tourism product, 

combining elements of cultural, religious, eco and other types of tourism. The combination 

and intertwining of the rock monasteries as tourist sites with the world cultural and natural 

heritage sites on the territory of Northeastern Bulgaria can contribute to the better future 

development of cultural and religious tourism. 

In the system of international tourism, our country has its certain place and authority, 

but the extremely rich Bulgarian cultural and historical heritage has not yet taken its rightful 

place in this system. Bulgaria is certainly a destination with places where time has stopped 
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and which take us back centuries, even millennia, in time. One of these places are the 

Bulgarian rock monasteries, located in some of the most beautiful localities, treasuries that 

have preserved the sanctity that each of us can touch in body and spirit. 

There are over 1000 rock monasteries in our country, but the number is conditional, 

because for example Ivanovo rock monastery is counted as one site, but it has over 100 cells 

and 7 churches. Although they are the most numerous and the most widespread mainly on the 

territory of Northeastern Bulgaria, rock monasteries and churches are poorly known. Not all 

of them are well studied, although they are indicated in the scientific literature. The 

publication proposes a generalized systematization of the rock monasteries in Northeastern 

Bulgaria as tourist sites for the development of cultural and religious tourism, including their 

location, the tourist area in which they fall and the period of their origin. 

The Bulgarian rock monasteries have very good possibilities for something else, 

which is a common practice in European countries. The ruins and remnants of our ancient 

past can become great stages for theatrical, musical and other attractive reenactments, which 

will not only dispel the boredom of tourists from the poorly imaginative "events" of the resort 

complexes, but will also, generate good revenues for investors and organizers. At the same 

time, they will leave an unforgettable impression on foreign guests, who will surely wish to 

visit Bulgaria again and bring their friends with them. 

It is imperative that the state uses various tools and indicators to determine the degree 

of pressure on the territory from tourism. Such tools are plans, spatial planning projects and 

environmental protection. It is necessary to monitor the satisfaction of the population and the 

satisfaction of the tourist. The aim is to apply a model that does not depersonalize a place, but 

individualizes and exposes it and increases its attractiveness, as the rock monasteries in north- 

eastern Bulgaria are expected to do. 

 
8.23. Stoyanova, M., I. Vladev. (2019). European Cities with Green Concepts of 

Life and Environmentally Friendly Infrastructure. II. International Congress on 

Geographical Education “Powerful Geographical education, Powerful Future” (ICGE/UCEK- 

2019), 03rd – 05th October Eskişehir, Türkiye 2019, pp. 2043-2055, ISBN: 978-605-031-406- 

9. 

Today there is a growing emphasis on the need to achieve social, economic, cultural, 

environmental and technological attractiveness and its impact on regional and local 

development. European green cities are a major contributor in order to create socio-economic 

well-being, to preserve the civilization diversity and environmentally friendly way of life. 

Another important condition is that each European green city has shown high environmental 

standards to engage in ambitious future sustainable development goals, which should inspire 

and stimulate best practices in other European cities. 

The aim of this study is to analyze the European cities with green concepts of life and 

environmentally friendly infrastructure for their overall commitment to sustainable urban 

development, their ability to act as a role model for other cities and their strategy of 
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communicating and engaging with their citizens. Proof of their “green credentials” 

demonstrates how we can make cities more livable and healthier. 

The aim is achieved by using a system of approaches and methods. The main approach 

is the systematically structural one. Using it helps proving the connections between different 

cities. The chorological approach is used for determining the spatial regularities between the 

different objects, processes and phenomena while the chronological approach is used for 

tracing the changes in the indicators examined in time. 

The value of the price is the fact that it inspires and creates a new way of thinking 

about what the approach towards urban spaces should be. The change in the lifestyle, in our 

choices and our mindsets really is needed today. It should lead every European town to a 

warmer and more friendly societies where it is good to live, a society that respects the 

capacity of our planet, a society for us, our kids, and our grandkids. 

 
8.24. Stoyanova, M. (2019). The impacts of cruise tourism in the European tourist 

region. Second International Scientific Conference “Challenges of tourism and business 

logistics in the 21st century” (ISCTBL 2019), September 13, 2019, Stip, R.N. Macedonia, pp. 

235-244, ISBN 978-608-244-693-6. 

The interest in the topic is inspired by following: 

- It is no longer just about cruise tourism, but cruise industry. Indeed, the supply of 

cruise tourism products leads to the growth of a number of other economic sectors – ship 

design and shipbuilding, furniture and equipment of vessels, food supply, employment of a 

large number of staff and others. This poses the interesting question - what in cruise tourism 

helps to expand the accompanying activities? 

- Cruise tourism manages to overcome the crisis and continues to grow. This is due 

not only to the advantages of cruise travel itself, but also to the peculiarities of the product- 

marketing policy of cruise operators, which is also of interest for research. 

The cruise industry in Europe is a dynamic source of economic activity, providing 

economic benefits to almost all industries and countries across Europe. Cruise tourism in 

Europe has an impact on all major aspects of the industry, including: ports of call, scheduled 

ports, shipbuilding, ship maintenance, provisions, sales and marketing, and cruise ship 

personnel and administrative facilities. 

The direct economic impact includes the compensation for production, employment 

and jobs that were generated in those European businesses that supplied goods and services to 

the cruise lines and to their passengers and crew. The direct impact also includes the 

compensation paid to the European employees of the cruise lines. 

Since 2012, however, annual shipbuilding and repair expenditures have increased by 

46 percent from €3.85 billion to €5.63 billion in 2017. Cruise tourism generated an estimated 

€16.89 billion in direct expenditures throughout Europe in 2015, an increase of 1.5% over 

2014. In 2017, the cruise industry generated direct expenditures of €19.70 billion. The cruise 
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industry also spent an estimated €1.42 billion on financial and business services including: 

advertising, engineering and other professional services, computer programming and support 

services and direct mail and market research. 

