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GENERAL CHARACTERISTICS OF THE DISSERTATION 

 

The dissertation examines the transformations in communication relations between new 

media and public institutions, with a particular focus on the communicative and institutional 

environment of the Pridnestrovian Moldavian Republic (PMR). The theoretical framework is 

grounded in contemporary understandings of “new media” as digital, networked, and interactive 

forms of communication that expand access to information and activate audience participation, 

transcending the logic of traditional media (press, radio, television). 

The empirical context of the PMR represents a hybrid communication environment in 

which traditional and new media coexist under a high level of institutional control. Over the past 

decade, however, there has been a noticeable shift toward social networks and messengers used 

by institutions for information provision, mobilization, and legitimation. The historical and 

political positioning of the PMR and its institutional structure frame media as a strategic 

instrument of public authority, making the region particularly interesting for analysis, as it exists 

at the intersection of officialdom and media logic. In this study, “officialdom” is understood as 

communication with an institutional author and normative responsibility, subordinated to 

administrative goals (and not synonymous with censorship), while “media logic” is understood as 

a regime of public visibility and editorial mediation oriented toward audiences and the free 

circulation of information, including civic participation. 

A central element in this emerging civic–state–media environment is the messenger 

Telegram. Although still relatively underused in Bulgaria, Telegram has already established itself 

as a leading channel for institutional communication. It is within this platform that super‑new 

media emerge and para‑institutional publicity becomes stabilized. 

The object of the dissertation is institutional public communication in a digital 

environment in Pridnestrovie (PMR). 

The subject of the study includes institutional websites, social media groups, and 

Telegram‑native formats and practices (so‑called super‑new media), as well as the 

para‑institutional publicity arising from institutional use of the messenger. 

The aim of the dissertation is to explain how new media—particularly Telegram—

reformat institutional communication in the PMR and how this leads to the sustained 

manifestation of para‑institutional publicity and the emergence of super‑new media. 

The objectives of the dissertation are: – to systematize the theoretical framework of the 

study, using concepts such as media ecology, convergence, platforms and messengers, and 

institutional communication; – to define and operationalize the concept of “super‑new media” for 

empirical analysis; – to map institutional presence in Telegram and leading social platforms; – to 

analyze formats, tempo, and visibility metrics of media and audiences (push delivery, counters, 

reactions); – to compare institutional communication on social networks and on Telegram 

(audiences, moderation, algorithmic regimes, accessibility); – to assess effects on transparency, 

feedback, and the management of disinformation and crisis situations; – to formulate practical 

recommendations for a multi‑channel institutional strategy. 

 

Dissertation content 

 

The first chapter “NEW MEDIA AND PUBLIC INSTITUTIONS: CONCEPTUAL 

FRAMEWORKS” examines the main definitions and concepts related to new media, historical 

development and the main theoretical approaches to their study, and also analyzes the concept of 

public institutions, the identification of their varieties and the emergence of a new type of media – 

supernovae. 

It is noted that the historical development of new media can be considered in several main 

stages. The first stage (1960–1980) covers the laying of technological foundations and the birth of 

early networks: concepts were developed that would become fundamental for Internet communication, 



starting with the sending of the first e-mail in 1971, and subsequently – the emergence of file 

exchange services and basic forms of online forums. Manuel Castells described this period at the 

beginning of the new millennium as a phase of engineering innovation, in which the development of 

computer networks took place mainly within state military agencies, large universities and research 

centers. The second stage of the historical development of new media (1980–2000) is associated with 

commercialization and global expansion. The Internet begins to emerge from the closed academic 

context and becomes a mass communication tool. Personal computers become widespread; Tim 

Berners-Lee introduces the World Wide Web (WWW), a revolution that transforms the Internet into a 

global hypertext environment; the first web browsers (Mosaic, Netscape) and online platforms such as 

Yahoo! (1994), Amazon (1995) and Google (1998) appear. In the third stage (2000 – to date) there is 

an explosive development of new forms of online communication that radically transform the media 

ecosystem, and these are: Facebook (2004), Twitter (2006), Instagram (2010), TikTok (2016), social 

networks that become the main channels for news and cultural exchange. With the mass distribution 

of smartphones after 2007 (iPhone), media is now personalized and totally accessible. Video 

platforms such as YouTube (2005) and various podcasts replace television consumption among young 

audiences. The platforms use personalization algorithms, which creates “information bubbles” and 

“echo cameras”. 

The term “new media” began to be used massively in the late 20th and early 21st centuries as a 

summary of Internet-based communication technologies, mobile applications, social networks and 

other forms of digital communication. The historian of culture and the classical era James J. 

O'Donnell in his book "Avatars of Speech" (O'Donnell 1998) traces the development of media from 

papyrus to cyberspace and shows that new electronic media transform the relationship between author, 

text and reader: publishing is no longer a one-time act, but a living, changing process - an interactive 

and dialogic "performance". Definitions of new media are also given by other researchers, such as: 

Lev Manovich, Bailey Socha and Barbara Eber-Schmidt, Eugenia Sciapera, Henry Jenkins, John 

Fiske, Martin Lister, Roger Fiedler, Evgeny Kolesnikov. 

One of the most important features of new media is the change in the structure of 

communication and the role of its participants. While traditional media are based on a hierarchical 

vertical model of information transmission, where the authorities are clear - from a professional 

journalist to a mass audience, new media introduce a horizontal, maximally democratic model of 

exchange, in which each user is simultaneously a creator of content. This leads to the decentralization 

of information power and opens up opportunities for alternative narratives, rapid reaction and the 

formation of communities of interest. Moreover, it undermines the functioning of the concept of the 

fourth estate in general, because a new one has already appeared - the fifth estate. Fifteen years ago, 

Bulgarian researchers Orlin Spasov and Ivaylo Dichev noticed this radically changing digital media 

environment and the technologies of its reproduction, in which, despite democracy, media leaders, 

groups and subgroups are once again emerging. This model of media production also leads to a more 

flexible attitude towards authorship, because published content can be cited, adapted and built upon, 

which allows for the construction of collective media knowledge. This creates conditions for a new 

type of mobilization and participation, in which information is not only passively perceived, but 

actively remade and disseminated in a network of equal participants. 

One of the leading researchers of digital culture, Lev Manovich, defined new media in 2001 as 

cultural objects and paradigms that use computer technologies to store, distribute and present content. 

He identified five key characteristics of new media: numerical representation, modularity, automation, 

variability, transcoding. These properties allow media products to be processed, combined, rearranged 

and personalized in real time – something impossible within the analog media environment. New 

media represent a complete transformation of the way information is created, distributed and perceived. 

They are distinguished from traditional media – print, radio and television – by several main 

characteristics that outline their unique appearance in the digital age: 

1. Digitality. According to Lev Manovich, digital representation is the first principle of new 

media, as it allows content to be programmed, modified and multiplied with ease. One of the great 

media forecasters of our time, author of the book “Mediamorphosis. Understanding the New Media” 

(2005), Roger Filler notes that the digital encoding of content allows the emergence of new media 

platforms that rely not so much on physical media as on networks, code and databases. Another media 

forecaster, author of the book “Syneidetics” (1999), Elit Nikolov, views communication as a structured 

movement of signs in social existence and as a bridge between individual consciousness and 

suprapersonal forms of culture. If we transfer this perspective to the digital environment, online media 

can be thought of as a flow of signs that is read and interpreted by humans, but is generated, organized 

and filtered by technical devices and algorithms. Thus, digital communication can be described as both 

a “code” (linguistic and sign structuring) and an “event” (dynamic unfolding in time in a techno-social 



environment), which reformats the horizon of media visibility and participation. 

2. Interactivity. Users simultaneously consume, but also participate in the creation and 

distribution of content. Interactivity in online media is not limited to traditional letters to the editor, but 

allows the user to participate in the creation of content in real time, simultaneously discuss the most 

pressing issues with the audience and correct the direction of the story. Thus, the reader becomes a co-

author, a full participant in the creative communication process. 

3. Multimedia. The term “multimedia” itself arose in the 1990s and implies the unification 

into a single whole of all channels for transmitting information – the periodical press, radio, television 

and the Internet. The property of multimedia allows online publications to illustrate the described 

events in as much detail as possible and to confirm the published information through video and photo 

evidence. That is why, at the modern stage of the development of the network, adding video frames, as 

well as photo and audio materials to the text allows journalists to present a complete picture of a given 

event, without burdening the text itself with unnecessary details and details. 

4. Network connectivity. It describes the possibility of all participants in the communication 

process – institutions, media, users – to be interconnected in real time via the Internet, without 

restrictions in time and space. The explosive development of the world wide web led to the fact that in 

the mid-1990s, millions of people had access to unimaginably vast information. Today, media 

communication takes place in real time, with a potential audience of billions of people. Statistical data 

show that by 2025, 68% of the world's population will use the Internet (DataReportal), which is a total 

of 5.6 billion users. 

