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I. HABILITATION THESIS - MONOGRAPH

1. Iglikova, R. (2025). Animation in Three Languages: Techniques in the
Translation of Animated Feature Film Titles from English into Bulgarian and
Russian (a comparative study) (orig. title in Bulgarian: Wrnukosa, P. (2025).
AHUManus Ha TPU €3WKa: TEXHUKW B NMPEBOJAA HA 3arjiaBUsl HA aHUMAIMOHHHU
KHHOQHUIMH OT QHIJIMACKA Ha OBITapckKH M PYCKH  (CHIOCTABHTEIHO
n3cnensane). YU “Enuckon Koncrantun Ilpecnascku”, lymen. 206 ctp. ISBN
978-619-201-859-7 ). Episkop Konstantin Preslavsky University Press, Shumen.
206 p. ISBN 978-619-201-859-7; COBISS.BG-ID: 73392648

Abstract:

The monograph deals with the various techniques used in the translation of titles of
animated feature films from English into Bulgarian and Russian, respectively. The
focus is on identifying the existing preferences in the choice of Bulgarian and Russian
TL-titles by applying the theoretical framework proposed by Urtado Albir and Molina
(Molina, Hurtado Albir, 2002, p. 509) which distinguishes between techniques of
translation, methods and strategies of translation. The analytical part of the study
identifies and determines the frequency of usage of specific observable techniques of
translation in the TL title as a product while also adding a qualitative comparative
aspect between the two target languages within the framework of the receiving
cultures and their preferences. The specificities of the usage of the 18 techniques of
translation formulated by Urtado Albir and Molina are analyzed based on the titles of
animated feature films as the object of the study which includes feature films (as
opposed to home video, TV or streaming productions) produced by five of the most
popular movie production studios in the world - Pixar, Disney Animation Studios,
Blue Sky Studios, Illumination, and Sony Pictures Animation. More specifically, the
study deals with all 91 animated movie productions of the five studios and their
translations into Bulgarian and Russian, respectively. In order to ensure the
comparability and consistency of the analysis, the object of the study is limited to
studio feature film productions which have had an official premiere and have been
distributed in cinemas in Bulgaria and the Russian Federation. Thus the study is
temporally limited to the period between the last decade of the 20™ century (the late
1990s) and 2024. In order to provide a broader and multifaceted view of the isues in
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question, the study adopts a combination of approaches to the aims and objectives,
including a descriptive approach, corpus analytical approach, contrastive approach
and a qualitative analysis of relevant quantitative data.

II. PUBLISHED BOOK ON THE BASIS OF A DEFENDED PHD THESIS

1. Iglikova, R. (2020). Ways of Achieving Efficiency in Women's E-magazine
Discourse (English - Bulgarian study). Episkop Konstantin Preslavsky University
Press, Shumen. 174 p. ISBN: 978-619-201-427-8; COBISS.BG-ID: 44545800

Abstract:

The book is a qualitative study of the ways of achieving linguistic efficiency in the
discourse of electronic women’s magazines in a comparative aspect and, more
specifically, at doing this on the basis of a custom-made corpus of web headlines from
two websites of the Cosmopolitan women’s magazine. The study is unique in its
attempt to integrate various theoretical approaches to the study of text, discourse and
Computer-mediated Discourse by means of applying a text-linguistic notion (the
regulative principle of efficiency) to the analysis of a computer-mediated discourse
(web headlines). In addition, the comparative approach of the study aims at making
comparisons and drawing conclusions regarding the similarities as well as the
differences between English and Bulgarian in the specific context of the World Wide
Web and within web content headlines in particular. In this respect the study
represents a step towards a more thorough investigation of language variation on the
World Wide Web by providing a glance at some specificities of the Bulgarian
language and the ways it is utilized within this particular discourse.

III. ARTICLES AND REPORTS PUBLISHED IN NON-REFERENCED
JOURNALS WITH SCIENTIFIC REVIEWING OR PUBLISHED IN
EDITED COLLECTIVE VOLUMES

1. Iglikova, R. (2013). “The (In)translatability of Wordplay and the Loss of
Humorous Effect in the Bulgarian Translation of Terry Pratchett's Soul Music”. In:
Peregrinations of the Text: Reading, Translation, Rewriting. Pancheva, E., Stamenov
C. Pipeva, M., Niagolov, G. (Eds.) Sofia University Press 2013. pp. 356-363. ISBN:
978-954-07-3500-9; COBISS.BG-ID: 1260428004

Abstract:

The following paper deals with the actual problems and challenges which the
translation of wordplay presents in practice and the ways in which the failure in this
enterprise affects the humorous effect the translation might produce. It takes into
account the fact that wordplay is not simply the result of bringing together linguistic
items with similar form in order to contrast their meanings and thus create a humorous
effect (as Delabastita suggests), but that it further involves a clash between cognitive
domains (as pointed out by Alexieva).
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2. Iglikova, R. (2014). ‘I Never Seem to Get It Right’: Bulgarian University Students
and the Challenge of Translation. In: English Studies: Translation and Linguistics.
Nedelcheva, S., Cheshmedzhieva, D., Mossop, D. (Eds.) Konstantin Preslavsky
University Press. pp. 45-50. ISBN: 978-954-577-996-1; COBISS.BG-ID:
1273348836

Abstract:

The following article is based on certain observations upon the specificities of the
process of university student translation and the particular problems and challenges
such tasks involve. More specifically, the paper stresses the resulting lack of
conscious awareness on the part of university students regarding the purpose of
translation in the context of their university education. The lack of such understanding
is considered not only a fundamental obstacle to good translation and a major source
of frustration, but is also seen as detrimental to the achievement of the objectives of
translation tasks as part of university education.

3. Iglikova, R. (2015). “The Regulative Principle of Efficiency and Web Content”.
In: The Global and the Local: Current Trends in English Studies and Translation.
Cheshmedzhieva, D. (Ed.) Konstantin Preslavsky University Press. pp. 63-68. ISBN:
978-619-201-064-5; COBISS.BG-ID: 40752136

Abstract:

The following article is based on the proposition that certain elements of the theory of
textuality as proposed by Beaugrande and Dressler in their seminal /ntroduction to
Text Linguistics (Beaugrande and Dressler 1981) can be successfully employed in the
analysis of the phenomenon of the ,,digitally born” text and the discourse it pertains to
— i.e., the textual content populating the innumerable pages of the World Wide Web.
More specifically, the paper recognizes the opportunities as well as the challenges
stemming from the inherent convergence, non-linearity, hypertextuality and
interactiveness of the Internet as a medium, and in turn aims to pinpoint some of the
potential benefits of approaching online discourse from the perspective of efficiency
as a regulative principle.

4. Iglikova, R. (2016). “Challenge Accepted: Employing Reading Comprehension
Strategies in Training Your Brain into Becoming a Better Reader”. In: Todorova, R.,
Pencheva, M., Baczkowska, A., Aksoy, B., Cheshmedzhieva-Stoycheva, D., Ivanova,
I., Navarro Tejero, A. (eds.). “Challenges in English teaching and research”. Series in
Linguistics, Culture and FLT. Vol 1. Asenevtsi trade Ltd.: Sofia, 2016. pp. 108-116.
ISSN: 2534-952X (print edition) ISSN: 2534-9538 (online edition) ISBN: 978-619-
7356-07-6 (print edition) ISBN: 978-619-7356-08-3 (pdf file) COBISS.BG-ID:
1280704228
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Abstract:

The following article provides a brief overview of the specificities of the processes of
reading and comprehension as a starting point for a discussion of the 8 reading
comprehension strategies deemed most successful. Furthermore, it provides a list of
practical guidelines for the application of each of these strategies.

5. Iglikova, R. (2016). “What's Your Number? - Numeral Preference in Viral
Headlines from 3 Websites”. In: Lyuboslovie, Nel6. Episkop Konstantin Preslavsky
University Press. pp. 203-211. ISSN: 1314-6033 (print) 2603-5111 (online)

Abstract:

The present article offers a comparison of headlines from 3 different websites —
www.buzzfeed.com, www.cosmopolitan.com and www.cosmopolitan.bg — in terms of
the specific numerals used and their frequency of occurrence. The first of the three
websites serves as a benchmark for viral headlines and is compared to two websites
belonging to a single brand - the Cosmopolitan women's magazine. This approach
aims at providing an interlinguistic, comparative aspect to the analysis of numerals
and the phenomenon of virality.

6. Iglikova, R. (2017). “Headline Patterns in Viral Web Content - English-Bulgarian
Comparative Case Study”. In: Todorova, R., Baczkowska, A., Aksoy, B.,
Cheshmedzhieva-Stoycheva, D., Ivanova, I., Navarro Tejero, A., Pencheva, M.,
Mikosz, J., Mossop, D., Fallon, M. S. (eds.). Crossing Borders and Bridging Gaps in
English Language Teaching and Research. — Series in Linguistics, Culture and FLT,
issue 2. Assenevtsi. pp. 71-84. ISSN: 2534-952X (print edition) ISSN: 2534-9538
(online edition) ISBN: 978-619-7356-35-9 (print edition) ISBN: 978-619-7356-36-6
(pdf file)

Abstract:

The present article deals with the patterns for creating viral headlines for web content.
More specifically, it offers a comparative, corpus-based case study of the patterns
employed in English-language and Bulgarian-language viral headlines pertaining to
one particular topic (the taste of Coca-Cola at McDonald’s). The aim of the article is
to provide a descriptive analysis of a specific phenomenon and a comparison of the
approaches to creating headlines on English-language websites on the one hand, and
on Bulgarian websites, on the other.