The following three economic sectors accounted for nearly 79-80% of the direct 

economic impacts of the European cruise industry: 

- The Manufacturing sector, led by the shipbuilding industry, accounted for 49% of 

the cruise industry’s direct expenditures, 27% of the direct jobs and 34% of the direct 

employee compensation. All of these percentages fell slightly from 2015 due to the higher 

growth in the shipbuilding industry relative to the other expenditure categories. 

- European employees of the cruise lines accounted for 35% of the direct jobs 

generated by the cruise industry and 28% of the compensation. These percentages are up 

slightly from 2015. 

- The Transportation and Utilities sector, excluding the direct employees of the cruise 

lines and their wages but including tour operators and travel agents among others, accounted 

for 23% of the direct expenditures, 13% of the direct jobs and 16% of the compensation 

impacts. As a result of the increase in passenger visits from 2014, each of these percentages 

rose somewhat from 2013 . The transportation and Utilities sector, including tour operators 

and travel agents among others, accounted for 22 percent of the direct expenditures, 14 

percent of the direct jobs and 16 percent of the compensation impacts. 

The economic impact is widespread across Europe. However, most of these impacts 

are concentrated in five countries, which account for around 80% of the cruise industry's 

impacts across Europe. The three countries of Italy, UK and Germany accounted for 63 

percent of the direct expenditures of the cruise industry, unchanged from 2015. Primarily due 

to the combined decline of 11% in shipbuilding and maintenance expenditures in Germany 

and Italy, these three countries experienced a combined decrease of 2.3% in direct 

expenditures from 2014 and increase of 16 percent in direct expenditures from 2015. 

Social effects are widely spread and are about the ways tourism contributes to the 

change in the values, family relationships, individual behavior, and levels of safety, moral 

behavior, collective life, creative expressions, traditional ceremonies and public organizations. 

The main critical effects are the effects on the environment: 

- Changes in the natural and the built-up environment which are in order to allow the 

destination to serve as a destination for cruise lines result in a loss of natural habitats and 

exploitation of local construction; 

- Operative effects that are connected to the usage of power, water and accidental or 

purposeful physical damage of the sea ecosystems; 

- Effects that are caused by transferring people to and from the places of departure in 

the destinations increases the usage of air transportation 

- The effects that leisure activities have on the wildlife as disruptions and waste, as 

pressure on endangered species even though they are used as presents and out of curiosity. 
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Cruise tourism should be a central focus for sustainable development given its 

potential to continue outpacing overall tourism growth in arrivals, and because of its effects 

on intensifying visitor flows within destinations. This is true not only for the potential risk of 

negative impacts, but also from the opportunities afforded from cruise tourism’s scale to build 

awareness of responsible travel to many tourists. European destinations should consider a 

strategic approach to cruise tourism when implementing best practices for sustainable 

development. Continued tourism growth in all segments and an increasing appreciation for 

protecting natural and cultural heritage while benefiting local communities, enables a 

destination management approach of controlling demand rather than a traditional goal of just 

increasing visitor arrivals. 

8.25. Stoyanova, M., S. Hristova, S. Stankova. (2019). Analysis and evaluation of 

resource potential of the Black Sea SPA Riviera in Bulgaria. Second International 

Scientific Conference “Challenges of tourism and business logistics in the 21st century” 

(ISCTBL 2019), September 13, 2019, Stip, R.N. Macedonia, pp. 225-234, ISBN 978-608- 

244-693-6. 

The actuality of the chosen topic is related to the fact that in recent years the term 

“spa” entered and gained popularity in Bulgaria. Spa tourism evolves dynamically, creating 

spa resorts that combine nature, climate, mineral water and appropriate infrastructure. 

Therefore, at the end of 2018, the Ministry of Tourism created a map with seven balneo and 

spa destinations in Bulgaria. This article aims to characterize the resource potential of the 

Black Sea balneo and SPA destination (the Black Sea SPA Riviera). Based on surveys, a 

quantified SWOT analysis has been carried out to assess the baseline situation for the 

development of balneo and spa tourism in this destination, outlining its strengths, weaknesses, 

threats and competitive advantages. It should contribute of taking adequate steps to preserve 

current tourists and to expand the opportunities of attracting new users to the tourist product 

in destination. On the other hand, it will be the basis for the preparation of professional and 

competent strategy to create competitive advantage and achieving the satisfaction of visitors. 

On the basis of the SWOT analysis and in relation to the future development of the 

Black Sea and spa tourism destination, the following main conclusions can be made: 

- The destination has a good geographical disposition that is acessible through all 

means of transportation; 

- It has resources for the development of tourism that combine a diversity of an 

unique nature, a good antropogenous environment, common heritage, traditions and practices 

that are typical for sea tourism, attractive landscapes and a favorable climate; 

- A rich geo- and hydrothermal resource with a diversity of characteristics and 

healing qualities that are suitable for balneo and SPA tourism; 

- Established traditions in balneotherapy, in the field of health care: internationally 

acknowledged doctors of different majors and low prices of medical services; 
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- The popular sea tourism can be used as an „engine“ for increasing the practice of 

SPA/balneo tourism; 

- Creating of an united and complex tourist product combining medical and 

healthcare with accompanying additional services; 

- Offering different types of therapies based on healing mood and lye as well as on 

the natural base of natural oils that are typical for Bulgaria – roses, lavender, grapes and etc.; 

- Studying good practices and using them for the realization of the main priciples of 

steady development if the balneo and SPA tourism; 

- Activizing the professional contacts between the academic institutions in the field 

of tourism and regional development and the tourist branch in creating tourist clusters; 

- A scientifically based strategical planning oriented towards a balanced, socially 

responsible balneo and SPA tourism that perserves the environment. 