5. Personalization. The personalization property is expressed in the possibility of media 

content being adapted to the individual characteristics, preferences and behavior of each individual 

user. Consumption algorithms model the user’s own world, related to their attitudes and personal 

choices, Van Dijk argues. According to research, personalized content increases engagement, but at the 

same time creates dangers of isolation in so-called “information bubbles” (filter bubbles), where the 

user receives only confirmation of their own beliefs. Modern platforms such as Telegram, YouTube, 

TikTok, Facebook, etc. use recommendation algorithms that analyze user behavior (clicks, viewing 

time, likes, shares) and offer content that matches the interests already expressed. This means that even 

institutions and media lose their universal character – their messages reach fragmented audiences with 

varying degrees of interpretation and understanding. 

6. Hypertextuality. Various authors, including Martin Lister, emphasize that hypertext enables 

users can choose different routes through the text, thus breaking the traditional linearity of print media. 

Links to different sources created in hypertext mode provide editors with a unique opportunity to 

increase the completeness and reliability of information, and readers with the opportunity to use 

alternative sources and independently participate in the interpretation of facts. 

The study of new media is an interdisciplinary field that includes theories from 

communication sciences, sociology, cultural studies, philosophy, linguistics and information 

technology. In order to understand the nature, evolution and impact of new media, it is necessary to 

consider several key theoretical approaches to their emergence and imposition. 

The theory of media ecology considers media not simply as channels for transmitting 

information, but as a medium that structures human perception, behavior and cultural exchange. The 

concept is associated with the names of Neil Postman and Marshall McLuhan, who, back in the 1980s, 

stated that not only the medium is the message, but also each new media creates an ecology of meaning 

in which old communication practices are rearranged. 

Built on the works of Manuel Castells (2000), the theory of the network society emphasizes 

that power, knowledge and communication are distributed through network structures, rather than 

through centralized institutions. In the context of new media, this theory emphasizes the 

decentralization, openness, and interactivity of communication networks. Henry Jenkins (2006) in turn 

developed the concept of media convergence, with which he describes the fusion between traditional 

and new media platforms, between professional journalism and consumer content. This is a process in 

which old media do not disappear, but adapt and intertwine with digital formats. 

In addition to the classical media and platform approaches, Umberto Eco’s journalistic-

humanitarian diagnosis (2020) of the “liquid society” names the cultural dynamics of the breakdown of 

stable forms, the accelerated rhythm of communication, and the predominance of momentary affects 

over argumentation. Eco describes everyday media practices as chronicles of an environment in which 

experience is fragmented and common orientations are eroded, which also changes media regimes of 

attention and trust. Thus, “liquidity” works as a descriptive prism for networked connectivity: messages 

become more ephemeral, visibility more metrical, and institutions more dependent on platform tempo 

and rules of distribution. 

A technologically determined model of social and political communication is proposed by 



Francis Fukuyama (1992), who emphasizes the development of technologies no longer as subordinated 

solely to socio-political goals, but vice versa - the technological dimension becomes leading in shaping 

social structures and public communication. A similar view is also advocated by Zbigniew Brzezinski, 

who introduced the concept of "technotronic society" (1997). In the technotronic era, society and 

political communication are dominated and transformed by technologies that not only transmit 

information, but also determine the very structure and dynamics of social interactions. In political 

science, this will undermine the understanding and differentiation between different socio-political 

systems, and will blur the boundaries between them. This technologically determined approach offers 

an important perspective for understanding new media, as it shows that they are no longer just a tool, 

but an environment that actively shapes and dictates social processes, political and institutional 

interactions. It is in this context that new media, with their interactivity, speed and personalization, 

represent a new kind of media ecosystem that transforms the relationships between citizens and 

institutions and sets a new agenda for public communication. 

Built on the research of Jay Blumler and Elihu Katz (1974), the theory of “uses and 

gratifications” emphasizes that media users are not passive recipients, but active subjects who 

purposefully choose media content according to their needs and expectations. This phenomenon is the 

basis of the so-called “user-generated content” (UGC), which is one of the most important innovations 

in the digital age. After all, according to Mark Deuse (2011), the media reality today is organized 

around the idea of “life lived in media” – media life is an integrated environment in which users create 

value through active participation, dialogue and reuse of content. 

The Bulgarian scientific research and practical focus examines new media through the prism 

of classical communication models, adapting them to the contemporary digital landscape. Greta 

Dermendzhieva presents online journalism as a convergent, multimedia and interactive practice that 

unites genres and platforms through hypertext and audience participation, but requires new standards of 

verification, ethics and speed. Stella Angova shows that with the Internet journalism is becoming a 

convergent and decentralized ecosystem with an accelerated rhythm and personalized flows, in which 

the audience participates in the production, and algorithms and new business models rearrange editorial 

practices. For Iliana Pavlova, “new online media” rearrange communication: links fill gaps, add 

context and increase the value of content, which entails new standards for journalism. 

The Russian school, represented by Elena Vartanova (2012), analyzes the emergence of a 

virtual public space in which traditional journalism loses its monopoly on the interpretation of events, 

and sharing platforms, blogs, and social networks come to the fore. They build a parallel publicity over 

which institutions gradually lose control. Evgeny Kolesnikov (2018) introduces the term “media 

administration” to describe how state institutions use new media not only to inform, but also to control 

public discourse. Kolesnikov examines examples from Russia, where Telegram and YouTube are used 

by institutions as alternative official channels, which blurs the boundaries between journalism, PR, and 

propaganda. 

New media not only change the way information is created, disseminated, and consumed, but 

also enter key public spheres, transforming their communication models, institutional practices, and 

forms of participation. They create new channels for public communication, lower barriers to access 

information, and involve audiences as active participants in public dialogue. In journalism, they 

integrate web applications, social networks and podcasts for real-time news and interactivity. In 

political communication, platforms such as Facebook, Instagram and Telegram allow for direct contact, 

feedback and mobilization. In education, MOOCs and platforms such as Coursera/edX democratize 

learning, and civic platforms (Change.org, Avaaz, Telegram/Facebook groups) facilitate rapid 

mobilization and participation. 

As for the understanding of public institutions, it is noted that they are stable structures subject 

to rules that regulate the behavior of individuals and groups within a given society. They can be both 

formal (state bodies, judicial system) and informal (customs, moral code, calendar, traditions). The 

dissertation classifies the types of institutions in the Pridnestrovian Republic: political (presidency, 

parliament, government, local government); legal (courts, prosecutor's office, constitutional bodies); 

administrative (ministries, agencies and services, regional and local administrations); economic 

(Central Bank, tax offices, regulators); cultural and educational (schools, universities, libraries and 

museums); social (healthcare institutions, pension and insurance systems, NGOs). The classification is 

made for pragmatic reasons, because the influence of ultra-new media on their work is being studied. 

The functions of institutions are also highlighted, and they are multifaceted and interconnected - the 

same institution often performs several functions simultaneously: regulatory, legitimizing, 

coordinating, informational, representative, sanctioning. 

Four approaches explain how institutions work. 

The classical liberal approach sees them as guarantees of freedom through the separation of 



powers and the rule of law. The social contract is the basis of state power, individuals create 

institutions to protect their life, liberty and property. And the separation of powers into legislative, 

executive and judicial as a balance between institutions protects societies and states from the 

imposition of tyranny. Thus, with all the deviations and dangers that this entails, John Locke, Jean-

Jacques Rousseau and Charles de Montesquieu reasoned in the 18th century. 

Neo-institutionalism, presented by Douglas North, Paul DiMaggio and Walter Powell, 

emphasizes that institutions are not only rules and laws, but also cultural norms, social routines and 

cognitive schemes (1991, 1996). North (1991) defines institutions as “human-made constraints that 

structure political, economic and social interaction”. The concept of institutional isomorphism is 

introduced, namely – this is the tendency of organizations to become uniform in their behavior due to 

environmental pressures. Neo-institutionalism emphasizes the role of tradition, legitimacy and cultural 

environment in institutional sustainability. 

Rational choice theory states that institutions are tools for minimizing transaction costs that 

arise in the interaction between rational, selfish individuals. The founder James Buchanan (1975) 

argues that institutions structure individual interest and limit freedom without canceling them, because 

they function as rules of the game, agreed upon by individuals as a rational compromise to avoid chaos 

and conflict. This approach is widely used in public choice economics, analyzing how political 

institutions create incentives and limit opportunism. 