7. Iglikova, R. (2017). “Efficiency and Headline Patterns on the Cosmopolitan United
States Website”. In: Kambovski, V. et al. (eds.). KNOWLEDGE - International
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Journal. Vol. 19.3, September, 2017. GRAFOPROM - Bitola. pp. 1295-1300. ISSN:
2545-4439 (print) ISSN: 1857-923X (e-version) COBISS.BG-ID: 41353987

Abstract:

The present article is a corpus-based case-study of the role of using patterns for
creating online headlines as a means of ensuring textual efficiency. The corpus
consists of over 130 headlines from the Love category on the American website of the
Cosmopolitan women’s magazine (http://www.cosmopolitan.com), uploaded between
2010 and 2016. Experts in the field of writing for the Web (for example, Krugl65;
Nielsen166; Redish167; Stolley168) emphasize the importance of following particular
guidelines for creating successful texts in order to compensate for the “impatience” of
web users, the extremely limited resources of time and attention people are generally
willing to spend on any particular item of web content.

8. Iglikova, R. (2017). “The Pursuit of Efficiency in the Era of the Text Born Digital”.
In: Bros, K., Kowalski, G. (eds.) “Discourse Studies - Ways and Crossroads” -
Studies in Language, Culture and Society, vol. 11, 2017. Peter Lang GmbH -
Frankfurt am Main. pp. 63-78. ISSN: 2195-7479 ISBN: 978-3-631-73948-8 (print) E-
ISBN: 978-3-631-73949-5 (E-Book) E-ISBN: 978-3-631-73950-1 (EPDF)
https://www.peterlang.com/document/1054595

Abstract:

The present article touches upon some linguistic and discursive issues which are
directly related to the recent technological and communicational developments such
as the popularity of the World Wide Web and the so-called “digital shift” or “digital
turn” (see Westera, 2013) in media and communication. The unique specificities of
the World Wide Web as a technology, a medium and a discourse have effected
qualitative changes in the ways text (textual or text-based content) is utilized.

9. Iglikova, R. (2017). “When Vocabulary is not the Problem: Student Translations of
Terry Pratchett'S Soul Music (Case Study)”. In: Kambovski V. et al. (eds.).
KNOWLEDGE International Journal Scientific papers. Vol. 16.3 Skopje:
GRAFOPROM - Bitola, 2017. pp. 1221-1226. ISSN: 1857-923X

Abstract:

The article offers an analysis of the relative quality of translations made by students of
English studies in the context of their training in translation from English into
Bulgarian. The object of the analysis are the proposed translations of three pre-
selected passages from the sixteenth novel of the Discworld series by Terry Pratchett,
namely the book Soul Music. The study regards wordplay as involving a clash
between cognitive domains, therefore the inconsistencies and difficulties in rendering
wordplay and its effect adequately in translation can be viewed as resulting from the
discrepancies between the domains of knowledge and experience, and are thus
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illustrative of as well as dependent on the culture- and language-specific ways of
“mapping” the world.

10. Iglikova, R. (2018). “The Evolution of the Headline - from Print to Patterns and
Virality (An Overview of Research in English and Bulgarian)”. In: Todorova, R.,
Baczkowska, A., Aksoy, B., Cheshmedzhieva-Stoycheva, D., Ivanova, 1., Navarro
Tejero, A., Tiitiinis, B., Pencheva, M., Mikosz, J., Mossop, D., Fallon, M. S. (eds.).
Trends and Intersections in Media Studies, Linguistics and FLT - Studies in
Linguistics, Culture and FLT, Volume 4. Asenevtsi, 2018. pp. 55-69. ISSN: 2534-
952X (print edition) ISSN: 2534-9538 (online edition) ISBN: 978-619-7356-35-9
(print edition) ISBN: 978-619-7356-36-6 (pdf file)

Abstract:

The present article deals with the differences between headlines in the media of print
and the qualitatively new phenomenon that is the web or online headline. The article
begins with an overview of the discussion of the nature of print headlines in both
English-language and Bulgarian-language literature and uses this as a platform for
introducing the discussion concerning the evolutionary aspect of headlines in the so-
called “Digital Era”. In addition, the article offers a discussion of recent findings
concerning the specific development known as “virality” and more specifically — the
so-called “viral headlines* and their specific features.