 
8.26. Stoyanova, M. (2018). Emotional intelligence – a key factor to successful 

professional performance of tourism specialists. Туризмът и иновациите = Tourism and 

innovations: Сборник доклади от Международна научна конференция, посветена на 55 

години от създаването на Колеж по туризъм - Варна. – Варна: Наука и икономика ИУ, 

с. 78-92. ISBN 978-954-21-0973-0, НАЦИД ID № 2080. 

Emotional intelligence affects the physical and mental health of an individual as well 

as his or her relationships with the others, and is inextricably linked both to the personal 

fulfillment and successful professional performance, particularly in the “human-human” field. 

It is considered an important ability for many professional areas, but it research is innovative 

in the field of tourism. The ability to perceive emotions allows a person to better understand 

them which subsequently enhances emotion regulation. The ability to control individual’s 

emotions so that they can demonstrate the appropriate emotions in the workplace allows 

specialists in tourism to perform better. 

The aim of this study is to show that the level of emotional intelligence is an important 

factor for the acmeological personal development, ensuring the achievement of a high level of 

professionalism, including in tourism. 

The following tasks must be solved: 

- To specify the emotional intelligence; 

- Apply adequate methods for diagnosing emotional intelligence (Christophe André's 

test); 

- To develop and implement a methodology for creating an emotional profile of those 

employed in the tourism industry on the basis of their emotional intelligence quotient. 

Emotional intelligence is important for career success in many areas. Emotional 

intelligence, like the rational (IQ), has also a quotient that can be calculated. It is used by the 

French psychiatrist's Christophe Andre test, in which there are no right and wrong answers. 

The test of 42 questions has been applied in research of 420 in relation with their consulting 
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and choice of profession. The test offers three more options: by summing up the points of 

different questions, everyone can establish their attitude towards themselves (the ability to 

develop), the attitude towards others (the ability to communicate) and the attitude to life (the 

ability to create harmony). 

As a result it can be concluded that: 

- People with high EQ (Coefficient of Emotional Intelligence) better present their 

ideas, intentions and goals; they are clearer and more persistent and more sensitive; 

- EQ is closely related to the ability to work in a team, which is of great importance in 

the field of tourism; 

- EQ is related to the ability to deal effectively with problems, which allows people to 

respond more effectively to various demands, pressures and stress; 

- Managers with high EQ can create a better working environment that raises 

employee awareness and thus leads to better results; they are also more receptive, aware of 

the strengths and weaknesses of their team, allowing them to make the right decisions; 

- Leaders with high EQ can better identify what staff they need and how to be more 

inspiring and supportive; they create a more enthusiastic, pleasant and optimistic work 

atmosphere; 

- Managers with high EQ (as opposed to those with low one) are less likely to be 

negative, cowardly and even "destructive" when making important management decisions. 

 
8.27. Stoyanova, М., I. Vladev, I. Stoyanova. (2018). Evaluation of Shumen 

municipality as a tourist destination. The Black Sea region - a destination for sustainable 

tourism products: Black Sea Tourism Forum Varna, 2018. - Varna: Slavena, Varna, pp. 121 – 

126, ІSBN 978-619-190-122-7, НАЦИД ID № 3388. 

The growing importance of tourism industry creates a number of challenges for today's 

society. The most important of these is sustainable development of tourism at international, 

national, regional and local level. The aim is to satisfy the interests and needs of tourists, to 

increase the welfare of the local people, while preserving natural and anthropogenic resources 

for future generations. This article evaluates population and settlements, tourist resources, 

infrastructure, and actions of tourism stakeholders in the municipality of Shumen. Through 

quantified SWOT-analysis, authors summarize the strengths and weaknesses, threats and 

opportunities to assess the situation for tourism development in Shumen Municipality. 

On the basis of the SWOT-analysis and in relation to the future sustainable 

development of Shumen Municipality as a tourist destination the following main conclusions 

can be drawn: 

- The municipality of Shumen possesses a great variety of tourist resources, but there 

is a poorly organized tourist offer, concentrated mainly in the town of Shumen. Tourism in 

Shumen is concentrated in its surroundings; 
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- It occupies a special place in Bulgarian national history and has a rich cultural and 

historical heritage with unique cultural facts of national importance; 

- It has a good potential for the creation of alternative tourism products based on the 

natural park, protected areas and anthropogenic tourist resources of high cognitive value and 

attractiveness; 

- Activate professional contacts between academic institutions in the field of tourism 

and regional development and the tourism industry in carrying out tourism typology of 

settlements and creating tourism clusters; 

- Limited offer of additional services, entertainment opportunities and diversification 

of stay; 

- Improved coordination between local authorities, tourism associations and other 

tourism organisations; 

- Applying a decentralised approach to the management of tourism development and 

increasing the capacity and authority of the municipality in the use of financial resources in 

relation to it; 

- Implementing effective models for sustainable tourism development through the 

preservation and exposure of the natural and socio-cultural environment; exploring good 

practices and using them in the implementation of the basic principles of sustainable tourism 

development; 

- Strengthening the links between the tourism training system and tourism practice; 

- Bringing together human resource development, education and business to stimulate 

the effects of tourism for the host community; 

- Implementation of European standards in the field of tourism, establishment of 

quality management systems and certification of the activities of tourist facilities; 

- Science-based strategic planning oriented towards territorially balanced, socially 

responsible and environmentally friendly tourism; 

- Improvement of existing and construction of new technical and tourist infrastructure 

in tourist sites; 

- Equipping tourist sites and routes with a unified visual information system; 

- Activation of conservation and protection efforts of natural and anthropogenic 

resources subject to mass visits; 

- Educating the population and tourists in the spirit of tourist culture and responsible 

attitude towards tourism. 