Constructivism views institutions as social and discursive constructions that are reproduced 

through language, rituals and symbols. They are not objectively given, but created in the process of 

interaction and communication. Michel Foucault (1977) launched his thesis on surveillance and 

punishment by demonstrating how prisons, schools and hospitals impose norms through architecture, 

surveillance and language. Constructivism contributes with its critical view of the power nature of 

institutions, especially in the context of the contemporary digital environment. 

Together, all these models listed so far in the dissertation provide a multi-layered framework 

useful for the analysis of their interaction with new media in the object we are examining – the media 

environment in the Pridnestrovian Republic. 

New media are shifting the classic chain: institutions → media → citizens, turning it into 

flexible, networked flows. The so-called “institutional direct medianess” is emerging, according to 

which public institutions communicate directly with audiences via Twitter/X, Facebook, Telegram, 

YouTube, controlling the rhythm and tone. 

The development of new media over the past two decades has created unprecedented 

opportunities for public institutions to communicate directly and effectively with citizens, without the 

mediation of traditional media. This transformation changes not only the channels, but also the 

temporality, style and interactivity of institutional communication. They allow for fast, accessible and 

visual presentation of information, especially effective in crises, in the form of: briefings, graphics, 

chatbots. Platforms open up opportunities for two-way communication (surveys, comments, live 

broadcasts), but this is often part of a controlled PR strategy that creates the illusion of participation 

without real joint decision-making. One of the main challenges facing institutional presence in the 

digital environment is the fragmentation of the audience – different social groups consume content 

through different platforms (Telegram, Facebook, TikTok, YouTube), with different rhythms, language 

and expectations. This requires a multi-platform strategy, which few institutions manage to develop 

and maintain. There is a shortage of professional capacity to conduct strategic communication on the 

web – there is a lack of trained staff, internal digital teams and resources for content creation. As a 

result, many institutions maintain a formal digital presence, often through inactive or poorly managed 

accounts. The digital environment requires institutions to adopt a new role – not only as sources of 

information, but also as participants in the media dialogue. The institution no longer speaks with “one 

voice”, but through multiple communication channels – press centers, spokespersons, social media 

profiles, informal channels. This leads to opportunities, but also to the risk of inconsistency and 

confusion of public messages. 

The interaction between new media and public institutions is characterized by a simultaneous 

expansion of communication possibilities and structural risks. Direct institutional media increases the 

speed, access and operational efficiency of public communication, but at the same time questions the 

mechanisms of editorial control, public accountability and sustainable trust. The dynamics between 

institutions, platforms and audiences are no longer determined solely by the content of messages, but 

by their visibility, algorithmic distribution and context of perception. It is this ambivalence that paves 

the way for the emergence of new, hybrid communication forms. 

This paper introduces the concept of “super-new media” – it denotes Telegram-native media 

entities that arise and function entirely within the platform and do not stem from external institutional, 

journalistic or organizational structures. They produce streaming, personalized, and loosely regulated 



publicity based on the messenger architecture (channel broadcast model, anonymity capabilities, and 

centralized moderation), and are distinguished from institutional Telegram channels by their 

autonomous media logic, the absence of editorial accountability, and the ability to form para-

institutional audiences. 

Super-new media are characterized by several stable features: 

- they do not have a classic editorial structure, but produce regular content; 

- they combine news, rumors, propaganda suggestions and elements of activist 

communication; 

- they operate outside the typical moderation and regulatory mechanisms of global social 

networks; 

- they provide direct access to the audience without the need for external traffic; 

- they often serve as para-official communication channels on the part of institutions and 

public figures. 

Depending on the goals, topics and audience, we can distinguish several main types of 

Telegram channels: news (@govpmr, @bbbreaking, @kontext_channel, @pmrmd); specialized 

(@visitpmr, @flymecheap, @artgallery); educational (@bolgarskiyskris, @empoweredglobal, 

@SkillsUnlock). A large number of Telegram channels fall into the category of blogs - author channels 

in which 1 person (or a small team) publishes opinions, personal observations and expert 

interpretations, this is not a classic media or editorial office. In general, the messenger contains 

Telegram groups for a wide variety of interests: humor and entertainment, technology, economics, 

business and startups, cryptocurrency, psychology, design, politics, art, fashion and beauty, 

bookmaking, sports, cooking, health and fitness, books, esotericism, family and children, religion, 

medicine, interior and construction, linguistics, etc. 

If we transfer the characteristics of online media described by Deuz to the ultra-new media, 

the following picture emerges: 

Multimedia. Media formats in Telegram are the same as in online media: video, photo, texts 

change depending on the news occasion and the ease of perception of information; 

Interactivity. Not all channels, but a significant part of the groups provide the opportunity to 

react and comment on messages. In addition, often in the descriptions of ultra-new media, the e-mail 

address to which ordinary citizens can send their content is indicated. 

Hypertextuality. Initially, online media inserted links into messages so that readers could go to 

their materials published on their own site. With the advent of Telegraph, users can read such texts 

without leaving the messenger. 

The following conclusions are necessary from what has been said so far: 

In the conditions of digital transformation and a decline in trust in traditional media, ultra-new 

media are establishing themselves as an intermedia form of communication that intertwines 

institutional power with media presence, without fully reproducing classic media mechanisms. These 

are neither independent media nor official communication units, but function as dynamic hybrids that 

maintain the visibility, legitimacy and operability of institutions in real time. They stand out especially 

in environments with limited pluralism and controlled publicity, where classic journalism is weakened 

and alternative ways of influence are sought. 

Telegram channels retransmit and adapt official messages in a more conversational and 

emotional tone, providing a secondary channel for legitimation without the burden of formal 

accountability. In crisis regimes and election cycles, these channels have a frankly mobilizing function: 

they spread patriotic rhetoric, calls to participate in events, referendums or campaigns. Examples from 

life in post-Soviet republics show that Telegram is used not only for information, but also for 

organizing protest (Belarus) or pro-government activity (Russia) through bots, group channels and geo-

targeted messages. 

One of the most interesting effects of ultra-new media is the creation of para-institutional 

publicity – a communication reality in which institutions (state bodies, parties, leaders) themselves 

become media; the media (especially on the Telegram platform) no longer play the role of independent 

observers, but become direct channels of power or propaganda; citizens cannot clearly distinguish who 

is speaking – the state, a journalist or a pro-government activist. This is a mixed communication zone 

in which institutional and media presence are intertwined. For example, the President of Pridnestrovie, 

Vadim Krasnoselsky, has a personal Telegram channel in which he publishes speeches, videos, photos 

and congratulations. The presentation is both official and personalized – he addresses citizens with an 

emotional tone, uses visual messages (e.g. visits to schools, hospitals, in the army). Comments are 

excluded, and the messages are relayed to other official and semi-official channels. This is a 

personified form of supernova institutionality – power is transferred through a platform that replaces 

press conferences and media mediation. 



Super-new media offer controlled accessibility to public communication – the channels are 

open for receiving content, but rarely – for discussion. In most cases, citizens have access to content – 

they can read, watch, share, but they do not have real access to participation – they cannot comment, 

ask questions or challenge the official position. 

Combining the three main thematic axes of the study – new media, institutional 

communication and ultra-new platforms, we can conclude: 

- new media change not only the media, but also the very nature of institutional power; 

- institutions no longer exist only in a regulatory framework, but in communication dynamics; 

- ultra-new media such as Telegram channels create a new link between the institution and 

society – quickly, directly and asymmetrically. 

 

The second chapter of the dissertation “PRIDNESTROVIE – MEDIA LANDSCAPE AND 

POLITICAL CONTEXT IN THE ERA OF ULTRA-NEW MEDIA” outlines the prerequisites for the 

creation of the Pridnestrovian Moldavian Republic (PMR, Pridnestrovie) – our object of study – and 

the emergence of its media landscape, with an emphasis on the emergence of the new information 

platform Telegram and its rapid growth in the region. 

Pridnestrovie is a self-proclaimed state without international recognition, whose separation 

from Chisinau has its roots in the late 1980s, when linguistic and political tensions escalated into a 

brief armed phase in June 1992. The republic was proclaimed on September 2, 1990 as an expression 

of the will of the local population and covers the left bank of the Dniester and individual settlements on 

the right, with the capital Tiraspol; administratively it consists of five districts and eight cities. The 

dynamics of the conflict were fueled by the perceived discriminatory Law on Languages (1989), which 

legitimized only the Moldovan language, which increased tensions in the multilingual region, where 

Moldovan and Russian coexisted. Strikes in enterprises and local mobilization grew into referendums 

that legitimized secession; the sequence protest → political self-determination → armed defense 

formed a model of statehood motivated by the idea of protecting the identity, cultural integrity, and 

industrial autonomy of the ethnically diverse region of Pridnestrovie. Decisions by the Councils of 

People's Deputies and mass voting strengthened the new institutions, in parallel with the construction 

of its own information system and governance infrastructure. 