11. Iglikova, R. (2018). “Efficiency and Headline Patterns on the Cosmopolitan
Bulgaria Website”. In: Kambovski, V. et al. (eds.). KNOWLEDGE - International
Journal. Vol. 23.5, May, 2018. GRAFOPROM - Bitola. pp. 1473-1478. ISSN: 1857-
923X (e-version) ISSN: 2545-4439 (printed version)

Abstract:

The subject of the present study is the regulative principle of efficiency conceived as a
criterion for assessing the quality of texts in terms of their processing ease (see
Beaugrande, Dressler 1981). The study discusses the specific ways in which
efficiency is achieved in the qualitatively new context of Computer-mediated
Discourse (CMD) and more specifically — web-content headlines. The object of the
study is the discourse of women’s e-magazines and more specifically, the headlines of
love and relationship advice articles from the Bulgarian website of the Cosmopolitan
women’s magazine.

12. Iglikova, R., O. Usataya. (2019). “Strategies and Techniques in the Translation of
Movie Titles (an English-Russian Comparative Study)”. In: Viewpoints and
Perspectives in English Studies. Series in Linguistics, Culture and FLT, volume 7,
2019. pp. 59-70. ISSN: 2534-952X (print edition) ISSN: 2534-9538 (online edition)
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Abstract:

The purpose of the present article is to popularize the findings and observations
acquired from a corpus-based comparative case study of 200 English-language movie
titles and their officially promoted Russian-language versions. The study observes and
analyzes on a comparative basis the strategies and techniques employed in the
translation of movie titles in the specific context of English-Russian translation.

13. Iglikova, R. (2020). “Microcontent Patterns and Efficiency in YouTube Vlogs: A
Case Study of the Jeffree Star YouTube Channel”. In: KNOWLEDGE - International
Journal, 2020. vol. 38.6, pp. 1455-1459. ISSN: 1857-923X (e-version) ISSN: 2545-
4439 (printed version)

Abstract:

Being a specific type of New Media and a digitally-native discourse, the YouTube
platform and its content are highly representative of the modern tendencies, such as
the extremely short attention span of users, the specific ways people read online as
opposed to reading paper-based documents, as well as the satisficing strategies users
apply when they interact with online sources of information. These specificities of the
context in which microcontent needs to function within the YouTube platform
underscore the importance of upholding the regulative principle of efficiency in
formulating the textual aspect of the microcontent itself. The study is based on a
corpus of microcontent from the Jeffree Star YouTube Channel.

14. Iglikova, R. (2020). “Microcontent Patterns in a Bulgarian Beauty Vlog: A Case
Study of Boryana Stefanova's YouTube Channel”. In: KNOWLEDGE - International
Journal, 2020. vol. 42.6, pp. 1141- 1144. ISSN: 1857-923X (e-version) ISSN: 2545-
4439 (printed version)

Abstract:

YouTube as a platform for sharing video content has become fertile ground for the
creation of qualitatively new types of content grouped into ever-changing and
multiplying genres and types of videos. The present study is focused on the type and
frequency of use of microcontent patterns in video titles as employed by Bulgarian
beauty vlogger Boryana Stefanova on her YouTube channel. Of particular interest
will be a) whether the titles can be grouped into clearly defined patterns of basic
constant elements and empty slots to be filled with variables (thus producing specific
title occurrences of a particular pattern), and b) the extent to which the employed
patterns follow the guidelines set by experts in the field of creating content for digital
audiences.
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15. Iglikova, R. (2021). “YouTube Video Titles as an Organizing Principle for Video
Content: A Case Study of the Good Mythical Morning YouTube Channel”. In:
KNOWLEDGE - International Journal, 2021. vol. 49.6, pp. 1281- 1286. ISSN: 1857-
923X (e-version) ISSN: 2545-4439 (printed version)

Abstract:

The present article offers to take a look at the specific role of video titles and their
specific organizational and structuring function within the unique multimodal
universe of the YouTube video sharing platform. For the purpose of examining and
illustrating this, the Good Mythical Morning (n.d.a) YouTube channel will serve as a
testing field. What will be of interest for the present study is the specific types of
patterns employed by the Good Mythical Morning channel in generating their video
titles and how they serve as the basis for organizing content within the framework of a
multimodal media platform.

Submitted by:
/Sen. Assist. Radostina Vladkova Iglikova, PhD/
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