 
8.28. Stoyanova, М. (2019). Prerequisites for the development of spa and wellness 

tourism in Bulgaria. In: Collection of public lectures "On the ladder of success". INCOMA 

Publishing House, Shumen, р. 109-130. ISBN: 978-954-452-054-0. 

The relevance of the chosen topic is related to the fact that in recent years the term 

“SPA” has been applied in Bulgaria and has become popular. The growing demand for spa 
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and wellness tourism over the last decades has created major challenges for tourism 

marketing. Producers and suppliers of these specialized tourism services, face the changing 

consumer mindset in a growing complex and a competitive global market. 

The emergence and development of spa and wellness tourism is associated with the 

action of various factors and causes that determine facilitate or hinder their development. The 

author's researches show that all existing definitions and concepts of spa and wellness are 

related to authentic understandings and interpretations of “human well-being” for different 

cultures and people. Therefore, they have to personalize spa and wellness concepts based on 

their customs and traditions. The benefits of implementing a personalized conceptualization 

will create favorable opportunities for destination Bulgaria to develop and provide its own spa 

and wellness product. 

Attention is drawn to the fact that increasing the competitiveness of Bulgaria as a spa 

and wellness tourist destination means not only to increase the number of tourists in limited 

resorts, but to balance visits within all spa and wellness centers in the country and throughout 

the year, increasing the average stay of tourists and increasing the income of tourist visits in 

the country. 

 
8.29. Stoyanova, M., S. Sabrieva, I. Vladev. (2018). Technology for studying the 

natural and anthropogenic tourist resources into the native settlement by bachelor 

students of tourism in Konstantin Preslavsky University of Shumen. INTERNATIONAL 

SCIENTIFIC REFEREED ONLINE JOURNAL WITH IMPACT FACTOR, ISSUE 41. 

http://sociobrains.com/website/w2041/file/repository/80_90_Milena_Soyanova_ 

Sevdjan_Sabrieva_Ivaylo_Vladev_TECHNOLOGY_FOR_STUDYING_THE_NATURAL 

_.pdf ISSN 2367-5721. 
 

The study of the tourist resources in the native settlement is important for the students 

and contributes to the development of their practical and intellectual abilities and to education 

in patriotism. Active creative activity and preliminary preparation provide an opportunity to 

organize cognitive activity at different levels - to explore, analyze, compare, summarize, 

predict and express their own opinions. The usefulness of the knowledge of tourist resources 

for undergraduate students majoring in "Tourism" is expressed in a detailed knowledge of the 

genesis, forms, classification and functions. 

The purpose of this article is to present a technology for studying the complex 

character and the peculiarities of the natural and anthropogenic tourism resources available to 

the native settlement. The study of tourism resources in the native settlement is important for 

students and helps them to develop their practical and intellectual abilities and education in 

patriotism. Energetic creative activity and preliminary preparation enable the organization of 

cognitive activities at different levels – to explore, analyze, compare, summarize, predict and 

express one's own opinion. The usefulness of the knowledge of tourism resources for the 

bachelor students of Tourism in Konstantin Preslavsky University of Shumen is expressed in 

http://sociobrains.com/website/w2041/file/repository/80_90_Milena_Soyanova_%20Sevdjan_Sabrieva_Ivaylo_Vladev_TECHNOLOGY_FOR_STUDYING_THE_NATURAL___.pdf
http://sociobrains.com/website/w2041/file/repository/80_90_Milena_Soyanova_%20Sevdjan_Sabrieva_Ivaylo_Vladev_TECHNOLOGY_FOR_STUDYING_THE_NATURAL___.pdf
http://sociobrains.com/website/w2041/file/repository/80_90_Milena_Soyanova_%20Sevdjan_Sabrieva_Ivaylo_Vladev_TECHNOLOGY_FOR_STUDYING_THE_NATURAL___.pdf
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a detailed knowledge of their genesis, their forms, their classification and their functions. To 

illustrate the described algorithm, a brief characterization of tourist resources in Varna is 

made. 

 

Indicator 9. Published chapter of a collective monograph 

 
9.1. Stoyanova, M. (2019). Emotional Profiles of Spa and Wellness Tourists in 

Bulgaria. In: Research, Development and Education in Tourism. Chapter of collective 

monograph edited by Sonia Mileva and Nikolina Popova. Cambridge Scholars Publishing, 

2019, pp. 114-130, ISBN 978-1-5275-3719-4. 

According to their psychological characteristics, the clients can be classified in a few 

types. This structure is totally natural and comes from the psychological content of the 

consumer behavior. 

Factors affecting consumer behavior are divided into two large groups: internal and 

external. External factors include demographic, geographic, economic and cultural factors. 

The influence of social stratification (social classes and status), groups and group 

communications, families and households is also noted. Internal information processing and 

perception, learning and memory, motivation, emotions, personal values, the concept of life 

style, consumer resources, knowledge and attitudes can be classified as internal factors. A 

separate group of factors is formed by situational factors. These include the physical 

environment, the social environment, the time perspective, the purpose of consumption and 

the previous state (Consumer behavior essay, 2017). 

Psychographic segmentation is a research tool that allows a deeper understanding of 

the main motives of users. This segmentation uses variables related to personality traits, value 

attitudes and lifestyles, and defines the shared characteristics of a specific group of people, 

showing why they make their choices in life and explain their consumer behavior. 

The aim of this article is to characterize the psychographic profile of spa and wellness 

tourists in Bulgaria. So by exploring the emotions and lifestyle index of people, marketers can 

predict the consumption of a product and knowing the stimulating lifestyle factors, consumer 

behavior can be redirected in relation to a product. In order to do that, the tasks below should 

be solved: 

- To specify the terms emotions and mechanisms of psychological defense; 

- To implement adequate methods for diagnosing emotions and mechanisms of 

psychological defense (standardized Plutchik – Kellerman – Conte‘s Lifestyle index test ); 

- To develop and implement a methodology for creating a psychological portrait of 

spa and wellness tourists based on their Lifestyle index for mechanisms of psychological 

defense; 

- To perform quantitative and qualitative analysis of the results. 