Demographically, Pridnestrovie is balanced between Russians, Moldovans and Ukrainians 

without a dominant group (more than 90% is the share of these three nationalities, according to data 

from 2015), the share of other peoples is 6.39% (Bulgarians, Gagauz, Belarusians, Germans, Poles, 

Armenians, Jews, Tatars, Azerbaijanis, Gypsies - in total). There have also been such citizens who 

define their nationality as "Pridnestrovian"; Russian functions as the main language of communication, 

and the official languages are Russian, Moldovan and Ukrainian. As of 2021, the population is about 

465 thousand people. In the early 1990s, all the main state structures were created in the PMR, and 

today the three branches of government - legislative, executive and judicial - are successfully 

functioning. Today, state institutions include: The President of the PMR, who is the head of state and 

has broad powers; The Government with the Council of Ministers, headed by the Prime Minister; The 

Parliament (Verkhovny Sovet), exercising legislative power, the Judicial System. 

The Atlas of the Pridnestrovian Moldavian Republic (2022) emphasizes that from the very 

beginning of its existence, the PMR realized the strategic importance of the media for internal 

consolidation and external communication. Already in the late 1980s, the press became the primary 

vehicle for publicity and coordination. In August 1989, the Striking Tiraspol (“Бастующий 

Тираспол”) set the tone for strike communication and early political articulation. Soon, similar 

publications appeared in Bender and Ribnitsa, and Dniester Truth (“Днестровская правда”) supported 

the movement. In the early 1990s, the republican press was institutionalized with “Гомін” (a 

newspaper in Ukrainian), “Приднестровье” (a newspaper in Russian), and “Адевэрул нистрян” (a 

newspaper in the Moldavian language in Cyrillic, unique in the world). Television and radio 

complement the media landscape set by the print sector, with the official broadcasting of 

Pridnestrovian Television beginning in 1992. In 2012, they were reorganized into the PGTRK with the 

cores of the First Pridnestrovian Television Channel (“Pervyy Pridnestrovian”), Radio 1, and the news 

agency “News from Pridnestrovie” (“Novosti Pridnestrovya”). A multi-channel state backbone is 

gradually taking shape: broadcast, web versions, and institutional websites. After 2010, social networks 

and video platforms have reorganized news consumption. It was the mobile Internet that created the 

conditions for the emergence and popularization of new digital platforms such as Telegram, 

VKontakte, Instagram, and YouTube, which quickly established themselves as the main 

communication channels. The evolution of the media system conventionally goes through three stages: 

print and state broadcasting (1990–2000), digitalization and web portals (2000–2010), social and 

mobile platforms (after 2010). 



In Pridnestrovie, there is a high degree of institutional control over the media. The main 

television channels, radios and print media are state-owned or close to the government. In parallel, 

there is a narrower non-state sector with private initiatives. The most visible is “Television with Free 

Choice” (TSV), financed by the Sheriff holding. Radio Inter-FM, “Dniester TV” and the newspaper 

“Man and His Rights” complete the alternative media spectrum. 

Much is said about the pro-Russian nature of Pridnestrovie, but few know that the television 

package of Pridnestrovie includes equally Russian, Ukrainian and Moldovan media, as well as 

European and American (BBC, CNN, Euronews). Not a single Telegram channel in the Pridnestrovian 

Republic has been closed, nor have any sources of information on the Internet been officially banned. 

This is a precedent, unlike in other countries (Ukraine, Moldova, Russia), where the fight against 

various sources of information goes hand in hand with confrontation at various levels. 

With the advent of the internet in the early 2000s, public communication shifted from 

centralized editorial filters to personalized, algorithmically curated streams. Platform infrastructures – 

social networks, aggregators and messengers – not only accelerated the circulation of information, but 

also introduced new principles of visibility, prioritization and audience targeting. As a result, the 

boundaries between fact, interpretation and emotional evaluation are blurred, argues Iliana Pavlova 

(2018), and “truth” ceases to be a single public horizon and is fragmented into multiple optimized 

versions of attention and engagement. In the context of platform media, post-truth should be 

understood not as an isolated “lie”, but as a structural effect of the interaction between algorithmic 

selection, affective economy of attention and socio-psychological mechanisms of identification. The 

recommendation and ranking algorithms that govern access to content contribute to the creation of 

filter bubbles and echo chambers; they stabilize plausible narratives that resonate with preconceived 

beliefs and emotional attitudes, without necessarily being based on verifiable facts. Thus, what is 

presented as public reality is increasingly constructed: generated by the code and rules of platforms, 

where visibility metrics (clicks, shares, dwell time) become de facto criteria for significance. This is 

what Bulgarian researcher Iliana Pavlova (2017) insists on. 

Three analytical implications follow from this for the study of new online media: 

1. Epistemic rise. Truth has a chance not only in editorial institutions, but also in architectures 

of algorithms and interfaces; therefore, critical analysis must include technical modes of selection and 

moderation alongside journalistic practices. 

2. Affective prioritization. Content with a high emotional charge receives systemic advantages 

in the distribution of attention, which increases the likelihood that the “plausible” will displace the 

“verifiable”. 

3. Normative limits. Freedom of expression remains a foundation of democratic 

communication, but it is not absolute; legitimate restrictions (protection of reputation/health, 

prevention of hate speech and incitement to violence) serve as a necessary corrective in accelerated and 

high-risk platforms. In this regard, argues Andreana Eftimova, “hate speech” is not simply “incorrect 

speech”, but a purposeful dysphemistic policy of nomination (de-tabooization, coarse names, negative 

evaluation), which functions in tandem with the euphemization of political correctness. The two poles 

often coexist in the same media text and amplify affect and ambiguity; in platform environments, 

dysphemistic strategies are rewarded by visibility metrics, which further justifies the need to limit 

incitement to hatred without making censorship absolute, argues Eftimova (2016). 

In this sense, post-truth is not a temporary anomaly, but a sustainable regime of publicity, in 

which algorithmic personalization and the market logic of attention systematically transform the status 

of facts. Therefore, the study of new media requires combining classical criteria for journalistic 

credibility with an analysis of the software rules that constitute the accessible “version” of the world. 

The institutional messages that are studied in this dissertation, namely the presidential or 

governmental priorities for media work, frame the editorial emphasis on the history of the 

Pridnestrovian Republic, culture and family values, which demonstrates the role of state media in 

shaping the public agenda. The legal regulation of media language and terminology (including 

restrictions on historically loaded names that reflect hate speech) further strengthens the normative 

function of classical channels in defining permissible formulations and frames of public debate. It is 

interesting to point out the legislative amendments of 2024 regarding the use of the term “Transnistria” 

in the media of the Pridnestrovian Republic and public statements, in accordance with the 

standardization of media language. During the Great Patriotic War, when Romania occupied the 

territory that is now the Pridnestrovian Moldavian Republic, it was called “Transnistria”. At that time, 

mass deportations and persecutions of the local population, including the Jewish population, were 

carried out, leaving a deep mark on the memory of the people. The use of this term today can be 

perceived as disrespect for the victims of these events and an attempt to distort historical memory, 

according to the explanatory notes accompanying the draft laws. Thus, the press and the airwaves are 



both chroniclers of the present and arbiters of legitimate speech, and their online forms inherit and 

expand these functions. 

Telegram entered the PMR around 2015–2017 and in just a few years managed to establish 

itself as one of the most influential information channels. During the pandemic (2020), institutions 

massively opened official channels (Ministry of Internal Affairs, Government, Ministry of Health, etc.) 

for daily, direct updates, and the executive branch was required to maintain accounts in Viber and 

Telegram. In addition to crisis messages, the platform was also used to publish regulatory acts, 

announcements of public initiatives, direct communication with citizens and feedback. In this way, a 

new media ecosystem was formed, in which state authorities no longer relied solely on traditional 

media (television, radio, print), but built a parallel, faster and personalized communication environment 

through messenger platforms. The ecosystem coexisted between official channels (e.g. the President of 

the PMR @VadimKrasnoselsky, the Government @govpmr) and anonymous ones (e.g. @pmrmd), 

which offered alternative points of view. Globally, Telegram is growing explosively (today around 12 

million channels) and is becoming particularly influential in post-Soviet countries. 

Conceptually, ultra-new media includes four key characteristics: 

1. Speed – the channel model and push notifications minimize “time to audience”, allowing 

institutions to publish and synchronize messages almost instantly (e.g., operational regulations, 

protocol notices, crisis briefings). 

2. Proximity and personalization – the format encourages short text-visual units with a 

conversational tone, “scannable” readability and strongly marked key points; thus, institutions translate 

complex policies into accessible micro-narratives. 

3. Controlled accessibility – dialogue in the main stream is limited (reactions/forum are 

separated into chats or absent), and moderation is concentrated in administrators, which maintains a 

monologue facade and a stable institutional tone. 

4. Para-institutional publicity – a fusion of institutional and media discourse, in which the 

institution acts as its “own media”, and the media as relays/mirrors of institutional messages. This 

stabilizes the framework of interpretation, but raises methodological and ethical questions about 

pluralism and accountability. 

Telegram channels interact with public institutions in the following ways: 

1. Institutional presence and structure. In the modern media environment of the Pridnestrovian 

Moldavian Republic, state institutions maintain official Telegram channels, which they use as the main 

platforms for direct communication with citizens. Such channels, for example, the official channel of 

the Government @govpmr, provide an opportunity to disseminate political messages, announce 

legislative initiatives and crisis information. The @govpmr channel has over 13,000 subscribers and 

publishes daily up-to-date content in accordance with the official political and social program of state 

institutions. 

2. Telegram channels have specific functional roles in public communication. 

During emergencies, Telegram becomes a key tool for crisis communication. During the gas 

outages at the end of 2024, Tiraspoltransgaz-Pridnestrovie OOD published ve phased schedules and 

safety instructions. The company coordinates a joint information group with leading media outlets, 

which increases reach and reduces public tension. Publishing photos of restored connections and 

gratitude from residents acts as symbolic psychotherapy in conditions of uncertainty. 

The presidential channel @VadimKrasnoselsky strengthens legitimacy through addresses, 

gratitude, and regular reports on the energy situation, affirming and strengthening the authority of state 

institutions and their policies. The super-new media can also broadcast various addresses and 

affirmation of the national narrative, such as: a series of publications dedicated to the 35th anniversary 

of the establishment of the Pridnestrovian Republic, which emphasize identity, historical roots, 

multinationality, and religious diversity. 

Telegram also serves as a tool for institutional transparency through summaries of decrees, 

bills, and roadmaps of rulemaking. This visibility allows one to trace the path from idea through 

decision to effective norm in almost real time. 

3. Forms of interaction between institutional and alternative channels. Telegram channels in 

Pridnestrovie form a kind of network communication, which includes: synchronous publication 

(information published in official channels is often distributed in parallel in alternative channels, which 

add analytical comments and critical context to official messages); network synergy (informal and 

independent Telegram channels function as alternative analytical platforms that comment on and place 

official information in a broader public context); controlled accessibility (most official channels do not 

offer the possibility of two-way communication (comments or chats), which makes them one-way 

channels for information communication and message control. 

4. Role in institutional communication and social mobilization. Telegram channels in the PMR 



serve not only for information service, but also for civic energy during socially significant events and 

campaigns. Despite the relatively small audience in the PMR, Telegram channels provide speed and 

clarity in official messages, especially in emergency and crisis situations. In 2020, during the 

pandemic, the Ministry of Health announced volunteer campaigns through Telegram to recruit medical 

students and volunteers to deliver packages of medicine and food to the elderly. The channels served 

not only for information, but also as a means of directly involving citizens in crisis management. 

Various European microstates use Telegram according to different institutional models. The 

Vatican, for example, experimented with daily posts as early as 2016 and today, through Vatican News, 

maintains a sustainable “push” channel for communication between the public and the Holy See. 

Andorra uses an official channel for real-time travel and traffic alerts. San Marino RTV distributes 

news and program highlights directly on Telegram. Luxembourg is introducing Telegram for rapid 

professional communication with doctors and pharmacists after COVID. Monaco does not have a 

visible official state Telegram, but private media outlets use it in a niche way. 

1. Risks include disinformation and defamatory posts in community groups such as 

“Black/White List” (“Чёрный/Белый список”), where reliable verification is lacking. Although 

originally conceived as community platforms for “warnings” and “reviews” of services, these channels 

often publish rumors, unverified accusations against individuals or businesses, as well as emotionally 

charged comments without a factual basis. This creates a parallel information environment in which the 

line between reliable information and disinformation is difficult to distinguish. 

The media environment in the Pridnestrovian Republic is highly institutionally controlled; 

large TV and print media limit pluralism. Telegram seems freer, but it is monitored, which makes the 

ultra-new media a “double-edged sword”: more speed and access versus a lower threshold of 

verification and risk of propaganda suggestions. Para-institutional publicity blurs the boundaries 

between official announcements and comments, and the first impression often prevails over subsequent 

fact-checking. 

2. Ultra-new media, implemented through Telegram, form a new paradigm in which 

institutions actively participate in the media environment. In Pridnestrovie, these platforms are 

becoming a new link between the state and society, allowing direct communication with the 

population, rapid reactions in times of crisis, affirmation of institutional legitimacy through official 

documents and messages, and also the creation of a controlled public environment in which state 

authorities simultaneously act as media and as regulators of public information. 

Telegram in Pridnestrovie is not just a channel for disseminating information, but a tool for 

building an institutional image and managing public opinion. State authorities use the platform to: 

publish official news and decrees in real time (for example, decisions of the Supreme Council and 

orders of the President); broadcast video addresses and infographics that facilitate the understanding of 

complex legal or economic topics; conduct campaigns to strengthen trust in the state through positive 

stories showing social support, investment projects, participation of leaders in international meetings. 

The latest data (2019, survey by the Chamber of Commerce and Industry) already show a strong 

penetration of online into the public environment: 57% use the Internet on a computer every day, 48% - 

on a phone, and 55% - social networks; among 18-25 years old, daily online activity reaches 96%, 

among 26-45 years old - about 80%. The trend suggests a rearrangement of the media hierarchy, where 

traditional media become a secondary source to online channels. 

 

In the third chapter of this dissertation work “ANALYSIS OF THE INTERACTION 

BETWEEN NEW MEDIA AND PUBLIC INSTITUTIONS”, new media are considered as a 

communication environment for public institutions. In the Pridnestrovian media ecosystem, 

institutional communication is arranged in three interconnected layers: official websites (legal 

showcase and archive), social networks (extended distribution and “humanization” of the voice) and 

messengers/Telegram (operational notifications, newsletter style, niche communities). The mutual 

integration between these layers determines the quality of public communication: speed, accessibility, 

transparency, traceability and feedback potential. 

In the digital ecosystem of the PMR, official websites remain the core of institutional 

communication. The website of the Government of the Pridnestrovian Moldavian Republic 

(government.gospmr.org) performs the function of a central portal for access to decrees, news and 

archives. Despite regular updates, the structure of the site is rather traditional and one-way: information 

is presented as official announcements, without integrated feedback mechanisms (forum, comments). 

However, there is an “Electronic Reception” for submitting inquiries from citizens and organizations. 

Infographics have been developed for key programs that explain the rules and steps. During the 

pandemic, the site was in first place for sanitary regimes and instructions. All decisions and decrees are 

published here first as an official source. In parallel, the website of “Novosti Pridnestrovia” works as a 



media intermediary. It republishes official announcements and adds a journalistic format. Headlines, 

photographs and interviews make the content more accessible to the general public. Thus, institutional 

communication doubles: on the one hand – on the government website as an official archive, and on 

the other – on “Novosti Pridnestrovia” as a channel for wider distribution and popularization. 

In the ecosystem of public communication, social networks turn out to be an “extender” of 

institutional messages: they multiply the content from official websites, add algorithmic discoverability 

and simulated dialogue through comments, reactions and shares. The PMR government maintains a 

representative showcase on Facebook with news replicas, while “Novosti Pridnestrovia” uses a more 

active, journalistic register – daily posts, photo galleries, short headlines and quotes. On Instagram, the 

institutional presence is weaker, but the agency reaches a young audience through visual accents and 

Reels. The agency is looking for new audiences and registers on Threads, however, the significance is 

more strategic (“reserved space”) than traffic-related. In parallel, YouTube plays the role of a “long 

form” and audiovisual archive with weekly reviews and thematic videos; VK and OK provide local 

streaming, rubrication and deep archival memory. In sum, the system functions multi-channel – each 

platform plays a complementary role. 

In the end, the communication ecosystem of institutions and new media is multi-platform 

orchestrated, with each network performing a different but complementary function. Facebook remains 

a “showcase” for external audiences and quotable officialdom (short visual synopses under algorithmic 

filtration). VKontakte provides local fluidity and cataloguing (columns, pinned posts). Instagram adds 

visual legitimation through short video formats (Reels) and photo series; it condenses complex 

solutions into “explanatory” cards/short clips and serves as a gateway to long forms through links in 

bio/descriptions. YouTube is the long form and audiovisual archive: weekly overview videos and 

extended reports stabilize the interpretive framework and allow for detailed review/citation (timecodes, 

descriptions), while social channels direct traffic to it. Odnoklassniki functions as a massive local 

catalog with high “archival depth” and rhythmic daily publication, where posts accumulate sustainable 

micro-interactions and local discussions. Threads plays the role of an experimental text layer integrated 

into the Instagram ecosystem: short announcements/positions with a moderate scope, useful for quick 

text visibility and references. In sum, para-institutional publicity is supported by platform-specific 

genres: visibly open interfaces and measurable signals (likes, views), but stable framing of 

interpretations by the institutional source. 