KONSTANTIN PRESLAVSKY UNIVERSITY OF SHUMEN 

DEPARTMENT OF GEOGRAPHY, REGIONAL DEVELOPMENT AND TOURISM 

Abstracts of scientific publications for participation in a competition for the academic position of full professor 
in the field of higher education: 4. Natural Sciences, Mathematics and Informatics, professional field 4.4. Earth 
Sciences (Geography and Regional Development) Announced in State Gazette No 21 of 15.III.2022. of Assoc. 
Prof. Dr. Milena Petrova Stoyanova (after acquiring the academic position of associate professor) 

 

 

According to Plutchik (1980), there is a consensus that consumer attitudes or emotions 

reveal a probing, comprehensive, baseline of an individual's subconscious and semiconscious. 

A consumers' attitude communicates and provides information about the probability of 

behavior and helps organizations prepare for appropriate action. 

Plutchik (1980) described eight primary emotions, namely: joy, sadness, acceptance, 

disgust, fear, anger, surprise and anticipation. To best understand the relationship of these 

emotions to all others, Plutchik arranges them in a circular pattern, which he likened to a 

colour wheel. The test of 97 questions has been applied for research of 225 tourists in spa and 

wellness centers in Bulgaria in relation with their consulting and choice of destination and 

product. Eight mechanisms of psychological protection of the individual form eight separate 

scales, the numerical values of which are derived from the number of positive responses to 

certain, the above statements, divided by the number of statements in each scale. The results 

are processed with Microsoft® Excel® 2010, IBM® SPSS® Version 18. 

The analysis performed with the data taken from empirical study shows that The first 

three dominant defense mechanisms in the whole sample are denial, regression and 

intellectualization. 

- Denial is a mechanism of psychological defence, through which a person either 

denies some frustrating, alarming circumstances, or any internal impulse or side denies itself. 

- The second defense mechanism is regression. Regression is the reversion to an 

earlier stage of development in the face of unacceptable thoughts or impulses. 

- The third most widely distributed among the surveyed spa and wellness tourists is 

intellectualization. 

These findings are significant and valid in a large sample of foreign spa and wellness 

tourists in Bulgaria and these results are important. They show the utility of studying specific 

basic emotions to gain a more granular understanding of satisfaction formation processes in a 

specific, unique context of spa and wellness tourism. Further, they identify important 

individual differences in the experience of those basic emotions, which occur differently 

across consumers in predictable ways explained by fundamental personality traits. 

Therefore, protection mechanisms are a way by which we protect ourselves against 

internal and external stresses. They are formed initially in an interpersonal relationship, and 

then become our internal characteristics, i.e., certain protective forms of behavior. Plutchik’s 

typology (1980) is utilized to demonstrate its usefulness in marketing strategies. He found 

eight different types of emotions and analyzed the types of situations, beliefs, feelings and 

behaviors that are genetically associated with them. Plutchik attaches an implied set of 

relations among the properties. When applied to designing marketing strategies, managers can 

use information on general consumer attitudes to determine the best course of action to design 

a strategy. 

 
9.2. Stoyanova, M. (2018). Affective Image of Spa and Wellness Destination 

Bulgaria. In: 3rd International Thematic Monograph “Modern Management Tools and 
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Economy Of Tourism Sector In Present Era”, Belgrade, 2018, pp. 501-508, ISBN 978-86- 

80194-14-1. (chapter of collective monograph). DOI: 

https://doi.org/10.31410/tmt.2018.501Ps. 

The image of a destination is considered a key factor in taking travel decisions 

(Echtner and Ritchie, 1991; Baloglu and McCleary, 1999; Beerli and Martin, 2004; Tasci and 

Gartner, 2007). The multilateral nature of Bulgarian image as a SPA and wellness destination 

is still a subject of research in order to determine how it has been formed and what the 

determinants of this process are. This process in turn will enable its effective advertising and 

its ability to take strong positions in Western receptive markets. 

It should be noted that in forming the destination image, managers should include not 

only its physical characteristics but also the whole set of emotions and feelings, which a 

destination can awaken in tourists’ minds (San Martın, H. and Rodrıguez del Bosque, I, 

2008). 

Therefore, there is need for identification of the aspects that tourists use to form the 

image of the destination as well as the role of psychological factors (internal factors) in order 

to improve the target market positioning of the destination. 

The aim of the study is to estimate affective image of SPA and wellness destination 

Bulgaria. To assess the affective image, four semantic differential scales proposed by Russel 

and Pratt and seven additional author’s scales are used, by which foreign tourists define their 

attitude to Bulgaria as a SPA and wellness destination. 

The results of the survey show that the image of the destination has to be seen as 

multifaceted phenomenon involving several cognitive and affective dimensions. The 

cognitive component is linked to the functional, tangible characteristics of the destination 

(nature, tourist attractions) and psychological/abstract characteristics (social environment, 

atmosphere). The affective component is connected with the emotions provoked by the tourist 

destination (pleasure, excitement, etc.). Tourists use these features to form impressions and to 

evaluate the destination when they make their choice. 

The data from analysis of the frequencies, means and standard deviations of these 

eleven bipolar scales for the affective tourist image of Bulgaria, show that tourists perceive 

Bulgaria as a famous and familiar destination SPA and wellness destination, respectively 

38.70 % and 37.40 %. Naturally, because these are spa and wellness tourists, more than half 

of them accept it as a relaxing destination – 257 people (55.80%) and pleasant destination – 

258 people (56.10%). Most of the respondents accept Bulgaria as neither exciting nor gloomy 

(average = 2.5), but it is interesting that to most of them it is more exciting than relaxing and 

sleepy (average = 2.63 or 46.3 percent). This probably is due to the fact that the SPA and 

wellness tourism is combined with other types of tourism in most of the cases. 