Against this background, Telegram (the third layer of institutional presence in the media) is 

establishing itself as an operational channel with chronological delivery, centralized moderation and 

high controllability of the frame. Telegram in the PMR is emerging as a specific, operational platform 

with a clearly expressed institutional profile. The interview with Vlad Lukash - journalist and 

administrator of the Telegram channel, attached at the end of the dissertation, illustrates the trend: 

public institutions are “moving” the audience from sites to Telegram, where delivery is faster and the 

effect is more tangible. 

The official channel of the Government (@govpmr ≈ 12 thousand subscribers) acts as a 

bulletin board for regulatory changes, meetings and protocol events. It plays the role of an input layer 

to the “long forms” (website/video): the core is short text-photo posts, operational notifications of 

regulations and “field” updates with numbers. The flow is rhythmic, oriented towards morning slots, 

with visible reviews at the post level and no open discussions – a monological facade with high control. 

In 2025, the weekly review is reformatted in Telegram as the “State Vector” – a push announcement 

with a dotted line of topics and a link to the website, which replaces the more cumbersome YouTube 

digests and stabilizes the weekly rhythm. 

The media channel of the Novosti Pridnestrovie Agency (@novostipmrcom ≈ 23 thousand 

subscribers) is more dynamic and multi-volume: short news items, daily digests of the “topics of the 

day”, operational reports, city utility and regular forwards from official sources. Linked posts often 

lead to infographics and extended materials, and publications are published dozens of times a day with 

clear morning/lunch peaks. Visible metrics (according to Telemetr) show thousands of views for 

standard posts and higher viewership for digests and symbolic topics. In total, Telegram consolidates 

speed, centralized control and archival “fluency”, while simultaneously serving as operational 

notification (Government) and multimodal news distribution (Novosti Pridnestrovie Agency). 

In social networks, everyone is interconnected and content moves horizontally; in Telegram, it 

is a subscription model — the admin publishes, people read. In social networks, the algorithm decides 

what to see; in Telegram, posts come immediately and in chronological order if you are a subscriber. 

Comments in social networks are below the post and the conversation is visible; in Telegram, reactions 

are minimal, and discussions are in a separate chat, so the main channel remains “one-way”. 

Moderation in social networks is both on the platform and local; in Telegram, almost everything is 

decided by the administrator. Discoverability is easier in social networks (search, hashtags, 



recommendations); in Telegram, you grow mostly through referrals and cross-links. The formats in 

social networks are many and “noisy”; in Telegram, they are simpler, but there is Instant View for 

quick reading. The metrics in social networks are detailed; in Telegram, the most important are views, 

reactions, and reposts. In crises, social networks often serve as the “official version,” and Telegram 

wins with the speed of delivery. For revenue, social networks have ads and branded content; Telegram 

works with sponsored posts, referral links, donations and own products. Finally: in social networks, 

publicity seems dialogical, but depends on algorithms; in Telegram it is “open in appearance”, but in 

practice it is under the strict rhythm and control of the channel. 

Interviews with experts highlight three axes of specificity of Telegram as a news platform: 

1. Speed and convenience – “news arrives in minutes”, live broadcasts are possible; permanent 

access via subscriptions makes Telegram “utilitarianly” faster than sites/classic networks. 

Telegram as a media directly overshadows all news agencies, notes the administrator of the 

Telegram channel “Cheap Flights. Travel Alone” Vlad Lukash. The editorial view insists on: “first, 

briefly in Telegram”, while “the site remains the base for full materials”, in order to maintain a concise 

expression and a low threshold of entry for the audience. At the same time, information is published 

with priority on Telegram, because the technical capabilities of this platform allow for the fastest 

publication of short information, emphasizes the deputy editor-in-chief of the Novosti Pridnestrovie 

news agency Alexander Koretsky. 

2. Conversions and links - affiliate/referral URLs and direct purchases (for example, tickets) 

turn the channel into a micro-commerce interface (traffic/revenue is tracked). 

3. Premiumization and regulation - some of the advanced features are behind a subscription 

(Premium); in some jurisdictions, advertising distributions require registration procedures → a soft 

regulatory layer in an otherwise low-moderation environment. 

If there were a few really useful features in Telegram Premium before, now they add almost 

everything new, interesting and “cool” to Premium and force people to subscribe. I don’t believe, of 

course, that it will become a completely paid network, but it is very unpleasant that development seems 

to be possible only through paid services, emphasizes Vlad Lukash. Telegram functions as an 

accelerator of institutional communication: push-delivery, chronological bar and visible view counters 

minimize the “friction” between the source and the audience and allow operational messages with a 

measurable scope. In sum, Telegram crystallizes para-institutional publicity: interface-open and 

metrically visible, but strategically framed by the institutional actor, with clearly distributed genres for 

legitimation, operability and distribution. 

New media rearrange the relationship between institutions and audiences by adding 

asymmetric, hybrid and algorithmically mediated channels. Direct communication occurs through 

channel posts on Telegram (a model that minimizes “friction” and shortens the time to the audience) 

and official pages on social networks, where visibility depends on algorithms. Indirect communication 

occurs through “mirrors” – official media and thematic channels that repost or reformat messages. This 

dual-channelity creates a network effect of legitimation: the more mirrors, the more stable the “official” 

version. Thematic discourses follow stable axes (governance, social policy, economy, security, 

culture/memory) and are supported by repeatable formats. “Problem–solution–outcome” frames, 

national-identifying symbols, and protective narratives of risk and control are often used. Institutional 

media act as amplifiers and archivists, normalizing interpretation and memory through rubrics and 

repeatable constructions. 

New media impact institutional publicity through three key mechanisms: acceleration (shorter 

latency between event and audience), visibility (metrics and dissemination), and feedback formatting 

(moderated comments or channeled reactions/chats). Accountability is ambivalent. On the one hand, 

accessibility (official documents, broadcasts, infographics) and traceability (time of publication, links, 

cross-platform mirrors) facilitate citizen monitoring. On the other hand, selective transparency 

(selection of accents, lack of raw data) and metrics as a substitute for substantive reporting 

(views/reactions instead of KPIs for results) can produce an illusion of accountability. Empirical data 

from the interview show that the attention economy (CTR, partnerships, conversions) incentivizes 

short, visually strong, and often one-way formats that maintain legitimation and reach, but limit the 

flexibility of dialogue in official channels. 

In the context of ultra-new media, the influence of new platforms can be described as a 

paradox of visible accountability: speed and ostentatious transparency are increasing, but deep 

accountability remains dependent on the quality of data, the sustainability of archives and real 

opportunities for counter-speech within the framework of para-institutional publicity. 

The empirical analysis outlines three functional groups of Telegram channels: 

-official channels of the authorities: Press Service of the President of the PMR – @psppmr; 

Parliament – @vs_pmr; Ministry of Foreign Affairs – @MIDPMR; Supreme Court of the PMR – 



@verhovniysud; Ministry of Internal Affairs of the PMR – @mvdpmr; Main Directorate for 

Emergencies in Pridnestrovie – @GUpCS; Ministry of Health of the PMR – @minzdrav_pmr; 

Ministry of Economic Development – @merpmr; Ministry of Agriculture and Natural Resources – 

@mshipr (incl. forecasts/hydrometeorological center); Ministry of Finance of PMR – @mfpmr; State 

Customs Committee – @gtkpmr; President Vadim Krasnoselsky – @VadimKrasnoselsky (personal 

channel); municipal/district administrations: Tiraspol and Dnistrovsk – @tdadm; Bendery – 

@bendery_tv; Rybnitsa @garybnitsa; Slobodzeya – @pressslobodzeya; Dubossar – @Dubossar; 

Kamenca – @camenca_org; Grigoriopol – @gagrig. 

- media channels: Первый Приднестровский – @tv_pmr (national television); Radio 1 – 

@radio1pmr (national radio); TSV Pridnestrovie – @tsvtiraspol (TV channel); "Novosti 

Pridnestrovya" IA - @novostipmrcom (news agency); Pridnestrovie newspaper - @gazeta_pmr 

(newspaper); "Adeverul Nistryan" newspaper - @adevarulnistryan (Moldovan language newspaper). 

- ultra-new media – Telegram-native channels: Pridnestrovec – @pridnestrovec; 

"Pridnestrovie. Economy. Politics." – @pmrmd; "Carpathian Genius" - @romania_ru; News from 

Gagauzia I Highlights in Moldova and the world - @gagauziarun (News from Gagauzia I Main events 

in Moldova and the world); "Early on. Well, almost." – @bbbreaking (Before everyone else. Well, 

almost.); CONTEXT – @kontext_channel; SHOT – @shot_shot; Mash – @breakingmash; NEXTA – 

@nexta_live. 

In the dissertation, we analyzed four representative Telegram channels: “CONTEXT” 

(@kontext_channel), “Before everyone else. Well, almost.” (“Before everyone else. Well, almost.”, 

@bbbreaking), “Genius of the Carpathians” (“Genius of the Carpathians,” @romania_ru ), 

“Pridnestrovec” (@pridnestrovec). The selection is justified both theoretically and empirically. They 

represent “pure” Telegram-native super-new media, in which the platform is the main and only 

distribution channel. This allows us to observe undiluted platform logic (push delivery, seriality of 

publications, forward ecosystems and centralized moderation), without disturbing influences from 

external sites and classic social networks. The selection covers the full functional spectrum of the 

supernovae: from macro-“orchestrators” of the agenda (@bbbreaking – early-breaker; 

@kontext_channel – digest-centrist), through a niche framing actor for Moldova/Romania 

(@romania_ru), to a hyperlocal hub for the Pridnestrovian Republic (@pridnestrovec). This typological 

amplitude is important for the thesis of the study: supernovae are not homogeneous, but occupy 

different roles in network publicity – from rapid primary notification to local “translational” utility and 

interpretative framing. 

“CONTEXT” is a large channel (more than 870 thousand subscribers) of the journalist and 

creator of the YouTube channel “Redaktsiya” Alexey Pivovarov with evening digests #kontextdnya 

and a strong stream of short bulletins. It acts as a frame orchestrator: the formulations from the digests 

become a reference language for other channels. The visual archive is extensive, and the average views 

per post are around 225 thousand. 

“Rańshe всех. Ну почти.” is one of the most massive early-breaker channels with almost two 

million subscribers. It prioritizes speed: headline bulletins and short videos on “hot” stories, often with 

context ex post factum. Its forward network often generates peaks of visibility from 500 to 2 thousand 

referrals to posts. 

“Genius Carpathian” is a niche framing actor for Moldova/Romania with a journalistic, ironic 

tone. The channel (more than 8 thousand subscribers) combines micro-comments, curated forwards and 

links, explaining “what this means” for the region. In this way, it produces interpretive angles that are 

then circulated in other channels. 

“Pridnestrovets” is a hyperlocal hub with a large community and active chat. Its strength lies 

in its operational utility: local bulletins, info cards, and serial updates in emergency situations. The 

channel aggregates citizen signals and “translates” official messages into specific instructions. As a 

result, it functions as a “bottom-up” para-institutional interface. 

In all four cases, the “supernova test” is confirmed: Telegram-nativeness (the channel is the 

primary and only platform, not a mirror of a website), streaming mode (high frequency, fast response), 

serial microformats (lists, info cards), forward ecosystem (cross-references, quoting from and to other 

channels), framing function (“what does this mean,” not just “what happened”), centralized 

moderation. 

The accumulation of observations in the previous sections shows that new media are changing 

not only the mediator, but the very organizational logic of public communication. Under the pressure of 

accelerated attention cycles, multichannel flows, and parainstitutional publicity (especially on 

Telegram), institutions are reformatting their rhythms, roles, and standards of speech. In this context, 

three key effects on institutional culture and strategies stand out: acceleration of internal processes and 

tone of communication; orchestration of channels into a single multichannel strategy; and stabilization 



of the “official version” through mirroring/retransmission flows. 

First, institutional culture is “accelerating”: expectations for real-time response and 

personalized tone shift the emphasis from procedural to communicative rationality. Organizations 

speak through multiple voices (official profiles, messenger channels, video digests), which increases 

efficiency and reach, but requires new coordination mechanisms and digital competence. 

Second, strategies are analyzed in a complex manner. Social networks play the role of a 

“showcase” and external legitimation; YouTube – of long form and archive; Telegram – of a push 

channel for operational notifications and weekly syntheses (“state vector”), which minimizes “friction” 

to the audience. This orchestration increases the speed, measurability and predictability of the 

communication rhythm. 

Third, para-institutional publicity arises: the institution acts as a media producer, and the 

media – as mirrors/retransmitters; thus the “official version” is stabilized in a network of mirror 

channels. This also has a legitimation effect in environments with limited pluralism. 

The escalation of speed, multi-channelity and para-institutional publicity brings not only 

operational advantages, but also a new spectrum of vulnerabilities for institutions. In a digital 

environment, where visibility is managed algorithmically, and distribution is instantaneous and often 

unvalidated, organizations face a tension between control and openness. Here the key risks are 

concentrated: 

1. Fragmentation and capacity deficit. Multi-channel presence (Facebook, Vkontakte, 

Instagram, YouTube, Telegram, website) multiplies rhythms, genres and approval procedures. In the 

absence of clear roles and a unified editorial map, operational “traffic jams”, formal or inactive profiles 

and stylistic inconsistency arise. Staffing gaps transfer a disproportionate burden to press services. 

Visible indicators are outdated “pinned” posts, spelling or punctuation errors, inappropriate tone (too 

conversational or official for the situation) – all of which erode credibility and are read by audiences as 

proxies for low institutional competence. 

2. Disinformation and parallel information spaces. Community channels and groups (including 

“black/white lists”) accelerate the unverified spread of claims through links, screenshots and voice 

notes. An emotionally framed “primary frame” is multiplied until the official rebuttal arrives later and 

with a lower “memorability” effect. The consequences include reputational damage (slander of 

employees or small businesses), agenda-setting (reactive instead of proactive communication), and 

audience polarization. Risk management requires constant monitoring of risky communities, quick fact 

maps (“What is true and false”), clearly indicated primary source, and consistent cross-linking to a 

single version of the facts. 

3. Asynchronous and incoherent messages in multi-channel ecosystems. Platform “defects” 

(unupdated Telegram pin on an already corrected website; leaked stories with old information) amplify 

versioning without control. Minimization requires a single editorial map (role of each channel), 

cascading templates (short post in Telegram → long form on the site), mandatory timestamps and 

versions (“Updated: 12:30, v2”), a central “single source of truth” document (factual changes are 

published first in a canonical source, and all multi-channel messages (posts, video descriptions) refer to 

the same canonical URL), and discipline in cross-linking. This reduces conflicting interpretations and 

protects institutional trust in times of high uncertainty. 

The accumulated empirical material and comparative analysis in the previous sections of this 

work have shown that digital publicity requires institutions not just a presence, but an operational 

architecture: clear roles of channels, versioning discipline and mechanisms for rapid correction when 

facts change. In this context, we offer practically targeted recommendations that translate the 

established trends into manageable rules and tools for work. 

1. Strategic multi-channel management: clear distinction of the roles of channels (Facebook, 

Instagram, Vkontakte – “showcase” and external legitimation; YouTube – archive and long forms; 

Telegram – operational notifications and weekly syntheses), with a single editorial map and publication 

schedule. This maintains rhythm and coherence at high speed. 

2. Pragmatic “crisis matrix”: pre-prepared scenarios for emergency situations 

(role/channel/format/frequency; for example, short explanatory cards and links to long forms) and a 

centralized point (“single source of truth”) for factual updates. 

3. Verification and anti-disinformation: a procedure for rapid refutation in Telegram (pinned 

posts and pins, info cards “What is true and false”, link to the official website) and monitoring of 

community channels with a high risk of rumors. 

4. Capacity and professionalization: building and training internal digital teams 

(correspondents, photographers, cameramen) and protocols for tone and style to overcome the formal 

presence and ensure sustainable quality. 

5. Transparency with measurability: systematic publication of regulatory acts and 



clarifications with traceable metrics and regular digests of the “state vector” type; this strengthens the 

accountability and predictability of communication. 

This study argues that new media are transforming not only the channels but the very 

institutional logic of public communication in the PMR: from hierarchical-unidirectional models to 

multichannel, rhythmically “streaming” regimes in which institutions simultaneously produce, 

distribute and frame meanings in real time. The result is a specific para-institutional publicity and the 

crystallization of “super-new media”, in which the boundaries between officialdom, medianess and 

community mobilization are blurred, and control over visibility and tone remains concentrated in the 

institutional actor. 

The joint reading of the institutional and channel perspectives shows that Telegram 

crystallizes a regime of para-institutional publicity: operational, measurable and widely adopted by 

institutions, but dependent on a critical mass of subscribers and on platform changes in monetization. 