The notorious fact that Bulgaria is a hospitable and cheap destination even for SPA 

and wellness tourism is confirmed by the values of these dimensions – respectively with 

means 2.34 and 2.3. However, for a significant number of the respondents (40.00%), it 

https://doi.org/10.31410/tmt.2018.501Ps
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emerged as a destination neither with the so high quality nor with low quality of these 

services. 

As a whole Bulgaria seems to be more like a prestigious and authentic destination for 

SPA and wellness tourism, respectively with means 2.65 (standard deviation = 1.09) and 2.54 

(standard deviation = 1.2). 

The diagram of the semantic differential of Bulgaria as a SPA and wellness destination 

clearly demonstrates that means for all tested bipolar pairs attributes are between 2.3 and 2.8, 

which proves that tourists have more positive affect to it. That fact, however, highlights 

Bulgaria’s great potential which has to transform it into a fully recognizable destination for 

SPA and wellness tourism. 

This study attempts to provide empirical evidence of the affective image of Bulgaria 

as a SPA and wellness destination among Western European tourists. The identification of 

affective image is derived from using a descriptive statistics. Consequently, by using Kotler’s 

classification of destination image, it can be concluded that Bulgaria has a positive affective 

tourist image. By comparing the results with those from other studies, it can be summarized 

that SPA and wellness tourists perceive destination Bulgaria better than other types of 

tourists. This can help tourism marketers and ongoing tourism policy of the destination for 

better understanding the significance of the components of tourist image of Bulgaria. Further 

efforts are needed to create and promote products that enhance both cognitive and affective 

image of Bulgaria towards the high quality, authenticity, tradition and relax. And in turn, the 

rise of both aspects will improve the overall image of the destination and its repositioning on 

the penetrating and potential tourist markets. 

This study attempts to provide empirical evidence of the affective image of Bulgaria 

as a SPA and wellness destination among Western European tourists. The identification of 

affective image is derived from using a descriptive statistics. Consequently, by using Kotler’s 

classification of destination image, it can be concluded that Bulgaria has a positive affective 

tourist image. By comparing the results with those from other studies, it can be summarized 

that SPA and wellness tourists perceive destination Bulgaria better than other types of 

tourists. This can help tourism marketers and ongoing tourism policy of the destination for 

better understanding the significance of the components of tourist image of Bulgaria. Further 

efforts are needed to create and promote products that enhance both cognitive and affective 

image of Bulgaria towards the high quality, authenticity, tradition and relax. And in turn, the 

rise of both aspects will improve the overall image of the destination and its repositioning on 

the penetrating and potential tourist markets. 

 
9.3. Stoyanova, M. (2018). Chapter Seven. Psychological and Psychographic 

Profiles of Spa and Wellness Tourists in Bulgaria. In: Traditions and Innovations in 

Contemporary Tourism. Chapter of collective monograph edited by Vasil Marinov, Maria 

Vodenska, Mariana Assenova and Elka Dogramadjieva. Cambridge Scholars Publishing, 

2018, pp. 114 – 129. ISBN (10): 1-5275-0829-3. 



KONSTANTIN PRESLAVSKY UNIVERSITY OF SHUMEN 

DEPARTMENT OF GEOGRAPHY, REGIONAL DEVELOPMENT AND TOURISM 

Abstracts of scientific publications for participation in a competition for the academic position of full professor 
in the field of higher education: 4. Natural Sciences, Mathematics and Informatics, professional field 4.4. Earth 
Sciences (Geography and Regional Development) Announced in State Gazette No 21 of 15.III.2022. of Assoc. 
Prof. Dr. Milena Petrova Stoyanova (after acquiring the academic position of associate professor) 

 

 

Studying consumer behavior is complicated and requires years of experience, 

dedication and use of a number of sciences to achieve the universality, purposefulness and 

effectiveness of the various aspects of the study. For this reason, the focus is solely on 

consumer emotions, with emphasis on the possibility of their fuller study and use in the retail 

sector, and this knowledge should be used by marketers in spa and wellness tourism. The style 

of consumer behavior is defined by the emotions, temperament, the self-awareness and the 

self-actualization, the lifestyle and the communicativity of the consumers. 

Exploring, understanding and using consumer knowledge enables companies in 

tourism to explain the existence of a number of psychological manifestations such as 

consumer loyalty, consumer value, satisfaction and frustration, purchasing decision situations, 

impulsive or emotional purchase, etc. This knowledge provides the basis for a number of 

solutions by marketers in the company in terms of market choice, segmentation and 

positioning, product, price, innovation, distribution and communication policy, etc. 

The aim of this study is specify the coefficient of emotional intelligence of the foreign 

spa and wellness tourists in Bulgaria and to create their emotional profiles based on the 

results. In order to do that, the tasks below should be solved: 

- To specify the term emotional intelligence; 

- To implement adequate methods for diagnosing emotional intelligence (Christophe 

Andre‘s test); 

- To develop and implement a methodology for creating an emotional profile of spa 

and wellness tourists based on their coefficient of emotional intelligence; 

- To perform quantitative and qualitative analysis of the results. 

The object of study are emotions of the tourists and the subject – their coefficient of 

emotional intelligence, and on its basis – the creation of their emotional profiles. 

It is used the French psychiatrist Christophe Andre's test, in which there are no faithful 

and wrong answers, such as situational tests exploring emotional intelligence. 

The test of 42 questions has been applied for research of 420 foreign spa and wellness 

tourists in Bulgaria, in relation with their consulting and choice of destination and product. 

The sum of all points indicates what the emotional intelligence coefficient (EQ) is. 

It is no coincidence that 64.29% of those surveyed spa and wellness tourists are into 

the group with points between 36 and 56. They are aware of the importance of well-being and 

personal growth as a life's priorities. They know where it should not be (or too long): 

overwork, overactivity, excessive self-esteem. They are creative and open to life. But they 

know how to relax. To a very high degree, through their emotional intelligence, they achieve 

a high standard of well-being and happiness. 

Particular attention by tourism specialists should be paid to the second group that has 

gathered points between 14 and 35. They tend to leave their wellbeing last, after family, work, 

duties. This is probably due to the fact that they are hard to "hear" and respect their own 

needs, especially those that are not material or rational. They are vulnerable to stress, their life 

is full of vicious actions, existential doubts, and exhaustion. Therefore, they need to be 
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encouraged to take a little more with themselves, to hear their emotions before making a 

decision, not to exaggerate stress, to relax more, to be convinced that practicing spa and 

wellness tourism will make an invaluable investment in the quality of their own being. 

These findings are significant and valid in a large sample of foreign spa and wellness 

tourists in Bulgaria and these results are important. They show the utility of studying specific 

basic emotions to gain a more granular understanding of satisfaction formation processes in a 

specific, unique context of spa and wellness tourism. Further, they identify important 

individual differences in the experience of those basic emotions, which occur differently 

across consumers in predictable ways explained by fundamental personality traits. These 

findings should stimulate future research using multiple and differing methods testing the 

primacy of affect in consumption and should be useful to tourism managers interested in 

better understanding their consumers’ experiences. 

Indicator E.20. Published university textbook or textbook used in the 

school network 

20.1. Stoyanova, M. (2020). Physical (natural) geography. Konstantin Preslavsky 

Publishing House, Shumen, 338 p., ISBN 978-619-201-388-2. 

The textbook "Natural Geography" is published by Konstantin Preslavsky Publishing 

House for the needs of students studying geographical and other natural sciences in their 

studies and in other universities in the country. In addition to students, it can be a valuable 

guide for geography teachers in their teaching activities. 

The presented material serves as an introduction to more private courses in natural 

geography. It deals with the problems of natural geography - general information about the 

Earth, the structure and properties of the lithosphere, pedosphere, atmosphere, hydrosphere 

and biosphere, their relationship and the formation of the Earth's geographical envelope. 

General information about the relief of the earth's surface is given, genetic types and forms of 

the relief are described, their formation and geographical distribution. The issues of geology 

and geomorphology stand out. 

The textbook includes 32 topics, as well as 73 figures, tables and an appendix 

illustrating the text and facilitating the perception of the material. Architectonics, paragraph 

segmentation, and questions and tasks after each topic facilitate scientific communication. 

The thesis nature of the publication makes it accessible to a wide range of readers interested 

in physical geography. 

The introductory topic comments on modern ideas about the origin and structure of the 

universe, the solar system and the Earth. Various space objects are listed, presenting in more 

detail the hypotheses about the origin of the solar system and the Earth and the main points of 

the Big Bang theory. The textbook focuses on the Earth's orbital rotation, its orbit around the 

Sun, and the calendars based on this. The essence of three main types of calendars is analyzed 

- lunar, lunisolar and solar. Further development of the previous topic is carried out through 
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the information about the depiction of the shape, size and properties of the Earth. The origin 

and development of cartography and the principles that determine the specifics of 

geographical maps are traced in the historical aspect. Getting acquainted with the 

mathematical basis of geographical maps provides knowledge about the various map 

projections, scales, symbols, frames, layout, geodetic basis and more. The types of 

geographical images are described - maps, charts, geographical atlases and globes. 

In the main part of the textbook, topics dealing with the Earth's interior and the 

characteristics of the different geospheres - lithosphere, atmosphere and hydrosphere - are 

developed in a logical sequence. The subject of the sciences studying the internal 

(endogenous) and external (exogenous) earth forces and processes is described in a 

synthesized manner. The main task is to show the dynamics of natural processes and to 

analyze various functional relationships between them, to consider modern ideas about the 

nature of the geographical envelope of the Earth as an environment for human society. This 

will create the necessary basis for the formation and development of modern geographical 

thinking among students. The aim of this book is to give them the necessary theoretical and 

practical knowledge, to create the basic natural science base that will allow them to better 

understand the special subjects that follow and to provide a basis for effective work in using 

natural geographic information in future research. 

 
20.2. Lichev, T., M. Stoyanova. (2021). Tourist resources. Acad. Publishing House 

"Tsenov", Svishtov, 216 p. ISBN 978-954-23-1971-9. 

Tourism is impossible without the uniqueness, attractiveness and attractive power of 

the natural and anthropogenic tourist resources of the territory on which it is developed. The 

textbook "Tourist Resources" is intended for the training of students in the Master's Program 

in Economics and Tourism Management. The main objective is to acquire basic knowledge 

and skills, to analyze and conceive the problems in the field of tourist resources. In this way, 

key competences will be built to successfully implement what has been learned in practice. 

Due to the relevance of the course, the textbook can be useful not only to the students - 

masters, but also for workers in all areas of the tourism business. 

The textbook is structured in 8 chapters, which cover the main theoretical aspects of 

tourist resources, as well as its applied character. The theory of tourist resources - nature, 

classification, typology and characteristic features of different types is considered. An 

important place is given to the study and evaluation of tourist resources. The need and goals, 

principles and the approaches and methods used for this type of research are traced. 

The current teaching edition includes theoretical and applied issues of the operation of 

tourist resources - their capacity and seasonality, aspects of "the correlation of the natural 

environment and tourism" with the harmful aspects of the development of the industry. A 

significant place is given to the protected areas and sites included in the UNESCO World 

Heritage Convention. 
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20.3. Litchev, T., M. Stoyanova. (2022). Touristic Country Studies. Acad. ed. 