The goal of explaining how Telegram reformats institutional communication and stabilizes 

para-institutional publicity was achieved through: 

- theoretical systematization of approaches (media ecology, convergence, platform 

communication); 

- operationalization of “super-new media”; 

- mapping of institutional and para-institutional channels; 

- analysis of formats, tempo and metrics; 

- comparative assessment between Facebook, Instagram, Vkontakte, Youtube and Telegram; 

- identification of practices for transparency, controlled feedback and crisis messages; 

- development of practical recommendations for multi-channel management. 

 

Summary of the conclusions of the three chapters: 

(Chapter I – Theoretical and methodological framework.) The dissertation introduces an 

operational definition of ultra-new media as Telegram-native structures (channels/ecosystems), which 

combine functions of journalism, institutional PR and community coordination, and work 

predominantly in push mode, with low “friction” and chronological distribution. “Para-institutional 

publicity” is conceptualized – a stable mode of communication in which unofficial, but functionally 

connected to institutions channels, aggregating citizen signals, translate official messages into 

operational instructions and temporarily replace editorial intermediaries. The result is a hybrid public 

sphere, in which legitimacy is built through speed, usefulness and visible care, and not only through 

traditional formats and procedures. 

(Chapter II – Context of the PMR.) The empirical environment in the PMR demonstrates 

limitations in the pluralism of traditional media and at the same time – rapid adoption of Telegram by 

institutions and audiences. This “short cut” between government and citizens optimizes crisis 

communication (schedules, warnings, instructions), but concentrates control over rhythm and framing 

in small editorial cores. A sustainable practice of “official-unofficial” emerges: messages with 

administrative valence are published in channels that are outside the strictly regulated media formats, 

but in fact become the main interface for public coordination. 

(Chapter III – Practical chapter: channels, cases, typologies.) Based on the analysis of specific 

channels and interviews, a typology is derived: (a) official institutional channels; (b) para-institutional 

aggregators and translators of official information; (c) thematic and anonymous channels with a 

supervisory/critical function. It is established that the highest public efficiency is achieved by formats 

with “operational benefit” (short instructions, “what to do now” schemes, schedules), as well as a 

clearly programmed tempo rhythm (slots, series, predictable columns). At the same time, risks are 

confirmed: a deficit of verifiability in a fast flow, dependence on limited administrators, vulnerability 

to suggestions and propaganda narratives, “cascades” of reprints without editorial responsibility. 

The cultural diagnosis of the “liquid society” also works here: everyday communication takes 

place in accelerated, fragmented flows, in which visibility is measured metrically, and argumentation 

often gives way to momentary affects. In this sense, “liquidity” is a useful analytical prism for network 

connectivity: messages become more ephemeral, audiences – more personalized, and institutions – 

more dependent on platform tempos and rules of distribution. This is what Umberto Eco thinks (2020). 

This dual situation – accelerated public service and increased vulnerability to disinformation – requires 

an institutional grammar of verification, traceability, archivality and responsible moderation, as well as 

the restoration of the “unwritten” contract of credibility between sources and audiences. 

 

Key conclusions: 

1. Hybrid media regime. PMR combines limited pluralism in traditional media with active 

institutional expansion in Telegram, which rearranges the media hierarchy: messenger channels 



become primary sources for public decisions, and television and radio acquire a secondary, relaying 

role. 

2. Impact mechanisms. Acceleration (push-delivery), public visibility metrication, and 

managed feedback stabilize the “official version” through mirror and relay streams and minimize the 

latency “event → message → audience”. 

3. Test for “supernova”. Telegram-native channels that support high publication frequency, 

microformat series, cross-referencing, and centralized moderation control produce an operational 

public service (brief instructions, schedules, warnings) in real time. 

4. Para-institutional publicity. The blurring of the line between official PR and media practices 

forms a sustainable regime in which institutions operate through community interfaces, without giving 

up strategic framing and visibility control. 

5. Transparency and risk. Telegram facilitates the publication of regulatory acts and 

operational messages (transparency effect), but also increases the risk of disinformation; an 

institutional grammar for verification, traceability and responsible moderation is needed. 

 

Contributions of the dissertation work: 

1. An operational definition of “super-new media” (Telegram-native channels) is introduced 

and para-institutional publicity is conceptualized as a sustainable mode of communication. 

2. The thesis is set in the interdisciplinary dialogue of media disciplines such as: genreology, 

receptive studies, media theory, political science, history, in relation to which concepts such as super-

new media are introduced into practical use. 

3. A typology of telegram channels and indicators of effectiveness and risk in their use is 

proposed. 

4. An application framework for multi-channel institutional strategies is developed: design of 

formats (micro-units, series), tempo rhythm (slots), integration "site-social networks-Telegram", 

protocols for crisis communication and anti-disinformation. 

 

Of importance for the development, presentation and argumentation in this work is also the 

author's practical experience in public institutions, namely: work in the media department, five 

consecutive years in the Government as deputy head of the press service and subsequently in the 

Ministry of Foreign Affairs. This experience, clearly distinguished from the analytical perspective, 

functions as an "internal validation" of observations about procedures, tempo rhythms, organizational 

dependencies and risks in institutional work in a messenger environment. 

 

Practical directions for future research in the spirit of this topic suggest the study of: 

1. Channel orchestration: integration of websites, social networks and Telegram into a single 

multi-channel strategy. 

2. Temporality and formats: prioritization of short, understandable micro-units; planned slots 

(fixed publication windows) and serial formats (repeatable columns and sequences). 

3. Transparency and traceability: publication of primary sources and archives, permanent 

links, machine-readable versions of documents. 

4. Feedback: controlled channels for incoming signals; moderation rules and code of ethics. 

5. The phenomenon of anti-disinformation: verification procedures, marking corrections and 

crisis protocols. 

Systematic studies of Telegram-native institutional practices in a para-institutional regime, 

focused on small or controversial political entities such as the PMR, are rare. In the Bulgarian context, 

projects and research on institutional communication in messengers are single; there is no complete 

typology and operational framework, such as the one proposed by this study. For further research, it is 

worth considering comparative panels between the experience of the Pridnestrovian Republic and other 

small states (Andorra, San Marino), as well as the experience of Central European countries (Bulgaria, 

Slovenia); to compare their policies on archivality, transparency and accountability to Telegram-native 

practices. 

The relationship between the media and the formation of public opinion today occurs through 

a hybrid regime, in which classic, new and ultra-new platforms do not displace, but overlap. Classic 

media continue to set the slow framework – archivality, procedural verifiability and institutional 

responsibility. New platforms add interactivity and algorithmic visibility, which accelerate circulation 

and reset the thresholds of participation. Super-new media (Telegram-native channels) bring the third 

ingredient: push-mode operability, microformats and small editorial cores capable of turning 

communication into an immediate public service – instructions, schedules, real-time warnings. This 

relationship can favor freedom of speech when there is a plurality of sources, transparent verification 



procedures and a visible mechanism for corrections and refutations between the three layers. But it can 

also thwart it if the concentration of administrators in small admin teams remains opaque, if the 

algorithmic or administrator asymmetry of visibility is not addressed, and if spectacular formats 

persistently replace argumentation. 

The new media have a two-way influence on the development and stabilization of civil 

society. On the one hand, they accelerate signaling and allow institutions to respond with short, clear 

messages. This strengthens trust “on occasion” – visible care and rapid coordination, especially in 

crisis situations. On the other hand, deliberation is easily replaced by operational coordination without 

deep debate; emotional cascades and “retransmitted” statements often displace fact-checking. The new 

media are therefore an infrastructure for coordination, not a substitute for civil society organizations 

and independent journalism. Stabilization usually requires a superstructure – codes, fact-check 

protocols, public councils, and policies for traceability. 

The normative conclusion follows from this: the most stable configurations for freedom of 

speech emerge in hybrid regimes. Classic media provide archive and verification; new media – 

participation and interaction; ultra-new media – operability and public service. There should be bridges 

between them: publication of primary sources and machine-readable documents; clear rules for 

moderation and “second pair of eyes” (internal verification by a second person) before publication; 

visible markers for corrections; regular summarizing posts of the type “what do we know/what awaits 

confirmation/who are the sources”; deliberate “collision” of points of view through curated counter-

links. This set of practices reduces resignation, mitigates mosaic fragmentation and disciplines 

personalization, without killing operability. 

This dissertation shows that the Pridnestrovian MR is an indicative case of a broader trend: 

new media and especially ultra-new media not only channel institutional messages, but also reformat 

public authority as a communication practice. This requires analytical and normative frameworks that 

recognize para-institutional publicity as a new “normality” of institutional discourse in the digital 

ecosystem. 
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