"Tsenov", Center for Distance Learning at S.A. "D.A. Svishtov, 180 p. ISBN 978-954-23- 

2165-1. 

The textbook "Tourist Country Studies" is written for the needs of the discipline of the 

same name, for students in distance learning in the offered by the Academy of Economics "D. 

A. Tsenov ”bachelor programs. The main goal is for students to provide students with the 

basic knowledge and competence to analyze and understand problems in the field of tourism. 

In this way they will build key skills for successful application of what they have learned in 

practice. Due to the topicality, the textbook can be useful not only for undergraduate students, 

but also for those working in all areas of the tourism business. 

The textbook is structured in 9 topics, which cover the main theoretical aspects of 

tourism science, as well as its applied nature. The theory of tourist foreign studies is 

considered - its essence and characteristics. 

Important aspects of modernity, namely the typology and classification of individual 

countries and especially from the perspective of tourism; the nature of the global tourism 

space and the place of individual countries and regions within it; the role of geopolitical 

influences on tourism, etc. are examined in this textbook. The structure of the World Tourism 

Organization's classified world tourism regions with their sub-regions is the basis of the 

textbook, and they are discussed with the main countries and their attractions. 

Emphasis is placed on a detailed analysis of the natural and anthropogenic tourist 

resources of the leading sub-regions in in each region, as well as the major destinations within 

them that attract significant tourist flow. Therefore, it is good to study and know the specifics 

and characterological features of the tourist destination, its typology, classification of its 

tourist resources and opportunities for their utilization. 

 

Indicator E.21. Published university teaching aid or teaching aid used 

in the school network 

21.1. Stoyanova, M. (2022). Landscape science. Konstantin Preslavsky Publishing 

House, Shumen, 123 p., ISBN 978-619-201-548-0. 

The Landscape Science course is fundamental in the overall geographic training of 

students. Therefore, the learning aid is published for the first time in Konstantin Preslavsky 

University of Shumen for the needs of students studying geographical disciplines in their 

studies. In addition to students, it can be a valuable guide to geography teachers in their 

teaching activities. The structure and content of the textbook aid includes 122 pages organized 

in 13 topics, as well as 11 figures and 6 tables illustrating the text and facilitating the 

comprehension of the material. After each topic, questions and tasks are included with which 

anyone can check their knowledge on the topic. 

The textbook outlines the theoretical bases of landscape science, its main directions, 

analyzes the geographical structure of landscapes on Earth and Bulgaria. The aim is to present 
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the ideas of the spatiotemporal structure of the geographic envelope. Its composition, 

structural and functional peculiarities clarifies the essence of the most commonly used 

methods by which they are examined. 

The main task is to show the dynamics of natural processes and analyze various 

functional relationships between them, consider modern ideas for the essence of the 

geographical envelope of the Earth as a human society environment. This will create the 

necessary basis for the formation and development of contemporary geographical thinking 

among students. 

In developing the landscape regionalization of Bulgaria, the landscape peculiarities of 

the Balkan Peninsula and Europe are taken into account, i.e. fully in line with zonal features, 

meridional sectoriality, altitudinal zonality and landscape structure, as well as with the 

territorial scope of the country. 

 
21.2. Stoyanova, M. (2021). Exogenous processes and relief. Weathering, gravity 

processes, deflation, erosion, karstification, exaration and abrasion. In: Collection 

materials for preparation of students for state examination on geography and regional policy - 

first part. Konstantin Preslavsky Publishing House, Shumen, pp. 5-31, ISBN 978-619-201- 

482-7. 

The textbook is intended for students of Geography and Regional Politics, Geography 

and Biology and History and Geography who are preparing for the state examination, which 

gives it a strong applied and scientific value. 

Consequently, exogenous processes and embossed forms in the following sequence 

are examined in the most synthesized form: 

- Weathering - the stages of weathering are described; the peculiarities of the physical, 

chemical, biological weathering; The formation of the weathering crust and the formation of 

soil. 

- Gravitational forms and relief. Genetic types of gravitational forms. Special attention 

is paid to its own and gravitational, aquatic and gravitational, gravitational and underwater 

gravitational processes. 

- Aeolian processes and forms of relief. Aeolian, deflationary and corrasional forms - 

yardangs, three-walled boulders, stone forests, residual (island) heights, desert mushrooms, 

stone forests, etc. Attention is paid to the desert and its types according to climate features and 

relief. 

- Relief-forming activity of surface flowing waters. Fluvial processes and forms of 

relief are presented, explaining river erosion, plane, structure and gully erosion are explained. 

Attention is paid to the types of river valleys and theories of their formation. 

- Relief-forming groundwater activity. Karst and karst forms. The nature of the 

karstification process is analyzed. The types of karst and their characteristic forms are 

discussed: Superficial karst - kari, sinkholes, ponores, swallow, pits, wells, blind valleys and 
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karst bridges; Mesol<arst - the caves, with their characteristic stalactites, stalagmites,

stalactones, draperies, etc.; Hypokafst - the karst field,

- Relief-forming activity of glaciers. Global and fluviogial forms and overlays. The

concepts are clarified: exaration, ablation, glacial processes, snow boundary, firn, neve,

cirques, carlings, rigel, trough, subject, moraines, drumlines, etc. The three basic types of
glaciers are charactelized: mountain (alpine), continental ice sheet and ice shelf.

- Relief-forming activity of the sea, Genetic types of abrasion and accumulative shapes

and overlays. Factors of abrasion; basic concepts related to the occurrence of abrasion;

genetic types of rnarine terraces and types of marine shores are presented.

Preparecl br,:

(Assoc. Prof. Dr. Milena Stoyanova)
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